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Create the Advertising Message and Execute the
Campaign

Laaladl Haglazntl HMEa Le 3ale Gllg Alesll 03T @3 Alemll A33eY!
Aodlel Aes pugladdiles adaldl;

AoMe W1 ATl W31 £ LES) .6

Create the Advertising Message
Ja= cilaglasll L,_,L] Advertising Message adMe ¥ Al JJ1 Cau pal 3Sias
S lgiuall Lglait el @acas duiad ol (e 5l deuade o Lous ol xiia
AP e Bodala Jelge e 30N AILL I S8 Ll gl soadsg
Jam 43 e WSy Ui )l (gima e il g3y dilalaseiol s piiell o jua
o3l Aua 0l 33403 ol 5 e ! 3Ll suds o SN Jusan le skt 1580
uShgienall 51 WL Shghnall pany 2275 13 L catieioell Lgalla, ¥ 38 L5 e Y

laiafiediMel dlaa Jadazs 2.6 L yut!



ooty g S V3L T i o s e ol SO g L i
Aalies gl Ao ool 3 S5k 3 1S 5 caiaaliig Y 1 gomia A3y

LGV asas Healll HS1gal iy 43 3,8 Ao jus Sow gl MY
30l OOV A8 A I A iall s slan 301 e s A Hlay maiall Jlaill
Jeolgill cilSaty gl alall Jia (SLal 3 L2 gul ST camiiol g Bl i
W Guilaadl le casmy 100 Wil fpe T ¥ 1850 MWl ol . e laaa !
OV HLATH o dal B¥1 I35 (ya @galedl ol CruSighaall LIl 3 La¥l | gtslons
aalxdl ol o)l S5 4

saladlly yeally izl B idagiuadl jagamtl B Wbl Slew 5%
e 63 alacdly i) A pally hiadl daais @igally (Joalls (3l

o7 Lg..l"Li‘.'JJ.-u [_,JL Q}ilt,q.“ ﬂLI:r..j ld H.;.L::J 418 lia ;n.u.a.qﬂ J}Li;}'} 5 g a
(e Al J5 ) puplas

e Sgima iel 53 gl g alade faalio ol Al cad Ly Sl il sl Le




oyl Ggima Sle Med Residumall Tpadel! Jilushl JLasl 55
suadll sl olidlel sp gl 8 o sl ey Clla, JEa Lo e LgISE
Juols Camially dlomadl bdel Jadd o Sass (Alaswy 35290 Sl
35 Auols AuadleW! Jlagll (e ploil Bue yag3y Ashan Silog s 5508
spge=ll o (a8l yaa plladl 3585 AUl oua®d (Sa 14] 130 ]l
Sldlel gl con dieadl Sljlal Gl Jilas o 2ils Bugiull
SRS a3 Adlins 48l pio bl faiaia cilads 3650 y0 (Ggimas Aaliea
3l yaoell ASLEOYI ols (Kads add 3ualy Aalaie B oMYl Ll 36,20
Alie clagl L dakises alolie o Loaudd Al 1 130 (40 38 5

T
Copy

Oaslic Jado uBs OV Cpa cagiSall ol Lgaldl o5l & COpy dbwwil!
MY paan ol (0 @2 e cLaidgny Ll Liy e i cpglie s 30,
aall dazes Lgall allan Ml oa .08 Amadll jolic e e g5ad ¥
e 35 Lgl pun "\ hess Lgil s s Jam AN alial syl e e
gl e janll (35S Lo LILE 40Y @ge O siall Ailos ciline e Jpeaad! clille
alaaa¥l fpadlle laesg el ja0 ol Cliae O comes bl o j30 (g1 32l (ya
Olgial gl aB5e 5)L) o Gl (il 36153 5 @guut 3ud ) Wdgal IS
23 8 Ulial @guuns alad1 (ailly syl oyl giall das s s s ool «pe il
e ) 4y gaall

Cre otally By 3,38 5l Hlu (re SN @laaal LN il 5,
ALY Sl ¥ egeaill Jalhe oy adiel dualis 5 589 A uidngall ol paall
L gie .;:-:--"L-*;ﬂ ol palall

s UL o ity s A

Al o g A 01 5 pLiaY Ayl sl 5Ll plially uags aud 2

Al

& el Aua el Alall Ll Jua ¥ g€ 509 etiall 5 g Sl a

AodleWl alelenYl a4

cel pal 3laSl gpakall e Ll 5



\
\
N

ABgiga A play e laa¥l Lds gas (LAY @uulS mgell (o iilelea¥Wl SIS e
Jialy 3S5801 Aal 3y piiall By juiad 2 leles¥l oS! selus o cam

Oz <dEadadl & 'hﬂﬂ‘ﬂwﬂ‘muwﬂyuﬂﬁdnﬂtﬂ_}u
4. 0l wdgag () Interest aleia¥l z2iis . (A) Awareness Legll (MW Gl
Ol 0Sas -(A) Action el y& S5 3 ol jal 2olgall b dic z3bs (D) Desire
lglaad 13 aus gl pn plalall 10985 B Cpuileall LU das o) Jpased delow
sl 3k o s o i irglinl

iy 200 Me W Aagas cdlS I AS 3 A il B a il a gl sy
Ol gially @au¥ly jlaitdly 38 50 2 jloetll Zadlall ults o Ly o puslic 5ue e
aleals dide (3 uall Jguus uans 1igyiay Ulin adsill 1ia 06$ off a3l
ey oty U)g Tl 3W1 SN Gaaieall (ol 5580 O comss Aegiie
5 yuacad bl e Tua) W St 0 S ) i LaS o pumaianadl oLl wilion
2 AN A s (SetaTi Y sy Asslo 585 W a5k oo '-h:-uL 5345 Azgllas
-] bl | ‘-:"‘5 1 355 4alS 2.5 Lgaks

Sl 5 A pall B3kl e Aguall Salall Gald V1 o o g 3ol Gl o
Sl Alliey adg palill Allu Il 8 Syl e aedl plaiiid com (S rumes
sty illy crbiaedlly gl plindd padegt 8 ila 115 058 o (K
sgo oo S Hlgia amd (K2 e e g 3al oMel e o] Bl
e 433 gall e .L_,...;fl 3ganll 8 Seuall L.;'_g_._-._.._!le‘.'i'l dganll 9 gaaall
alazeialhdd soll slgall g paidl s liall g SUEY] Calie pazes (o) el i)
ol Al 3 ! Gaepalill GLELE e Al jpaS Alls (Aiadll dalases
aladall RELE JKI Cauos dags gsladll O3eW L sy aaliall Judus
dadll dalais (gudill adicions guaudll alaie pe adtiicdin W gall
LONeW 210 ade dalaselS

dolall cABMl g 03eYl B Ladd)



T tdbions o a
.l'.irrr_,l -‘:ril 1}_ >

i e e

|
".4:_‘. T

._n.':" -1'

a s

BT kT,

(A gl 9 lssws

Tl ¢/ 38 pe bl (o 36 501 lles 13 131l

Why Would a Company Tell People Not to Buy Its Products?
olicagile yud Uglud 13m0l 7955l Tuaenien (s Dha g3 Bydgan 3555 0 53
Jogs ANl Ll ansindg ilgendhe ol 1 ade Gulaimall o Saadl (ya cllad
(e UMY gualiie 132 Lande 0STs @8MeW! Lgsdles 5 Al )11 o1a
3S 58l ol (pa @b all padll pungs A dll Glladdl ola o (sadS,
O Y1 sy slaadl slgall alaznlS Lgandle pubaal 8 dal s gealio p
Jaills bt Lea 38T usdla of o2 0¥ 13005 30000 e Ul 5355 miiall cilides
').Jlt_,..a}b-_'uhr_a.l.dh_,.mh}ﬂ sae el 3d e Sl gl pusds e waililsl g
i Ly el Oyguagand! (ysSigianall pady Lende (Jllls Al Lyle, 3,50
e ) Golomill 38 5all 8 Aaladll 02s of 5T (igpBgaig (B (yus De Aalad I
131 38,501 s cilaniiad Ligl g1 Cypomiag Lay ol 11)5:;.4 O Jtiomal! Cpa e 3l
Jowll AliiioS ol Luidba of i ubi) 84S L8N juis = @l LAl Lliad e gags cils
La jua5 slae 5lge alazinl N Ll ezl 1€ s ceiama 351 L,.L;J..-JLM C3a
e Mlaall 38,50 aoe iS5 LaS . wdlall (ye Lgilodie (e Lo ya5 %60 o 5oade o
s 95 1l 3SR AINLSNG ] 800508 a1 305 @f AN ALl aledl Solel e

481 1,45 <8

TLgLel pue e OeallBusgued) 3€ 10 02 Lglis 35 3l ilagleatl gl 31 Lo .1
S SouSigiaatl e 305N 5l oIl aitgd Jaimall 800 Lo .2

Tlgila puals 30V Lglilas; 38 500 3l a8 3



ol Laall

Artwork

Sk g 5l 05985 aEm . MY daladea gl g3l e Artwork ol i Jeald | (yeSSs
Sl g2 r-ﬁ-ﬁwg Jslax gillalazen s 30l Lagu s gmsbagun s | 200 12 5398 1 gun
588 Juog ol adl plaan¥ of il 5el 33 Lle jageml pum SOl of LoLSW| it
oWl s 8 3uanl S0 0595 By Lgie ppuatll Coniny Al SN 125 of (A s
A Slgiaall Jaas LS Lgama IS Loga (dylonill Ladlatl suolic sl il (ya
Opilaall aieiin Abaalll of 3ol e KT G L8 LS50l ol 32V i
o A B 03 pies gikall (ypus pa 538 mlo g 280 LGS (16 Ao piie Ao garma
eiel! al sl xSl (ain yas ol daluziil LS

AoMae W) dleon]i dualls .7
Execute the Advertising Campaign

algall (pe tall 0 Clels Gy dagdaed M 305ke] Alas (gl Juais 7Ly
oW e sl Lead lisg samall cBall L3 eSS O e Aalizeall
@lS 8015 elied¥! (e syl 20! Aendl Lual 3 eaby .ailS i
TH WA RER LU BV P LS LA [ S [RER B, DRIPRY 2 by RS L v
Jol e el Glenl Aliade Auda) Jslus () 0ualll Flss .lidle¥l Ly
539 @ SV 3505] Lalbga e camsy samell c3gl 8 aliall Laall
o B Y il gyady Ladie Lumimeaill cilel ¥ Blasly Juaiall 43 Jaall
Agalual 333 S Laduais oLl ol pauist Aand! puiais Gl adgiall (Sgial!
O i pasel 358gll 5oL e 380 Gl sl 38,5 #lad 03 UL L e
AiMel Ales 3 Lgalaal 3aadl Auialiall Jeo ileglasl!

dolall laMall g oMYl B aal)



o yias B ALY e e

o2 skl TSNV Wl pll Aaside a3 A Jalgall La .1
LY Alendl

e Grsileadl donjley 0 g3l cllgall G o ol 8] 505 Le 2
ctlyslaig it i€l g Lol 12a cilagles r-*’-“-'*' Spelidle

Jilagd i o LN nie Lgilel pe piilaadl ooy SN Lalgall e .3
aaen a3k

Oeilaall (Say 285 S0V Blae 3 "elesl SLAIY iea L 4

Tadlass 00ualy

3.2.6
AodMe!| Aled 5O LY @ouds

Evaluate the Effectiveness of an Advertising
Campaign

Alas jugled Aulae B35y Aialill Sglaidl g 3iel Ales 50 @uds

alaal 5uand e pulid ilgiag 35 4l 3uay @ualll 18 1aD (Sayg Adel
e liloa¥l @uds olladaiall o cilagyadl of Lol 50 @udss (oMY
Lae Ll 5 Alazell 13 UMY @il (Sass - Aatieionall Auadle ¥l Jilougll ¢l

Asiase

aleat) ¢ LS| it | g detsinal | moasat!

Pre-test Evaluation and Evaluation During a Campaign

Al @uad Jobomys Gauaall JLaaW @l dlesell oy 13 Jaill @il e Gllas
Grauall LIS OgBgenall Gt ALl juslic (o 1 ol dsly juale
Cripadiall (o sl (e 3lue o8y 1 (iSlghenall (pa il ganmas Lilia] cilislepl
L e L Lgl ) Al sty N o eiiall bl gl bt



381 cpSigiinall ol A ya e el JLas¥l els aiius . Jalge 5ue gl Jale Lle
oLl Sl 50 ulidly cegile 5% g1 Lo A3yl OV ol pusn (10 3
AW Il el bt o "l sl N e Ssle (g8 guall dadas  Alas
dernd e Lgia IS cgims iaml oy o clidlel S (ylaall aiiig 13 Aleal)
oelain ¥l Lol gill Sls e cilis gl (QR) e kol 3 ol 23540
sae Colaall o .o puc ,;Lm.,q.w cells fyalaiomall o Manll ((Sar g p3ga gl
A25 1B MY £y g3 ,.ni;:-_... Cya Lgia das ] 0 bl Y| u.' S ] Wi

ogilidle! it Sugedll Sl cilS 18 5aclius JilaeS cilS oA

:n.:-ﬁU'l;L::u'-'h"- H_!.E

Post-test Evaluation

alua¥l susd 3o HLESYL el aas GO Allad @ud Lo Gllas
Alaz]l @uaid @il 33U AESY -:j_q_._}l_._".*a‘

e s JladW e 3550 waagdl ols 13]
CIEWP RV 1L = | FS BVl | | R PV
ES B WS PSRN B T TR PS40

s e Maall Lnlia L1 2Bl

il puaistl GO HLIAY! s o
L__j.ﬂ...l.].l..q..“ |4-..,_|._:r_.._....._|4 J!._l_l‘}_l LR Jj

Mgiaall &ly Sledlaial Glal
e el TS S R P
| O, PR P < ._,:L.z.;:n 3l sl
AU Loyl s RSl dadh sa

= i pls alasiel GSe
T e e
PEVSPBEVRIP! ) P |
393 pall 2SN #4550

dieMel dling ya

;51. };ujlt:,‘déiﬂ1 CaLe MUST! LS ioed & ya ;45
Eqﬂ‘.&;‘j..u Ed-)u] L‘.Ln&.n__;.‘...il_._,.‘..'ll

b4



C‘I.:_-Hl e 2
Defining Success

3203 gl Cpune Cilawas @3 Gudioed el e 20 Aol Bl ial sy 1]
uil] L ot M Al - Loni (§te ctaoiaml (g gilaall p lioms ccmlasiall 3 2ksnn
i@ 385 Olasis (S ¥ ST (Lgd) 6305 ) ABgaall el gl Cilagual! S
clagee OF 1385 Gl e Aaslitl Adgcdl Zuanll of colesiell 5ol il
UYL Ans o Conundd Alins Lol g Fuas 515 13 Faudl 8 Lgias 5 35,41
o2l ity LTl cilel po Wy pucialiall cilelponl 1 lalgall ol Lo
alzials Guilaall oy AuslamB¥l (o lally uilally ellgaell Sl
dalleal ol pasiel | fyMeWl laai sdut bt a0, Ll e atlia sl Sl L]
s yileall @il Lass Gewdl L3 Linas o clacadl Jle Aleall il sk
LGy Aegulaall SN paileall @i 141 tEais Bdee clanad! Sl o3ledll
La 505 e (Slgtiaall 5508 sl

Syl | PR SO L EN 1 e B J U S| R - W] B (- LY WS e 8 S
i patll SLaal gl cile Sland yue 3o cilonia ol L5V 048 (g xS s
2 las vale 153,03 1500 4 @l pan (ye sty (Sl Lo (Me W ooyl
wcaniona JS ol 33 g3l MY e B yadll G sy Adslial Al sl
13 pa Vo (5 laill SO S bl e o pad W 4 pSaal) @uuds e
SV 5l 2BV pue e DU Lty 15550 opaan gl 25l Lee opiled
e ASOel LY Ll Syt oy aBgal e il (a3 (e Sl LalS 431 1]
Oole U oS5 ddlaga

Elgiual! JS AT

Consumer Recall

OSass eolall 3 Lgigaly AN cilagleadl plo 2l le 55030 g8 500l

Cass SN Hlaat oy 3uebiies ol sacliia (ygs HSIa 35150 S5 ye Lol ald
sl 5l gl Al W iSUg 1555 Lagaals 3l cilide W (a8 5Ll 8 pay 3acline
slie paie Sucliues HS0aN jLasd 3l oWl ansiig s )S05 e @giaclod
GLadtadl F SlS AN sla] of dislacll Eladlall of Eilasials 13kE o yad s
Oetgenall (po suall Lae @il jS3 Aaal ol 8000 Hlasd 3008 )Luallas Ll
5S35 e Sigiiall Suelinel Bl auall LASY MY VIS, pa (s L
W sie gaadd plada JSE 2 o a3l 1 gl (g0 3al0 e Ao g saall ciliBleY



N

gy Lowll BaShal! gl peiall o 2 1 359 puialls (6332 ¥ 0o3lel HS3T0)LB I3 pay
63 a0l el bl s 1 glaie Uglal Linl oygin Ll o sinions 1140 tLgie (ylaad
O 33 LS gl fypaiths caslea¥ s al il (UMY @i 85 el
Jomis Lipus 35umma J3lie 3 clili g paall 53¢ 1 (g 38l 3 3401
iy kidnadll Aacually Craasalil) oo [JudBlE se 8 yubictl susslodd) Bl
(@ ey o A3y Al 351 8 3 500 a gy A5 50l pad! dloma (g gyl
sliie LIl bl Jau )3 gl maledl Gaske e Sl il Col suall Joe
s ol anas 381 (e Aie (93,301 juumall Gilily @lS 32 (an 39355 ity
Slilas 39l (pe Sagall s Slaaial) Juoendd J5hall B Lgalazin¥ g
ol il abiw SUMa YU o paill da 5 S laglaall 5845 05 540 jauaall

N
..ﬂj:a;g;aru'ﬂriig-__q,l :__D
Lgigllons g mliloall Oygilaatl pamey Audle ¥l Alanll B dla pa gl 2 1
faleat! 2505 oo
§3305 35 MY Aledl 550 @i canians 131ad 2
aebus gl (g35al suuasll Sl @uls Cagymall Cslill Le .3
Yens a8 sdlentl Joo il pas Sl fpiilesll

dolall cABMl g 03eYl B Ladd)



| |
TXS XN XN XN TXN XN TXN X
TSR SO SRR SO SRR SIS

o) @ad

Tielal 130

Ladlel Ay lasl e adlell dalasa)l dd] Laew il Caugll L a1
[1.2.6] 3a00le] Ales o Lgalusesl¥

Llowiily (pSlgiinadl Cangins A1 clidle¥! daliS fyn 5alhasd] 330 Le 2
[2.2.6] Slgd [ Slgniial)

Jag 38100 e 35lal FadUl GLas¥l G5l B Aldadl cISAL Le 3
[3.2.6] SIS ial olia jalail dlais fyiilall fSias Lo cllin

e ISH1 Jlomally day I

DS G alplly Slea¥l Jgo Cillaglas e S0 HTY) pue sl cRLED 2
A0 puall gy ells 8 Las (A50e! Aot daudazeall e Lgal et ilS pill
e Suada Laaas Al mal pdl ol Sl aa B (e (B0 diadle] Alas juglats
[1.2.8] -ilas I Lgau®y joguazll das

Jualil fe i e 0 TN Gle Sl iS40l Alas. 3] cled) 2
Ao (150,88 IS Ldlesd] (e A ghanal! A0V WSl g 35,501 g
OV Joun A5 280 gl Ayslonill Ladlall ) 30535 8 8 e g Alazll (ye 3l g
Aol Alells chilaal s 75800 dansiiadl Al ¥l dligdl £450
[1.2.6]

A1 51 day 1

Caagiciall sagasedl 30 Lasmiil il oSty cad 303e] Aas £y Lasia sus
A Luadle! S5l s &0 L uiina piiall lidhe) sl @8 s ol 203V ATk 1
;E\f% o a1 tld LiSel 3] culidhe YU cigun ol goois adolie Jove . 18V e 2alisea
; ._-;,%f @l OIS s Wl g gals Glgas e dus L ol Acglas cilidlel gl S
P [2.2.6 1.2.6] .ulical sliles s)el




S L8 Mt
dalall

uhlﬁh@u-uu_;.aﬂ EV e A Frip LY
Aalall Bl et la -2 1.3.6
Aaladl EM il g3l cios  2.3.6
Akl bzl 5l enss 3.3.6

4G gl ygal

Aol cilelidaily oo s il (1Y Joiell sganll oo Zalall cilBLal
i B cagyla g Amtles (25 oSlgia! a}uhﬁ 5l ke o=
o2 i 55 Al sl P RCH TS0, ] [ PR SR Py { I W A
35l 3l 8y dg¢hgﬁluhL_£L1faudfm L,..,_Jnj _a,a_u..jt ke pus
Leall Oy plais el (ye Ains Angama (] (o STl Ba Litl il
g2 Lade Gy ¥ ilewcfally SIS AN O (e @ 1 e Aplals
YL aganmtl M Lghe Rinae ili; Juangal 3uaSle W Aulasall 2 IS
Alaitll £5 g3y Votows ale wlBdle @ S AT SIS AN @lans
143 5 aaS ol lgide gl B Jaadl Giloial iy 31 Auadle)
ol Suaid! Aalall k@l u,a daazis UK, s sk @giSas
e LS dagall

g Allamtl i yaa uliad e Zalall clES alsel! Wl pad oaS) 1

alazial Geypas (bl sl a¥l Slhangall g cls i b T o i Bt O B

Sdalall =laSLal

o2 aebiw a3 Il Le Saelal! clES Aladil #lowd (s 3umd 3 ol gall L .3

Trleidl 2 eguo 38 3y has

dola)l lBMall g MYl B Juadd)

[=] :

www.ien.edu.sa

Publicity

ammaall Sl

Press Release

Lol AllE,00

Feature Article

Aalals 3 e

Captioned Photo

imeall paiiall

Press Conference

%



1.3.6
dalall Ol Mall dada

The Nature of Public Relations

e LaTY Ratseionall JLad¥! cilsggomn (pa dacl s Aegazme oo Lalall ilzdlal
Fadsy BlSa 533 ol ol Ambiaall Gilaeol o Bvgall o Aulol clE3de
Opa dacl s Acgams dmlaasdl Claasl S a3s b3l sis Lle Jalisls
pa3gsally eSaadl olly Llads aBg .o, ¥ lS AN o claagally ol yaY
Olaimall (i petialls (o puslaadls @Bl Bilasy Gueslasddly fualsgalls
A At s S Dk SU Lo Zelall BB aieins L gac paimally
dalall ladlall dalain aluiiol] A48 305 .28 22 dand xiias caguall Jia (a5
L 3all Oamahs Ul oo puialls B3Vl Gty fre Lgalad ey gie cila )Vl La
Sl @giainga o8 Lgd Blaiu¥ly Lubiadl Augaddl Jadll 3335 @gd 3 3)lgall (50
Gl H 81 bl e Jundl Auloes ¥ Augald! Jadll 393 50 zasyall 3 disais Las
Al e las W ol cady @S Gl uSlgiall ps Gauall ga @bV
Joolgill Lol jalas @gilolin¥ Blaia¥ls uSlgiadl e Gaualls coS5)
el gaall e syl cu BE s o gl

a3l Lgal aiianl (Sas (o S il e g 3l0 dazs Aakall CilBML a s ¥
2 Slalalall auaid Slies . Jsally AadiWy S8V (Sl (alaidU
claMall e caaglla Lgalaal Gasss e Lginelud dalall cilBdlall 3,
o Vo Sl o) il of Tciisitalt TLaLEN 3 jpiall Fpacecns (5313 g Hiakal
petladil (e aslg il e 58500

sggextl cadlga Jlmall 1ia 3 (yglalall @iy Aaladl cladlall Slaal 3usas
oLl glalons @3 itie AL plany il 33 LS of Aalaiall ol 3S 52010 olaxs
dalaiall ol 38 pll yiloall g yall (oo Buaal 3ggantl oia L Vg idic Tulal 3500
i FEL IR o ciladl! daded i Cpa ;3N SLEN sl s, o cilasie o
cliyell gl pll pliad caloedl Gle i o Joime Lgalad jsgenll ca2ga
gl ¥ Al Aale ol jgual Gl Dlasdl e I ISl (g 90 el 2V
ciligins 3540 Llae I3 Lad 09 Al ¥l o oelld Lle 393e il
sl 125 Lulon] gieande sl @355 e ppgantl e OIS 13] (uilasal
Slaiews 5ageedl e Jae @3l G s Ly wll

dLaludl cl@adlall 3.0 uyut!



ol A laeall Lgladle ol 38 50501 Slasiias mle e ulill Lalall Bl Jaoes 43

1S 558 Lgus ) ypeaned! 185 3S 280 Aiuna gee i o LgiSay Ll W1 1 Lgila
5 ygeany dolaio W1 538 il Aslall il3dall el . Lgule sLae¥ (S 5l 5 S
o 3880l el e L@ anEsa el Blu st I adulaldale
Lloiiad g3l 5oy daza daly o yal Aalall clBSall aiieies Sl oS
Eﬁinmmmdﬁ‘ﬂuﬁ}dlﬁum+mm el VR WP

VISION d__9)

diagouudl aypell dalooll
KINGDOM OF SAUDI ARABIA
I - A k.

§"2030 dussaad! A" 1 dakall cul3Mall 354> Caaa La
ALY als fye Lghsad 21 ALY La

dalall @Ml g oMWl B Liaal



5y sal we wlibilal 230

Lo bl s Al oy 2 4508 (0] Aalall BMad) oyl a3
Syl LS Al ol sl

Jaad ills Lelall cladhall e salazal SN @@l (el 8 .2
o Ayl IS (593 Lalmd ol @lS il sl dueal o
el ) SR ciladaial

Lalall clmdlall cpu 38all 780 G s dialas Le le £l 3

k¥ Bl

2.3.6

dalalt LAYl i.:ﬂ_g.ﬂ
The Tools of Public Relations

Bloydl 1220 dalall cilaMall cilgal e Aegiis degams i€ AN aunils
sgall Zaladl BNl g8yima jgag lgilaas ol Lolaiia Sy jeus oLaily
LAY ol ydilly ol @uaml duedyl dailugll Gpanikiuy gl
el Lolall wldd e sligaelly dsmiall cilow paill g 48 800 =dlag
(e giiall dmbiaall Glaial e 455 Laad 30 Lagheadl upLantl g 510!

a5 J...l:'J 12l ga
Corporate Materials

Jaall SlBlas s ol jladdl G (38 oS0 Faga 5l ge Aalall A3 salsge AL
e oyl 3 sacliuall Aol slgalls cliadUly Al cile il
&3 1 ey Lat Balall cilBSall il ol ym 55T 311 cbollaietl ol 1750 3
igee e »h 42 OVl Bleg! o lelaaW o Lile 35,500 000l Jois
g Agllaall Al ol Gllaiedl 12k o oy 130 t3icsal

dLaludl cl@adlall 3.0 uyut!



(o g 93 ylias
Jlgmll do siadl aliienn Y SMSia (pa caladid) ¥l 5o 38 55 yulias

The Cellphone Company Warning Young People About the
Problems of Using Their Phones Too Much

LN e Al ot Aobod) NI fos el Jlgaedl Laiie! Sgac 333a i
e AN IS G s alaall 550 S cBe) Mead) mgelusminl cos
3 pomas guiuall A€ L0 aBlga e Sl o 3, @l puslal cilidle| WIS,
ssgeml Jolite 3 o Coomy Lilowas dinalia fpa prexdl (S s dlleis]
didall @udaii GUIAS Mamell dans sg5a 5 aus OISV jud (SLldl) Caugiall
degulaally Aued Il LBl Lo s 30t Gin 2 Al lLal! 'y
ALai¥I Ay yod e Chguall aunil ga Lgaiay cililadll ol | Ll Calind
Jguas g iegialaie 2 As il Bl oAl cBe AL ii) & iy el ol Jalall 3 Al
pa Jaloll Aa8 Jos la Ll ¥l s milaail] @ gl yaanbin Sl o]yl ol uialna
(@l gs alazinl a3yl fre 280 Ladl 5 jpaial wginls

Glengall gl clS pil conlle 131 dil ga Al ola &g Sl Glaiall
alomio¥l B iegians o egaiial 5yilie palil Lggag a3 201 s Loy
@Salll @gi€es Aiaall Jolall 71,380y Wlall oda 8 ¥ gall do il
A5 a2g gl ASde Laglacs O Aglaas cgilans o) mgmiia Jeo jlaadl A
e el L Lo e s gsgand! e laeVhdeladl cladall il jalie
egiad il delaiall of 3€ AN Aalall 5 0uall e g 58] Glels 3L

|ABLI | uSad (5

UCELI oLV il Jlgaml Bans 333e Lageasin! olatl Slaa. sl L .1
e el gty g2ty A

92yl Lgatiy Ll Aalall culESlall 3ggan (a1 ol 8 i 130 2

Goia dalall culEdall Al o) 38 801 clansanil 151 3

Lt 3iiiall 3S 1801 e bl ymul s Jia LgSaad a3 all ol p8kal Le .4
ToSlgieall ey

dalal cladlallg odle¥l B Laall




Ao slond! dadall o yaw s ol laall dale
Event Sponsorship and Brand Ambassadors

o LS a8 A0 LS e nilidleal! dule ; Aakall calBMAl g a0 il oY1 oy
cilutlaal Bile 35 . aEll 5,8 2uad L Aulliia 31 5lieS dials Autlas clzai S 5o
Jlaiie Ly Loeatl dadlall 5l 35,501 e il il AiSan il A ALzl
S Bl 3 Ao Tuadla! Llaiss lS pall ot 0 (0SS B Jut3
J36e> Olagion Lale 3 a0l 3dlaally Lasmiia o)l (pe 2SI ciliscall Jolasss
e Sbaall Ll L paaad Laguans Laglolsl Jgaw a3l s Ll
Jia Aalalh lEMal (2 5AT Souan ki S10T Tad isLossh AaBlall ¢lsiis pa Jaall
A5 Ama Aalaie 3 oMl ol gl Le3S i ol i 131 Slies collaall Bule
(e Lgt B plonall Aa Dlall ¢ i | gom ey (3 Aaladall 028 (e oDl pany (0 ol
iy geald alalia S ol j5us 25 g! Lgilatia (re Liloma cibiue @i )

i -r':- k. ™ o : - L .| ‘:- 'i._ i i g £
_._!I lL._‘;._._u.. li:1Lr._‘_:|.: Lt._r..LdnL._.. 4 I'-lr.i-"_,.-"-"":'— lL_l.L-ljl'l:__j- pur

: - Ln.;._._"t Lﬂ_..'g ""':?-.=|E_:..= "':'l:lll-l;-r:lJ: s cals b a"—"".':"""

= Sy i - L=
o .:d-ﬂ-l—lll ';! ;hl_]l \i
] o L = F 4 - o

o

il




+i=,..r.L4.'q-T1 Jea! o301 -.:E._u;.__,l'l l.-u..g.l“l..nL..a:- e Slmiiall (1o yang Lgic
2LVl Jaall s olae G Liles 2,lesll 3adlall of pius a0, 1
oolaa¥ sae Lo cileganad! sl saiad adg Al ciliall

o Publicity dule s dalall culadall “ya PI P A dile ol

L:l-ﬁ,‘.'ﬂ.s_ﬂ I.a.:lu;n.u.ﬁ_-ﬂ LHJAJ‘JFLJL“';J“&L}S""QJHJL‘“J

?I:L-.TJI,J....JI

sades oleas yue 35,30 a8ge ) gagall dasl I Jle yayah ol jii-dhl'-'ﬂ.abi-!s@.ﬂ;:-u-hr_i-ml
E_li-l-"ll-l,_, Lll-_l_j- ':',I-Ll.nd -_:Ln_,l.l.usn- jl
Asleddt | Gl B audll 58 5ss
Publicity | (Se 8 12380 Suis eall
Al ola B i ol auleall
Gl dale ilBle Ales lgyalasg

(ReLma | L8

-ﬂ;3--‘==-'.::,' 'ﬂb#ge&@uﬁaklﬁa N
S35 - mganaions 3] @gaaalica ol gl 531 NI i wlls das (gudoeeal] audig
oo Bleadl (g Bleadl e Waad 1y 81 Jlasl daids g Laladl wladlall
dalall ciladlall d ceaWl Liak  ila
el S Blendl alumill S
g wmbaazd! ol alid) foa cilagles
esleatzmtl of Silacigall fye Y
Gl ol o 3lgmaal clides)

gl idias mile g yle gl miis (ye
il gal 3619 .38 5801 3 jpen | st
Lleall e daS151 dalall wl=dla
Press as.all gladi a 1258

disly dmiin gas (Release

LK 300 (e Jali 2

zaie gl las o,

eeizg A5 AN

b amall Gl
r t ;‘: A al el
Ol giall g LATIS SN
iyl @By,

| i,:_d-.ad'l Sl 4o dia eVl YIS & 2503 gl alaay! jlagala
Z'.'_':f-:-';_":l"" ih'jmﬁirhlaﬁﬂﬁiﬁli_;ﬁiQELHJlH;JHHL&ELmLEIEgJﬂ



Slidle! juaad of Muaa Litie » ylad Lesie 2udmaall clilad] Blad wils 2201
Ladls 20 cobantall o phe LS B Ly Sle gildes Joo dage
duilagll calay o300 AaleaeWl Glaalls el 315 B dddaill 38U oS8
et T —,l_;i;.i-:h“ ‘afﬂ..:?' Plvss sl Siloes il WS o4e 33U, ELuJ.T
Siloms jucalll Lgan Jolads Ll Saammall Lol (1o Aacl s Ao gama "2-6" JSAII

e e |
Biadse Siloeila daclool duins s
Ao slad L alilazll

;L_l:.t.JJ] -;ﬂ_z._,.t:.ﬂ!

L@l ¢ 38,20 5la 2 Aalgll fa yall
s gl
Cilasell ool puadll g - W s aula 0l

gaall A 3 Goall
Sass 3 gl i

Alatl 38 gl Ja Sl
s

Ay gloezll dadlall Fyls

S 201 e 8 0y 3800
lalll ol el

Liladt 35100 cilullas
Alanl W ol es

SlS] plll g 3 gV Sililace

dcliall 2ayld ue HJE

Ll 3l laeizall 3o clal sl

Fis Al o

33l 33lga

WA [[POR YA PO

3S A0 g po Timie ik
Livmall a3l bl

ddandl 3S L 51 gy

ool Il il dleill Aile

sealisall eyl

daasell SlBlECW] fue w0 las
5,50l ALl sl jlaad!

s L@l cilamgilt

Addoesall cilo yeaill Agsadl Cile gaagall e dale 5 a5 "2-6" Jsad)

dLaludl cl@adlall 3.0 uyut!



u_.:&ﬂ a8 Aal8 3,000 ~ye (55555 All5s s Feature Article sl WGt

Chaog il 3 3.0 & Captioned Photograph Glsts 50l syl l-;
N - - X

dugasell iloiiall = o2 585 pi%e Gadadll 23 jpall sadg @b 7 200 S ga
A5 gl il jadl ol 3 Ailiscall o

raiselld Aleadl e A5LEN Aaladl cilBSlall ol g3l e g 55 £33 Bae llia
_,1__.5.'1, clalai fe f3e ST e tLq.‘..-._..l v ‘}'Lin Press Conference 2.l
spealls Ll slgall Calina 39505 4 aMe¥| Bl salige Loy .58
) 1 b S gl bzl g P BT 365 il g gugas Bectl ol

. ¥

Lgis el e aiiiall giaall alslza oo )5 a8y oDl

il iaadl Jia Ll e dae Blead) e ASlal Lol cladadl cilgal jag
3ganel! Sy 1B e MWl aulall cll jaly Aol Aspaddl ila g LAY 2edy
O3 laglaadl auds aSe ¥ 1l OV 0 MeW! e ddlacas i1 3,LAN At
FIRNUESE S50 P0IBTS [ INOUOSN.-{| PSP M P 00 || FURPIN P11 PR 1 -2
alaaa¥ls laxs o Jaimall (s jlial Ledl e Ll Alghie s aua 38,5 Al
OMeY) AaKE 33 lae Ananie ule ) 32 1 A Ll 3 S

dolall cABMl g 03eYl B Ladd)



sy ule Ul e LG daladl ESLall il gal s Al 3 guall | nny ILin
32l 3WL 30 Leil le 36,500 JShiy e Agadedl Augll galiga @Sy O
O s oMty Anie (pn BllaR JS2 &5 5y Sl 318 13] Ll
Goliaall aaidy 2a3sg calaiadl 3 50e 05 Ol s Laalin J5le ) o3 015S
Fasdy a eV Jilios o5 (yulalall ¢ LY il 1 g 5 B35 paW § piiens 13 .2sLall
Jalill il (e ol By Agled! La i ol LY

e 2 Silus 3sle fyamdy Lokl BN Lalsga Ol (o @21 e
Cugs 8 Vs ssimall 3 1saSts ¥ gl W1 Bipee eyl S 3bles ol 185 2
Les Lol gimas Ablead) il ol Jolo adle ¥l Blas o3 cyplalall puiis AIL
Al Syl el 3t Lol fygniioes 13 cCpuminall ol oy 210 cildlaia e 33153
LBiles silsge atiiow (il Lle 590e Aueal VI 38,500 galasa La e
o8] Raedla VI palgall ol 3uiell el zall Ga Adled! il adley!
e HLaN slag (LS W dos il Lelall SlEMal 5l ) (o e (S
Sl jggand! N La3 ¥ 13 clagl gl pblge 3 Llead Sl 1 sglas MLy
Sl o W Alaume 055 1B 35030 08 O (o a1 Lle L3S0 dBagius
Al et 03 calie IS5 55laally Ble )l e 3.315Y dalall clEdlal
' 35S 5158 Lgantinios 3 Ausaspally

Basd Jolas é’

il yiny A e ] : B
Bihe ) 268 Lpasanin 3 _all 3€ a0 algat N AR Le 2 [T D

_ Saalall 1Bl ol 2N

el ailgall La S8kl ciladall ¢l jaw IS 280 Calag a8 (2
- Sandall 028 (ya 3ale sy latl Lguioe,

Fle ol fpa caugll La 3

Samall ey puaill Layyai Le 4

§ izl yagall J35sle Giamy 3L 5

Le¥ISs of Aalall BNl Lalsge @St 3lial fye 7 3us 531 La 6
Sadle¥l Bilag o Lghg i Al Ll by lads Lo

dLaludl cl@adlall 3.0 uyut!



1.3.0
dalal! OB Mal Al lad @]

Evaluate the Effectiveness of Public Relations

2las olecetall @i ol a3h Lausd! Leladl GlBMlall Alaimall 181 gall |3l
38 il J31 339 sota e BBl Gl o pan! (S Aaladl LBl Lgidles
33 pall dasd (JEa S e Bugiaadl Lajsga ) g ol Letilu
LB G843 a i Audall e ;355 3 aladl G100 ol painll A5
dale @ladle zabli s 00 @ud o jpgas!l Hu Lashall 3550 @ud! Zalal
o Laiel 2 A1 A 55 o S5 p1 (ggammn JulouS VLT (32805 Jady (B9 dliuny
dxlinall bl A3y san pulid Blawgall (sasl o ) 1318 61 a0 g Saiul
pebainl 335 ¢ o LiSeis Lelaal Ughews Lgil e

dale il Lo daalall dalall JiLaSal
Publicity-based Public Relations

b 2 dilead! Lo 3a51AN Lalall cladall 505 uld 35k gual e
Jilig 8 25 3l cilows poail) sty a el Jilg 8 i pasll ol ya e
Ak LAy el deads Ul Aafell Sas Jlasaes dcgdaddl adlel
laiill 5o las ulaly Alieall wlS 320 N Lglas 55 dbmiall culowy il alas
ilazmall (o cllad 2t A5le adl Libiley 38llay 33 5 o)) 3,000 (Kay A0 alill
ilamadl alaga 5l (pa i e ) Lajlial o 7l 555 Lganal Jummais 3050 3at00
Lei€l ca el Bilig ot culaas yaas asgiy . ((lidlall algl LaSls (gl W 43
Alal aac,

Gl ol W sue fe adle W Pilagl (o palll il pe sue Clies (2ES Y
I3 g AL 11 L a9 ,S o001 L ) S, Al Laitl Tgaaus ol 14l 52
Oe Aol CaBlgally A paally piialls e ol Al ol uld e deliw (S0
O e @l poatll ols @usily cilaglaall fpa poill 10s 38500 B Lole ul Ales
(ro e ! e e gdalall i3l cles L sl olia il 20 s
glowa 45 2201 5 Gagedll oiise o oo 0l W A58 uulied Joosll digas
25503 JB Lo e Gcdel) cilange e Galall cilEdall 35ga 580 @
alaiadll pball fray . @lall S oilaiis @as e L @laal 51501 dsl Zasl

daledl la3MaIl g LMY O Ladd)



il 3 ¥ e (Adead) Byle ! L_us.:..i Spa A B3 ol Aabed! Silan) pall
L,]_g'ﬂi EJL..-'E“ ,_,._'l il sl 0¥ Guaas EyPL delud u_,.di duloes ¥l Silasl yall fya _}.S[
ekl slasl (e

A28 pall il i lasd! dule T
Unexpected Unfavorable Publicity

O A3l Agl pall e A laadl Bileud) o Jaladll J lS 50 Gl 3
Oualagall dal cilspens ol muiall alaziol covs o35 cula ol (pal a2 2l
S35 Ol (Saas g3 Anlidl cadlgall o Slua¥l Lan g o Jamll 5kl
o)l Eigas M pSlghall 1t 4B AN cilatiall > e gl cilatial| G ililes
Ladlall Jagdndedl Galendl gues jmall guasuming . Asladll adlalls 1 W g
S A (o el S yal 438 deie (e Lile aslll Jaml 3 ylaias 3kl
Lnall ol el Hlid adaz€ A5gle ol Aiee ciladion Aladpe disk pa jud Ll
clingll S (S0 @endtl s 48 Lya<s) dogleall 3K 8N Ly
A abal p3 g Las pon T 2 E58 pall il Audaiall e o (K ang A
3 8 e Al 3 jquall Lole clidle a155 AN Al &l aa Y gaal 43
LMV cSheat! o il gie IO cliS AN e Slaall duladW) (28l gall yaudy
Eilas ¥ @oeds ¥ uB I b e oW sy 3l sggally (el dlaal
dalall 158 05 fpddl Gulledadl il jual con 05 35,000 Jleal fe Al
Jaa e i duanitln  Lgitae el {8 ping 3 pm il Aiat sl b glaal 325
Siled yo W pe deisBall Lgs Lala®s Sl 350 ylall fla 100,32 L5000 LeSlngs ol danall
Aoy @gudl Fou 3 Lgan Sle 5 A jus 5 43 Lgd el pud mSl
Silug 255 allh e Bgdle cel p R0 5l )3 Jle 555 S Lgie Zalall ol jouanl
5 pii31 cilaglaall (dud Zanzall cilasiells <o ¥ Glls Lo e cagadl aded
oo S padlel alaals Ligee bl HLAYI Loty i puins By 5] (s gl
alS 0 e L1 Al ghuall

AS L4013 ) guo Aules
Protecting a Company'’s Image

B9k pall pud Aslall olBall pie 1 Lg3 500 Lulamed duaishall o) 3S ) o L
Vol Lsaall e camin Lgegg Alla 2 Aldiomall Loyl s 1 JBY1 e
Gililac g oMl gal py e Ausbead] Elaa Vg Sslgoell pin Wsloma e, JS i3
O e ol pudedl pucns s i3 juaiall 3agandl 13! o cilel ol g iy il g o szl

dLaludl cl@adlall 3.0 uyut!



OSeaz L2V g A9 Blo pl aes 8d8be Ay i dadle jao g libe; Jlay!
@l il yishe . cle W1 Ll s Lgign e dalasetl a2 sloeill 2a Ml el o)
datades @51l 31 e Fewhall e caoms 150 13l &0l aa S o yadi 43150
Julatd el pals mliliw asse G S, 80 Flss gisis e Lgas Jalaall
s ¥l @lame 3 L Juamtl Ao 5l 2500 35La ¥ Audaiall bl Skt
AW Jilis 3 bl Slua¥ HLaT 525 S8 gl ! Aglons dusnyall Lo
S ALYl Adaiil) o @Sl capy 258 lgain o Lelasis Uglome (3o Vet
Ll e Ao Glais 35laet! Joen (5 3531 Al cilaglaall geslaSiadl HLass
SIS Le ] Aggens gl el il Siamdl g0 030 e pd pe ud Gaaldlly
38y (5SaT3 a3 13 Aumli e g paiadl it mayg Rale SIS gl 3 ks
dslmiall pe jiliell Lol UM (e Bslall Lg¥gloea jsgeml! pliB| (1a
81 5L galige 15 a3y waBgall e Jalaill 3 58 cilel ol 3Ll s gty
s9gazmll ) 3udaall COISEL 15 o Saekall 5]l

et Bl Llan Tewnhall many ale Siis ps 5L OBk Jalaatl ol
SlS 3l Lagac | il maly Lalai dule sLiadll (S @10 Lgiy500 e gl ol
Jla¥ doglas Loyl s puiogll Botos e yun Buloniac W Bsles Bules g Lol 3
5043 e 3pe Auad ! ade¥! Blugs s gide Ambasl! Glxol pies pa
@l gl yuslady Ambiaall bl JLS po Jualgill e cilugally el 20
ALl LLASH Jga

‘ =0
walidle anl pe ulsbilal 530 [
dalal cledlall Alail fye oyglglunall ol agis off dueal a1 [ D

Tlgse LS e,

dalall calaMall 2 MWl By o pai il pe e Gl (Sas a8 2
dalial cileslaal! Lo Slgie Spdsional jLaY Bile ! le 3a51a0
bl 1 (e Lt e (San ¥ A Sl

Aag el Bl ol LA 55Lall (aa 5 o Gy Ja 3
Juzdl oo Bl o 35,000 L)l ellasl (o lay 33alall
alilad 3 "Rl Aelall cilaall aa Jelall 32 ko

dolall laMall g oMYl B aal)



| |
"0&‘l""&"&"&‘l"&"&'0&"&"’&‘&"&‘&'&
TSR SO SRR SO SRR SIS

| @eas @

SCielal 15Le

[1.3.6] Sdalall claMall 2l A€W (2l La 1

ALY Jiliug pLisd) o 58 53k 3! aled Taball BN Lalsgad (ySas g3 La 22
[2.3.6] 3 5g0mmll Lgtlianl S 0ygus o Al cilaglaall &0 ) 50

o 4S54 fpe Aol Aule ol Ao S Aalatl clEdall alazinl (e a8 3
[3.3.6] SLeilasia

e 1SH1 Jlomalls day 01

i 3518 1 il jaden (ve B Ayplad Ladle (OLY LA ST saslist
15-10 9> algls (35S0 ol ooy G318 01 o gdal 3508 33500 Jaaa! il
2ty Al @i Lty ulaimad! e Slaall Al Jlia! 385201 1y 555 3K
[2.3.6] sl s il jlas e 3513 331 il Sguies

aulals le 38 58 seluds Rolall cileMal Jloa B Jaas il 23 pad] Hgaadl 2
JOs Ll ;*-!55 dilma olas dmg ye 3 ke ALl LA Algas Aullad
aaio Cpumll (o 3 0 il aadin 3l Aaals ¥ s Crag saal sl agl
Bugieall jagesll Cilomel Jln Lgl amas A Adlasll e 53e MU Laale
[2.3.6] .lgis

&21 970 da I

Slelen¥ 1580 Sadnaad 2,8 Sullsy sdale claSe lis.a G 5558

— syl pue gl aa Lolall liieboe aSLe¥! 8Ly Lelagia Jou 3IS
IE?F& Ao @euyly Allatl ola 8 Le 38,550 Lgasudt) donnd Juiadl a3l o 5g 5SIY
f Lgtadle 3ygual Juimall jpifl B le Laselici ity 36580 Lgaits Jas
o [3.3.6] .35 20N sl yue 3,800 I Leall Al Loy e Ll

%00 ' Laladl 2@l 3.6 eyl



;1._5._1.2':1’1 EJ....::.;;“
e A

sacliell Aulmall aMe¥l Jilis  allasY dmis mjuad LS o),3 02
,__,:._T1 u;'anjlm.H tlj_'ﬂ La .1}5..}: q:m:&@.'.u..!'l | 3l yoeia JPP#—"”E:-"
[3.3.6] ‘EL_,.&:;....;.!I e adll o Lyt

[2.1.6] S ju el SOVl g g 8200 OMeW (o 55401 La 2

[3.1.6] St S8l Alas 3,01 Sum puzogl 15,505 5361 35y 0l Le sl 2 3

il Sl glasell 5l Salaiedl La .aifglai 5ue 5MeY! dlanll dagdaieill Jais .4
[3.2.692.2.6 .1.2.6] .ulils) ;3 Faieal SV Ll G

Ol Caagid bl duadle! s s Boadle! Unlies <€ 131 5
[2.2.6] 'EH Sla sl ! Ba eVl Aluugll £ i Lad (Aaglll 0yl ol

dads gl Cenais Adle! Ales Lullas @il ol Aa plall Le cilil; 2 6
[3.2.6] Susluall

days AN Bygeall # 58l Ll padals g 3a80s Lguas @uplad Aadle 2 S0 7
lalan &) wayscaS s pSignuall Hladl s Lealsed o & jladtl dadlall ois
[1.3.6] .Lgull

Slegama culas 43y dGlaiie 5505 feo ddl) Slagles luislia 203 8
e Jio umammaalll sl oW Aijlaa wic cauiall 1aa Sl
poseaiall cilal yall xs ol Aumamead cilidlel ¢ Ll o (3gaull (po miialt
[3.3.6] § Haiione 3251 51 Auaslaall 02m £330 3d ko Liadl Le s Lgule

‘.eé;:di b Laall



Jwlial ! Slas Haatl Slmllaast | o

| ki yacid! o LS rllaiadl |
| el dabakayitagyd ) aiala |
LAY
gLty Lol 3ap cilsctiall GiLal 5l wgod el o ileadl |2
Lisley
) LMY mgragiid il e Ao pezea ,;_ " _ll;.:_E
3Ly
iy 54455 il 3 ) Lganag Alagspall Sl padluds 3 2astey) Bl 1 | 4

Ladle ol Beun ol miie Jo jsmaTiaf gungalls pglaalls JCA

.5.‘!-_1._1:..! i_t‘_‘]lﬂ_l;.‘.‘l

i._d-j -ﬂ_}w d}Lﬁ-}U é_j.!.ﬂ.d.]l 4.-.-:.-.:.:51___;.!.“ E,JLJI.&?‘ tLLA.' : | E_}.mu.q..'[ll I:-ILI}LI:..?'I 3
.: -- L.d - ..l!
ol Aame Bplat Rdle le cllall jua’ M i oMle] 1y Aall Jaall |6

recbilaal ol pal e Ll sy Lgalaluzial  Laly! 5
Aaliall & lactll ciladall wa 3 piliall ol 520

=laaia g L;.nl.uc......bu_,.ﬂ.q.-.ﬂ FELH;JJMﬁLH.".‘EP}E =31 &,._l.l.n:lgi_u.n.: 7
s3e i3l g zuslgig ol ) Lagiameally elaian ¥l Lual
 slsley

,_.,.1.1‘._;.:-'?' & gacnall tﬁd.t'...._'..'n“ s .,L-.-:.i;,:-,-qaﬁ! ,j:bi-l:?“ J’Ej:' T Liylael! OMeYy! | LB

e Ll Gline ol Lillaa yglsy Jlia Lgule ygla 30l Bcniel
(g ST A8 LA aBga e Byl Y La)

L9 penall 3l gall s Laduaii a3l 3 AlaliWl suad ol aiie ol udalinll oydkedt | .9
A baad! Lozl B gl HISaY1 g jaeall gy g2l GMY) L8 Al | .10

3l Acciniall gaall dalas (e ALaladl 5 giall S pellas a3y
egiialy udlagell 4
Crana ppiiel Bl aadl s L€ 3,000 ppe ST AN L2 udacall Az |11

Lrd & o -
n:..:" El.'r
-y & B =1 6 1



5 Lglaiie gl Aiall Jpo A)Lis] pmend IS8 B gLl oJ

Mg Baepall M Gl Al Al ue 1350 Leg€

ramnayall 5]

e Jadtls a5 Ay 50a5 Lade (5l Slgiall pii OMe] -

.L‘_':;..q_q- -;anLJ._;n'n.qu 3.]:_.4u.n:|-|.|.n."|- f»..:.u_'j 333 a4

Lacie ol Auflal cainds 3a1S 300 Cpe J3L Ligi€a sunl sdnin -0

i.:.n}l.:'ﬁ alazll | .

=l ) | 24
as, Al h

Lt | gylaa) @gils ptlandl cpSigmiall ffalay i 0el oo L0 MY |25
o)A (yada )3 uaY Lol e @ jioss Aomimecall 3yl
A jlaadll de Dl

Lund 5l pakd g Lade gl Laas g xiie s> clagleall ¢ ameall paihall |16
L P L [ T 1 TS PO

hﬂhwéélfhlﬁuheﬂﬂ!}#ﬂuh}ﬂxaﬂﬂl 4 gamall oLl |27
el Ll e e el GSlgd! Ll (e 35l
dsaliog ailal izl g

| Ll g optaatl ko 3 1S J 30l Ll 0 e (e e | 18
A dlea

Ousbaadl L il g ile y9he! fre cagiSall o il g5l .3 Lleatl |19
| s pall s dn

Idyg;.hhi*&gau&ﬁiﬂfﬂF@E,ﬁéulgmyl - a5l MY | 20
At gl A sl latlall of calag 530 5l Zal sV e

Agiligioma = o 80 Sagachingenld 5 0 00 Gasaall ooy (21

;:Hc‘?*'mm' daslall Aadlall Gy 80510 aBas W] — m—-—-.s”. 22
ookl le @3y daMe cpa 35T o Rudlie 3y sl dadley
iiall Ruals ya 6T o Luals

S8 sl geldlas fe e M s plaial . ezl malial 3l | .23

a3y
‘._:ﬁ:.;ji b Laall



o8 oLl 18 8 uliega AN e AU Wigal Byt oygpunall 3ot 4

el Al jlosly gagadd! Gaddl 2 (MY IS e ol

ol ccassppn ol Aiimin ol it 3] Alana fia ASLeall 3 (y5Bgunall Lgauieio

slgall asieiof of Al Lol Alg 3abAlass ol gyl il LNy AIS,

e ol sadaly Lgbidle] jlacls Gl cilagles Lle Jpanll das ol

3oy ey ol asall ol partl gl meniidl o AZBAN a0y Se Y RS Glina
[3.1.:6] Aaudinall puent]

sde alo Alias 8 ol sas gulall 3362y e canlis Wil (o8l 2
lid i A gl Wlngga i e eSS AE! Aend 100,000 Lgilsl,
yoniaelial ool Aala® 1 350 Cagaulondl 5 3ga Y polie Alide o 2kl Aialidl
dolows il o589 Lanass Al SlDLe 4aS 50L5 o) 8 18 el s
A ) A 30 Suis g ASMY) Alazell sha calaal C3S) A0Me) Aas
(3.1.6] .0de U e 31 HUs¥l g Buigionall jagamtly oSl dlS

{n._ﬂ.;:ﬂ B Jeaall



B e OMeW! (o rely (20 pue ol Lismis of Uma (o Lde] ;330 3
Al UL @gule > Jlals puilina aldl
SoMa¥ laglaws Jallu i e o
o PSS P [ CHPA TPV BUES | P
Shazell ols alusial ol piiall s ol pd 302 ) ubud Wgs Ja 7
938 1) olas ye Lgayas 3 (535 Y) Bomyg il JIKAYI L .
2 pala Gan o il Lacels slisl 381 ALLE e oLV say
13 Ls p353 gl 1 o culadlis] gl i c5l8 131 S5 el inal @8 pucs
[2.2.6] .ladEaV ol i

mﬁﬂlju ‘:j}i-ﬂ.:-'u lgalazn | 28 e u.f.'.a.:u._-ﬂj E..:I-.-;.Iﬁj 3.1__;!..1_::1 daMe }'li-i A
Uiganl) syl spemll 5o s Seng olsialy Lgflaal ppglact alult
13.6-1.6] .ES_J.E'.H MHLI&*LHJ d gl daHlall

andll 6 Laall



JaSis Lo Jaad I Rz pdll juoliadl fpa (508 Salin] SIS 80 wuiins 5
doma g 53l pualiall Jani ol (Sas oS pingisanmadliol o pel . paandl sy
[3.6-1.6] .7 lonis Loa laal! 3168 @iy Lo Baladl uladlall o ) 3e DU

dauas ol yies Wbyl 3513 aus AS 5580 Jasd Faged suon il (5500 1
3o pane duy cols 140 Gaaaldl LA @ Aaigiiall WlBgus 555
slelal 2 GlIAS (g 355 A peadl 20a0) 20 e il laes Lt e Bl
g5 AUl 3) Lo 5138 allal (e « 38 0l Lalladl 3513, S5l ((Say it
ol 35S 3505 1 00a o Al A a il SISaVY piaas e cdistl s ( Jlasels
diwatd @SSLall e dll e jgfall ga ulhs g ool el ulais . omas jud
a8 jlially b 0 jue Lgloniiad zgpug wliS )80 dyloall Aadlall judusS
[1.2.6] -Adlas gl 3 Luazs
Sy Lol LgmiaShat ysdan (yuand 8 15 15 Lgmaid (3 s 311 sulaadl L
o2 @atlec! Ao il o sl Luazedll Abladl Ainl 131 je> o
i canad | LASY 5 puaiieall Aa5LA

el B aall



Asaidl g xiiadl Lesde A pEN 3D (pe 58 ) aiie e OOlel JS L 2

Caias | 3ga 150,55 3STs (AuagS> Aga gl Aubal O Jlie e sl

e OMel e alides a8y Lgale (ot A1 AW ALl 3L
[2:2/6] sitkiias jhe lallS)  sial taziid

5ad plgall sl UMV (ya IS Lazy cig aliga (pe i 0¥ Bl 3
e Doy oSlg laaalis A Lkl SUMe¥l sae ciialy 3530 15
Ol Cpuilaadl g3 I3 3 Lay caBaall 3 O0eY| Sgima (e Fasly dmduo
28l 3 3uan Laul) 3350 clidlel @ls (digpmall UMY JISELy (@aly5
[2.2.6] .clalail SUMa¥l oiis e 151l

das ol zlie gl 38 550 Elan Less Talall BNl 3 (it Gl fe @ 3l e 4
el (1o 350 ol sV 3328 8 (gsunall S Le Lilia Ll
JalaTig iy il She Lo (65,5 21 s platly wlond (4 3 )300 jotuad
aLlaa 2 Lgaands 8 cas )5 Al 5 pall poi Le Aaliseadl (a8l5all 8 Lls e
[1.3.6] 55 jseadl oia Hlglal Gli€as a8 .0l mal Aa sy Lac

sl 6 Juaal



Ol Guatll s JLElaY! (e palls agull sl Jama le 4555303 8 Dba!
dicwd] 40una2 B @ glll (o HuiSH paizmall Ebg muall jud D59l DMSEL s
Sl pand) fpa S e (ggioes Lalale audi S daspdl cilagll @ellas Lle
Lpmian o ol Gy o) Siliasll @ellan Sae (o a5 Ggaadls &) ]l
PR PR O PRSPV DR PR PR A (JRVIST-< | ERPEER - JUR<]
NSl Amao yu g
rloadl 5 bad Calical addis 1960 ale die Jans Gyl cilinsll @alas
dia Jax Lea imbiglaells Boazall codally a5l clg pliellg Aulaell Lalla iy
el elaall b (L8] o 2gunl 32,3 (ya plalall Jolinl3 jugldgas
(Jiladl oim slasl ssmas abongtl jan 3L st @alaadl odlaal BN e
Lsedl| AnblCe 3 alaall cblin 28 by dale SilBMe s A0dle] Alas jalat.,
SLotl Aaatl il G s Aumeall Sl Lt e s 5all e Slaall mia IS (ra
AL 3 3al paiomall B (ladl Iy iim Ol i SS1AE allad JLas jalge
ol Ao dal 30 S, uhﬁﬁ‘hﬂﬂm;mul T P |
2eL20] w3 Gl il Ll s s A
ol Sl allalll Alead Guginedl j3gemll sus o
oo Bl ol e uSEU Lgal il uli€es Al cilideYl glgil sus .z
sucbiell qalaall Lgsustos o (Sas Al dalall cilB3dall Alaiil p15il sus s
- BPO | LR, | PRV ety | ot
ole dbinebiel Bl ilugll ansid il e i)l 3y tyI<0] | 1o e

S B -

[n#aw B JLaall



g

cugll e A€ 3501 adga gl Ajatll wadl ciMowe e L puna HlSe 8 aull daus gl piie Anls] oS0 Y
tagae clode olug pSlgiiiall pa bialgill Jle agas pidalall cilavall _alsge 5343 ya LS b [ PV SO
@l e Ggaasion Haaiadls oz dll adl B pad Adaall 00 el pR0 Ba Aass | @gs Jgeagll il
w2 )i e ol padall Bl p2 Adac ol jal e Slgall ddad] Cilasall 2ag 5 35 Ml @aiks o8 pal 5] gas
o2 oISl Gaalatsg coilaniall g3y el paddl Jin oy 3ll codliW pien Laisn (58 genall Susg
L iaagmgall Lalimall cilassall g3 35l oy o umie il audl Adae e Jomdll 1aa 8B et dum s )5 Al




- a3 5 pikad 1 5 ik Ll L
| lasiedl gals go ba iz
B (3 guaiall Gsle
3 eap ia

)

X _ ﬂ

R e

Jaaaadl gugya



oo | drnds
MJ‘

El L

www.ien.edu.sa

e 13313 e85 e pall T s olgai¥l
i il a3l aolaall -8 1.1.7

Al gu gal

Osadug Lglads of @€ 8 cilanias of i€ cilewiall gilige Laas
salbga 3509 ASAN @@ll3 Gle 35 (il cilaglas
cilaiie fye Lo hiad J5158 (e @gilaiie 45 3,85 Le Hl ol le cilacsal]
;q___l...l.ﬂ:] 3:1_5_).4.“ QL..J.:..JI g.a.[:lj.n M! t_l.'lj1 f;.q._n .rs.ﬁ_.!.u.li.m
g.ll.'..TL_:_! daa all ¢ Yaaldl cils s 3,000 iq.ﬁg_)..:d = BT | atle Ji
S — E-lbj-l-n-nlﬁt :l,_l.Tll.n:na-! 3."|L_1__']

Silasall Galaga 13 (e uSighna! ) calaiiall sl pal ol asas 15Les .
Sesliiall il 1_._; @ge

Slaiicll dals @gud (55 43 il Sigadl cilaed! silssn Jums oS .2
%Lﬁjj_.__.__.:.gm

rhandll (pa s o (yhasial Lgigaiietions cilasiall il g ol aiias 3l 351 platl La .3
S dll gl ddenl @ Jlnidga s (1e

QM|EJJ;:3?M|&:.‘JH T Laall

padl G2y
Team Selling

ilEMalls ol
Relationship Selling



: % B

Miwi o lae

The Purposes of Personal Selling

ol ciladiall e e Saall JLal Jslad dogaie duand Alla) aanddl gl
AL 5 lew silaris Blhge caimn Lasde Ol Lo A0 egelidly cilanall
Ails 3yuiin 38,8 Glles loeal 43S 38 Coilga a31s8 Ciguladl 3 jga] adias
Oigall dumas (3 gemc LA Al Bl B LRl andl B Lo
45l 3as Aaigall Bl LW A0 Lenie o uaie il padl 3 Gagadll Jlaa 3 Cyulalall
e s Atlan aAlghlatas;lal oL Rueeal] A aleal¥
Cagacall (s il e g 31 351 ylo pias (s (pa 3B 3V g o &1 p il
LSEs 1350 G5kl ) WIiS gag el gl cilacedl ciladgs e 3.8 50 e
Al @l a0 edlalasd! o Lieal W 55 Lasy oo dleall pa cilBdle




lgronli Al plalmall glasyl Jalgal |3dade . pelll dlaals cilaiia of p& (yeunD
5392 O Oalaimall ¢ Saall Gilatal G55 i emimill puddl 35S0 wzsdlalaall o1a
Al @g¥3lus (e Bl V5 il

o2 A LoV palall ga mmdll wll olB a5lgal) oka (e @i Slag
SISl ilasaall plaia | A3 dangio gl O (Ko omag il gl
i) ) I35 (0685 palil] (pasdhs ceniSs . Ju3 400 11 Wy 215 (e
Sianny iyl (o 1508 1503y oo Slas 5355 0 (Sas Silassall CaSllag
sl Oe spendl Glipal Galagll Loyl (e deuiie o35 ) oS
Elassall Saligal Aigd yall i Libaadll jpeall (K15 (Llad dudes emiil
Glasally Laiazidl cilgally (g€ @SR g Ly pant 8 3hsl
JYUSFOURSSURS S [ - g QRS [P S| O TOORS TR L > | JEH POWE D1
silige rlimy dom (LadLEl e feaig TAWAN Wglill ualgh cilgall 22a
daie ll g ddall ol jlgedl I A8l Aads; ) ol ciligiiiad p sl Silasal)
e Maall pad yaiiiemladle juglail

(el gad| BB

The Goals of Personal Selling

Gl Jats Ladsle o€ g5al LI 3858 fra ami sl pull Calual cabizes
Olaus g ipodl dasling ol 2L @galidls ce@ilals cuomdsy (udaions <Mas (e
dowihall Coloetias “puaigall Codabiomall oo SlSadl uiet® e Maall Lis y Ayl paii]
Slasall galige Sah LaleSls mzatl pull Aileal Liaa¥l AL Sglas ga
Slaglas pua W Cllay Lasie Jaimall Lieall lgalioy Sl ileglaall ayias e
Juaadl L)) Alall @ity clagleadl fgani @ Aiwe leas ol cladie Je
Losa e Uopd cilasuall galige b ol ey w3 200 (pe (Salll . Laiomal!
Sl Lol 255 e 1936S0 o camay ::EL;:,[ vl dles sy egilama sl
Lo sai s aguunlio

-.T.!L.i._-.:m.ﬂ E_j-j;:j?mﬁjlb_ﬁdi T Laall



Oygesitliall Lo jglay 5oy cilaiia g

1': b Hﬁ‘MIEMLMh;!LLHAJH? .
il galase g

= land! Jaal Ot @gitans fyusliall Jlad) ol o s0e @
sane IS HLi% G y8 (yais Joac Jlai¥l ez

ot Abee Guyall slndl o [ @SV clS Rl clatiie e ggusliall dlgzi Le
Cg gl i mN e 15500 Lagiss Lgilaiie Glad Lo

o2 Slglazell ngdiang oY

Loty ot 5l pin 2 dlee DM Bt g il A0

Lie cig23Le: 0% Ll 20w ) 3 Changes in Personal Selling

1_,1_5?;-..;;115..11,@@:3!.;_?,7 BRI R e il Sl it
eabayall 8 pai s S, 8 iailatiall Jos cilagles ¢Manll oSy cay i)

e Aacdan ol plll ol 53 o Olaall Ly D AN A2 tall

segrey Jlsmdl claulds Lelaal Lol clais
Bgos pif (S3iun oelaia ¥ Lol gl sl dumull yag s 2SIl ilad|
330ale D€ H8 Azl e dleally cilawall alaga Gy Lolgilly ALl (e
Loy yag laag ialS pill eMae Al Jpuogll selaia¥l Lolgll cliaia 3
2N Sliladl ol al i) Gl sas (3Saug o Lgllal g e Maaldl (o bl pace!
Lgoell #ilad 80 I Lo e dus edlae BLEKTy fulladl o laall
Sibasie 55001 8 sebin Lea Lgidlae pe clBlall 5,00] e cilS )20 dulel
oo al A Liskis cre Lals 12 55 oo sl 3ua3 )1 3uaulls . aiad| aull
e Maall Sl3e 5,101 daladl M Jeaoallallga Silasiall caloge anseion Ol ASLA
lile sels ol Sas .4 220 (Customer Relationship Management CRM)
@ @l das mgan Galaill g e Meall g e Cilavedl alagae Ada ol wllgll

ol gt Lagle 1.7 u gty



Jaall Lo y

Customer Satisfaction

rlind 3usls 5 ral e dlaall (e ZLV e dadis o€ 0 e L5 Sae S

eeiSen 35S0 mlas e Jpeasdl ) bslall guadl Gle 30 pdn U ls 22
Ogeal M edlaall and; LaS c@gidlae Loy le Lla=ll NS e dll) 3u5]
Sihawaditl Jia lglgs 55 WLasY s 38 280 e dulees] Al osllasdla
Leanall Ol e @20 e das edlae illa Gle aelud il ed W jue
Sile e 561 a5 Algiuadl o ¥ e dlaall Ly Guiad e Agias gl
Sl s yal aliga ol cra e Sleall I y3Y LGS g cilasall alage
Lobisyl s ol e Lo cobasiedl g ilaglaalls [y aiiall 3loal @ajlsal cpa
Byed! 4393 (a3 Gugedll SVLmas Cilasiall Lalige Gslad Gu olon]
ia Aeasgall ool e ol o5l ad 1y gV aliall 3 e Dlaall gy g2
L8l padladl egmiass dutlal Slacs algil ds s cilagaall Salbga ey O sladll

ol | 5 ¥ i ) '
- [ - :'.-I._-'.J_il "-I._nu e o JJ_'I I|_= ..;'._'I_l; =2
; F 3 —

h . =




L?.E.i_j.;.u:ﬂ E.'-)-“JI .;1!_'155'.43 3.5_)..:1.“ .;1L-£|.r.ql€.ﬂ |_i|.u:n."j EJ.EH dala) ‘.-H._GJJ 3 Jk
o ps Sl g dule Jalamelly L Aiged g e puplad 8 aclud @gillas Sl 5,51
-EJj_j.l‘.ﬂ -'a.i._.lag |;|L|=|:|.4.I| Ly PJ Lth&d—:” 1...&.&[13& .3_;._1.:5 E—'l-J._L_J Lﬁ;ﬂ.ﬂ.ﬁjﬂﬂ‘
e 123 2ol wlaedl Aaday ol Bls sl (Ll atlall Jlee¥l @lle
EL‘.:..J 1.:th nll..g.'\}!.q-.l‘__g- Lu-_}n.“ e Juﬂl _14=L.:..1..| ...:E.Uajjlu diaia I.,g:".m.}:"""'l L!.:-.

Al il s s )la) wiljlga 593 wilaiis alagal

Gasd dalzy [
- |v]

2Ty A ALY e caad
i l] ol b &y cabgal Fladacl 21 L D
Sladd g cilaiio fhe diajedd Slasall galige Flises o1 L 2
Sog) Lucuilly &3 yaal 0008 Asanrl La Saganinlie
oia ilial Lo §15550 amzeldl aull Lo suis AN @51kl Lo 3
Gl pail!
Se Shaall Lin s o lill aaiedd) audl (s 33501 Le .4

E,.-.-afr..-ﬂl t._g..‘.’lia..-._-.-l-r-: 1'?5.!'“41""“



2.1.7

(ramid| pd! ddes Ol glas

The Steps in the Process of Personal Selling

iy (Bl eanil ] Alae Lgiaat (1 33umall Aasi bz

oLl anzion o (I feaes e nlalznl Cadlialig cand] CaBlgas clasall

aloga (re saall o pomy o3 s Ll Lgas ol 351 5l cilasadl alags (s
(17" Jga i) Sl glad pues (e 0585 dsle po dee IS (e il

] FO-1 PPy 4 g P S U

__,....:..u:..H f‘:-‘-"’l' dalac L_,a dalall ol glazel! "1-7" ISLT)

-;!Li._-.:n-l.“ EJJ;?}M'M‘ T Laall



L Vs s i gloeil] | o jlaall il amas 3Lt

=]

2y = T - = pi
Sannl] 3]l o pall

e | I |

Prospecting

Silaseall galogs acws cwalll fdadmadl o Maall Clilu uel® juglad e
Do osladne @il Gugaadl lamdl Sleal i clagles Lo Jpaall
SlMel s laal! SULL sel B Al o slaell s a8 2l Gilae &l
W pliaa sues (Al cilgamll Al AuagSoed) Mol icasiall
A B pues Laadmt SUMeW e 353 ) Glasiall salsge adiiow LeS
ol gl 235 By aibaglaa) Clls Z3kad Sl e Cdigall (ol ¥l pods
pmanlomall g Cnalomall fie oo Maall (o Binne Lalgl LBugies AN cilelaaa ¥l s
Olaiona ¢ Mac Liasl s
solaioeall e Maall Lo gl lio gl alasiul Slauall Jals g @loss Lind
aa yaa s Cpdloetl o Sanll pa sl e oLt alts dainl coleceal! Caliga by

il il dayls 1.7 Lgwyad!



Slaaa jl._ﬂ._a..u.. | s [yaalign (19395 A2 43 s3] ,numig g2t HlS 13] La
Omallanll el e¥5a e calbay o W13 day lauall Calbgal (Sasy 435
Slga (pa gl G paiaad 13] L olmiNI (VWigd 438 18 cleas ol cilniier Auagll
colaglaal! (ya dy jall 38 sl cilassall Cals gag JLai¥! 3 cpudlondl & Shaall s
pdally Jaiome Juae e cilapall Calige Jenom 138 (ilotiell ol cilagiall fgon
iBe mgut <OlS 131 Y cluagi e Jpasdl (o clauall sibge Sai o
_.thL.:-.f,_...,n,;m*,ul;,,s_,;_,i s 0D Gy Guadled] @gidles pa 5o
caldga cye olinys Juaall 355 555 a85%0 ga LaS .edleall eVia (ye Saclivll
wlauogilly Slagsall calsge 53953 031 daiaal e ilagsal

%80 il 1SS yud aBy LallSa 12 e Dokad B g Tuaags oo ikl ol
Aoyl dadd mgis %20 e callad 41 Y1 iliio g3 @adil ol aaia! e s Yaall (s
J:ss:l.;.wnyﬁg;ﬁ#ymmuimuﬂumgr el Ll 3 (o
e S 580 a0 LS ST Ayl idalang ¢ 381 Cilassn ci¥snag Sluals
3 Galaizes ¢ Mas (g 5 (il ¢ Slaall bl ol Ghall Gle olsgas
pdilans palags )

toedl Slagall Salsge e comi daliifl 3LusY coanll 3hadl zlias
Bgeall pallazl fpulie lage fpdaisea edlas (1 e Maall Sucls 8 Dalil
JS 5503 cilasall Calsge @uds «Cpubaizmall o dlaall LaSLE puglad day A8 ghuual
elis cdase (o ligl ad )5 (re dS1ay Lag miiall ¢l 35 le diud js Jaima Juee
sy 1eaililSal ol g o) LSay Cpulaiomall ¢ Shaall o35 eudil! 13a Sle
il 10 Gulid Jle wge TSl

Hl E.ﬁ_;l._.;.i-'l .

Pre-approach

Slaslan Moy lassall Cala e s salgaiall Gabaiomall ¢ Shaally JLai¥ 3
Sladlall Jladl alazni¥ly Jaasa Jiee ,._js_l 3aamall miiall cilals fsa
el el cibauall g dakSall 2 kol laMall feae obiallydsladl
‘,_.5';'! J1J.¢..T1 tL....:.j ,___,jla.._';uﬂ L_,ﬂ_‘.._..Ji pias La a_-.).....! Cailasial! 3‘L.j.q EL""'

- PO | PUTES |

ilaigll ﬁﬁ_rum;!.mjl&l—lﬂ T Juadd)



ol has Las pl) gl Suganatl 32300 L loh 56V ilascal! galiage Sunals
Oty NS Eag olacll 25l Dsanl g ) 8N Laile LS (0 (58 e
42 ) Al SIS (gasing coilaglaall le Jauasel] (s ¥ o Slaally
58 pas iilaniall Tuaaads Lgye Ggiemag el pidl (o Jaomall Juaall a3
(5%genall adieion LaS cdlall old duedadl Sl judl Ggdamy s sadiad! cilsls
ac! 52 maiai) (CRM) Jueall cal33e 5131 Lalails Gogeill oo Mudoed ul 330 IS5
O (Sade . agidles s mgiloniin (po Aumry SV Cayyad Lle egine b il
Oalaizmall ¢3aall 35030 3 cilaall aludl Juaall cl3dle 35050 Aalail sels
Cilaglaall (pe s hall deblods colacall 61l cuiiiy cilaseall aB535 ¢ Mlaall puis
o2 e sulall sl aainl Jumal ey o Gle cilagall Calige Jaimal) Juaall 5o
AR daa Lol g E;:-Jt Jiaall gl A A

&l g .3

Approach

Wiz isas Lo bl A1 350 plall g cilasial! Calage ol (00 audl gl
C1aso .@j;fl ilaugll =l BN, fn.h.l.q i:...dj ,@.JJ'I dulac .._'_:,f_'l dauils dglas et
JL:":'_E .ﬁ.ﬂ1..i-ﬂ-ij 4.._5):'-'3-"-" QL‘\J:- Jj_‘h- ;ILﬂ-j.LI.Q — = |;1Ll._|.‘|-.q|.” n_EIJ.:j.d .J.ﬂ}.ﬂ
clals 285 Jadi Lo claladl @us @uls oia cilaglaatl gas Aazil I
05Ss O eal! (o AV cila bl @uds ol ol oLl g i Lglidady Jaiomal] Juaall
alellai¥l 5¥ cplaimall ¢ Maall pa 33he ios Lulaul Lolidail cilaguall Calaga
A 55k OMs alall 3 agas ciledl Calige (e Jedmall Jisall 1Y
el g8 "cilesis calhga8" jaglall faCe W U3 daud ol il ol pAT daiy 5 poes
pes Augall matl Ctbid s il Gglat el O Allall olia i a2 g
@M i e 2L il e Maall mand 48 Aloas AL £ ls ga aul
At ALY 2yl colla sal anstis eguahs Joladl e b il y Aol
u.'..a‘h__,.;u} 338 wall i.'l:|.....;1r|jn;1|.qj.1.n.n.llt¢;:. 3.1 ashsy {HL:.Tgn.E._.ij;‘quj diagac
Jlad¥l I cilessall calige paiay udy . faimad! Jusall cilals mussa! (0l
alise Lgans Al Laniell gl maiall ol 58 €0 ol L el e sae Jaima Juaas
.;HJJJ-.nﬂ ﬁwlﬂuwﬁ@@@uﬂﬁ;wﬁahﬂqﬂ
Al 23l M claadl alage 3 g @Ml il il gl Jaba A2

ol gl agle 17wyl



Waw1zﬂﬁgi|j;‘|J;.jM;E.a,;gLHﬂng;&jL;_m?_g“ﬂw

LSl gl "3 L) dapdial) SlallSe” aluzial ga yal xgis wilusgill e
pgianlge a3 mglilie 8 fpdaiall eDlaalls JLaS¥Wl laly lhas doledll
s a3l 2505 gl 1ig) cilassall alsgae alaieionl 5359 (S A uual!
s el o elada¥l Lol gl Gliade Glaued! galdge ausion I fpe Youg

. Jadoea ,_'_!.:n..q.:. = L__,,.'I;":f'i L_I'Lu::l'ﬂ

L =L 'l.l - 1r- r':-.ra-. -|-"-'r
ol g gy O clapuadt Salagal h8er a8

':'q-l..:.rl.l.;n__..-." '_rn.;:!_l',.ﬂ iﬂ._l.J.E ;Ll: l__._-.__.ﬂru:-L.q_:



IS5 gt Slagall Calign asiion Lasias . ol Wli 2 g ga Jlai¥l )1
el el el laimoll Liaalls daes Bile ola! I i ails L3
Slacall Calige daiiog i el 3B £ il aiass il 108 ae dE 4
AS A s5lges cdasy gl piially (AODluadly diBsee Jle Al 0ls
Jeimall Leall jaileass

wmi e sall @adas .4

Making the Presentation

Jeiomedl Jueall oLl Gl cilaniall calign o come ctlasall (s ¢ L
Ol mlasiall galage miiell 8 du2 | 55l05 calaal¥l juaady weelaculs
e Maall cilala Aol e Bl mgugse (3aiag Liliay il C28lga (58l
Slagall Salags e o g58 Slass ¢lal egie i Lo Sile Guldmall
Adleil! suelgally soibuagilly wnlogluall JsLs i 135500 @gutlal daclga
@gea 253l ol @gidlae e Aaglall culgaally L angall culialy cageqlly
1B (pamionin pgalies (K1 Al Colll Ga it comin il
13 Jaima Juac gl Aulowiaad o)l Bl 3l a3 pa g tetibian gl sl glaal! oLl
5gca gl miiall jlglal cilaviall alagn o oy (Sl 1] A0l 565 ailsagll
Jain bl plia o beeall IS 1300 dalananl gl am il Jaimall Jueall
ALl T asaiill o el rieais 4S5SE

clalatl Luadl €1 A s clagadl calage cilenall oye 305 xia
bl Alas Mg asladaigdatiod g laaa¥) A (v Jeimall Jisall 53 0mel
lassall o Lol fre s alin] e g ndiall 2o o G s Sl e e
e 55l al 35V (e dacas ¥ oean Bl Al el s cilaall calage uga
Les Al o) (203 g cadlaglaall Laimall Lisall cila b ol il Ll
dials eudill daspe ¢ Ll cilasiall Calige 2101 (pe Lagac Jueall cilals b,
JuB (ol 10 Al yumiall e Calisea jimic of i Laige Jueall 3IS 13

Jeimall Jueadl M Ssnadll cilagell caliga o oo i paaadll ya pall LS
ehmdl gm yes Lo Lle p ILaiWl Gidee Lo’ ga ciliai¥ln 4l bWl WIS,
el AR Je Aaalll pud Jleaa¥W1 351 o g nsbassal! ol gt Al duaal HCY
st Tl o pall L1 33 oL B Lasas Sugde wdalil cilalW yglas

ol gl agle 17wyl



ool e Wl e 5 1.5
Overcoming Objections

e ¢l pa! e Jaimall Jcall cilial el e 5380 cilaciall Calage Gum
Al pud Jaimall Jueall bl yiel cil8 151 . Lglayy Lgude 3 5 S il 15
el A ade Jaimall Juaall )55 a8y lgas Joladll cilasall Caligal (K Sla
leadsi o bl meW Lo syl @1k Lol (e cnbiol 2eW Wl Gy
OF plolies IS 132 gill 1 04SY Lgie Ul Jaiomal! Juaall 5 0] 113 LZgaI5e s
e Jaiomall Liaall fyad 83018 Sl el Lgilay Lo j500 03 Cilavall calbge
e s Sl 1308 i (30 Alaiomas Ui e ¢ guiall daliay Las (23101 L3515
Lgamtlas Liasl Sy 05 Lo jagls e bl e s Jalaill cilascall calsge
il o pall dslgs 2

adiplad) .6

Closing the Sale

O Silassadl Calaga Lgd Cllal camie ) ad! Adec 2 dlsye ga alSY)
Slasiell albga aiieiig 15 oasamll o pall oLl xaiall ol 38 Jaiseall Licall
8 it Jaioeall Juaal) ool calial yal de RailB At - s 13 5 L yons Lol
aloea ¥ ol s o 3lall saill e Jaimall Luaall colassall Caloga oy azn
<52 Sue Gl ALYl ols e Jadll 593 jalissle s eadedtl il )5 o dagllaall
30 3 LEVL ettt e Shaall o sontl) A LWl acas el sl (ya Jadomall Jucal
paas o8 Aaeall Sl I il foatda Ll Gy gn iiell (g i @ gl ] 3y 00l
Ll Lol e o oLl bl calsgs Jolos Ol o Mg il sola Y
gl 1 el 200 Jadlly alo 3 48 Lt all Juaall Y L asa il oyl
OSalnp belomadl Jieall fos ol le cilisl el ) aidl alas] U glos (g2 U3y
das i€y Auiell SUSEal 028 (e CaSSH e Akl ola 8 cilasiell alaga
ol g Lo all Lieall Lillas AL cuben sl i) sas| Jads Lgmamllas wlfl
bl dnimie &S il o )5

-.T.!L.i._-.:m.ﬂ E_j-j;:j?mﬁjlb_ﬁdi T Laall



daaliall .7
Following Up

Aasliall A e 2y pt) Aaslie clasiall Calage e cammy e Ll ALa3¥)
Gayall 331 asdaie (pe samall cgll Jacdlall @licd Ja cilasedl Calige aSk
130 . Lgllas € 00l S Allan B il g LSk o€ 30 Adae o€ 530 (e fhanal!
sl 3933 e Silaall Galsga :—",:-n-e O paal! (a2 (Bads (e 3)le il OlS
Juaalls JLai¥l dule comid 2 osill 8 clivad gl 6l o] (Sas o 5 Bslins
Gyl Al o 515 ey il o gucmtes Al gl o MSie (g 5o g e L il
Slaidall s bl aall Sl s e C3 5l

P i Ll

G2 ped! el Gugmdll Ala s (DB Glanidl gilage lads 130 .2
EM! sl Aulae

a0l ¢ LS diglady Lae oSTal cilassall galsge dull olises (! Le .3
FAUSE 0 IS (S 13 Lals G ledma Juead e 4o e

il SeW! Allas cilacell (alhged sudedl he G5 (1a 4

qllﬂj?p}hﬂ'&.ﬂﬂﬂmﬂ
f"L":'L L]-:--!l ,_',-u__)a:a]l rM?' -I;ILI:_I.‘I.‘JI j.a.Téj..n '-l...'l-;h-l-l-u-_l 48 1530 .5
‘H;l-.'ﬁt__.._dll‘..l...a:

retdl Adlac Aailia A ya IS Ssle lasall gilage Jass 130 6
qu.unﬁr..in."

ol gl agle 17wyl



3.1.7
SLAMaTly acdig ad) 3o )2

Team Selling and Relationship Selling

et 38
Team Selling

alaals sy Adle Jlae¥l cilxiie duols g claiiad! o wdadl coewal
JS ala¥l sl cilans (alage lSsly aay @) Goms suballl Sagals alll
il JTeam Selling pedd! 33,3 Jad .ol p30l Aulacy piiall Slsa (30 aila
ey A58 B Ll @Sl e (udlags Gl cleiall Blhgs aleadt Lads
Silasadl calsge 3ali cilaiidl ol Jiad Uealie 5,3V aluddly duaiglt
Oispdeca a3 Gapall chisel () pasill ol Alee 3 500all ala)
Sloa=il Jals sl e edleall Gacliiel @as)lsey wgi2iaes @gillys
Brall Jas3 13 3 2V juad Guas caBge Tallaad padl 358 155 gllac]

Jeall Lgutons 0 €y 2 3l 32 La
Sopasinall Silasiall Gilbsal 3253 3

Tt Ml Bl bt et bt

e B bty s s
et R LR
- :.-‘h.l .



ilinie A8 0al pliad Al algedl 2 aude padl 5258 .l peials e Buen
Aglall ol el BLaU il Ul Jia ASualisall g 5utaally 5yt bzl
S Bigall lensell gl HLane W 5 e L) s o Shaadl il 28Y aniins Lol LeS
FABss Lo caall (e (a5 13 (S iabinldl daiania 35 50e D

el a5 U pon Sl Al Bpaaislicl] 3500 (55 lassal!

LA Sal Ly A
Relationship Selling

dald| yeun [éJL&L&T1 aaadl sl) Relationship Selling =13 SlatLs pull
2l e @lsiall Laloll pue Jiee pa Jo ¥ Aligle Jalia adi il dasly;
oo Loaas audl Gays Bie il 350 JC8 SlBMAL patl auiiod 5uties Auie)
el alEdlll ol cilacadl salage adiion Laadad Ll 8l o Gagedd!
el @galls egul! Slad¥l IMS e o Ml cilalad Jalo slowsl (g sloes
2y g el Hlglalsmibisace (e diggals Loy pgilals @gs . malsial
egilacea ol s o 5a e cilasall Lalaga fre daoall |y pad] ey Le @
oS By elind s Vg (i ylall oigs o laall pa cilBMe clis e 3850
Slal¥l 5 Jolo! B3y V3o cillasall silage unds egilaiio bilje cauay 2
idgead! ! @by CBgyaall (is cilanadl Gl e i Le D2 0y sl
@62 piie 2l e wuull) daially Gapate ¥ @Y o Shaall (e el cilasia
(JHA e Gyem

Gal il 2 o I alal jul) i a8l e 5508 BTl culadlatls gl
Ol e Slaatly dalina Wl &5 jlae sus e Mac o jgiall acdgll Calaul 2
Eolasaall G (e 38 A0 ALY Lo e colBSLals gl 0580 () e pall (o el
igaSlall (S 130 aus ¢ Mac ol Alglane a3 pmal) izl Julang s ; )Sial
e uals eec sla| 8y 3agatall wgiaiday jlail (po Aauall sis e
el Gl sl plaly 3l S o pial el audl delia HY 13080 Juglatl gl

Ounialiall e Lgesdh el (o ulS pall €3 L3t 550 plall caal g culEMLIL
Auwial i 3 3u izl

ol gl agle 17wyl



(A i 9 ylssu
Luaied S8 padl Jamd Auad) Buse s i) al sl
Using a Digital Strategy to Make Selling More Personal

cilmiia (ye Ao gama 3 3o oY (s gandl Bgalontl (ol 5a¥ ¢ Lol cra o LiS1 <3l
s9gatl OIS (i O AliSay LS bl o 2 30ad Baaiaall 3500 Ayliad
Oo 3lLaall A e 381 dcgaeall aia Y LA fra Silaniedl sig) Lo gniualdl
paly Bl Igdda ol dmag .3 Al 52 pau )l ilegamall (pa liddl cas
O S Asgasea I s Glaulall G (Ll o > Ole ilmiia pa Glladll
Lgsloniin g Bl all 338 5001 o lusd I EGPRA {21 COM - -1 P O . 9
PSTPPES b P PO S S PO R ONITC RO 1o P e W SR L[ ) N
Nigima o laall sis 2 S )il Cilass 7Ll IS (ST gl

i liall aall 3B 3S 188 3S 5 33| Sale! Hlawihall 553 (UL Ao
ats 38 Yoiin o Judianall g G0y ue o Manlls Jla¥ 1 Slusagall ol
Eéa8ge IS Cragpalmiine fpLihena IS e lgan 19558 pa liall Jaculaiiall
pe Juolgill elaia¥l Lolgll aliais 5ale &5g5lacaal At g el le
290 e Lituall piazdll @udll I Adgall Cal Y 4o gd (Sas e Haal
o2l paluadl adl 350 O @S )80 & clllall dludd cugll le a5 A
Lo s Lay)s AShaall elowil puas 3 uSigianall I Jguogl! duaa¥l 2aIL 3151 5o
cadie o3l Sl Jas 5l Ll 1is Jlee¥l #3500l 3as a8y Lol
gl o8 Lgonlon 385801 2l o (Il (igale 270 iy Aygian il yul 38 0
enbiall a2 I Al 3G plo ot i)

1;-|§|,_', ".:.-5 23 _',53

Sl ol s it Lgilatie das 39 5501 cuely oyl 1

St Slgiloniin Loy pass 301 Qe plall 338 1201 afioa] gaf sl La .2
Sl ¥ 3 yuuiill | 515 L 3

-.-'.11..-.:_1.:-1..“ E.J___-g__ﬁ_gi:.,.@fr_ﬁ-ﬂt._-,_di Tnl"'hl.-.-:l.dl.fFi




= B B

Al RSV e alaat! e 35aal Gle Lol Adie o Slaall ps ciladlall
oo el gl xiiall (pe i) 3o ol ciloms o Maall @igy Leaie Siuas Ol (S
Spads (Sa @3 (pag BNl Al (he ) € o g Gl Wgle ] s L]
bl =iy I8 131 Juaalls LW Jalaall cilSgles ey o alaall gl
gl @ladin (Fag & Lo 7k I 33LSYL (a3giall (e okl

¢ Maall Joo ilaglae yuags e (CRM) Juaadl cilde 35100 allal 5.8 5 cuals
3503) Aalail agang Ly .oadl Aligle Mg Slagsall Pl juglal 2ol ,2Y
Jo¥ daiige Lulanl >lmd o Maall Joo Slaglaall 3538 o IS & aall il3dle
L5l ada )T al pdl e gl 1ha SlS 300 @laes R Ry LIS Pt b IR
a5 335 e Saall el s slassal

et
Ad5a) aal pa wlibilal 230 :Er
Eu}_;@glédjﬁge@gmgwigﬁu.l "'D
Llal Eenlinl) 3 jusll (593 cilesiall Lalsse o coniny ua 3Lt 2
Sl Gy anlan adal L g pets gl
Oasllatl e Slaall elaga 3 55K gkl Bay s 2l 3as 13kt 3

PETSE, P W4 B b BT
Leg 8" oladll Woliss” sgumzoll Lo imladlatls pud) Sls 2 4
"id."u...ﬂ:i

ol gl agle 17wyl



&"t""%""’#"&"""Q"l"t""ﬂ"l'ﬂ
*.1’1.’.n’n’t.‘.’;".n’n".n r""" 'ﬁ.’.j't.’.j,

oy @l

SCialal 13Le
(1.1.7] ‘EE,..N‘.;.::J! ! (pa el Il el s
[2.1.7] S pmie il el Adac o wdl il glazedl Ls

1
2
[3.1.7] St Guyala 3
[3.1.7] Sz l2Malls auall La 4

(o0 ISW1 Jlonalls day I

Aallads e Shaall pa bool sall LSl S 20 1€ gl 11 530 s Talali dsllaset)
O B2l i " a8l Ll gl 35 )lae dag) L&.-..j_p..a'l_,.d! I s 58T
Sl Gayall lalas 53 @mummuﬁntﬂm B ol il
Lgasass li€as Al geowand] s g cdiapbana 31 Gayally sl sihue
33all Jolah Jso cullasdla (3o g o LI Tl @f cdaBge coven 1538 @onl
ket bt omen gl cladas M LgauBy ;5N Gayall s Jacasall
[3.1.7] .5 . L s

gl gaiss Gl bl o cilaglus 508 Fy e S im St sl 2
ddmey 150,80 L8 g ee) 8 Al o) ol @geLidY Frd ol el ilausll
[2:1.7] Lgs st a3l sl

a2 glls das I
5 g duall s ail 4,09, SN Al 35505 250 | 3550 ety i) SLine ulll i 1
iifsimaalie 3 hdlamall Olaall By, 3008 o duzll Slaall b gl =
st 2ai camaall uile Bala A pasl) LBl Aiai€ly scagas Kadhe oL "K/:]
03 Jyo sumll Slasall ilgal Lgasis WiKes I Al g Sl¥ K, g
adas N omga hasads Lis e gl aual SISoYI oia aiin! @5 (3N Llai '
[2.1.7] . tliual Wi s 253

leﬁjﬁjgﬂiﬁdlt&,‘di ?MI



www.ien.edu.sa

il
Coupons
L _,.-"'.\‘.I sl sl
Money Refund
il fpe 2 3 Zalel
&,'5;1.-11
Rebate
Point-of-Purchase
(POP) Materials
l;t'_‘l-_l).lf'u”

Demonstrations

dilws dis

Free Sample

doloes dmagm duda
Premium

Z2909 @2k

QM!

e 15018 (S Lyl 1s o o Lguill ey
Shaadl migyS daubs cany 12,7

JSE oo ol il il als il

cillgiall Slais g Al Aias

Gyl yassls 2.2.7

A gul gal
mias 3aka o Lalis

8 Aol Slasadl (ogye alasinl colae! E“—iﬁ JIEE] (e
Fldl 15, e L-...ut_;l:u Leic 38,5800 daosenns
ujgg_hudl._.t.:.f..uuq,us_,..JIELMang N TRE ST PPN |
o Sloliall B plat dade a2 55 03 Il L e - puadll gl
po Al an WIS g2 55 a3 gl 5o 360 0 aSlghaall Loy
Bk ye suialls (s @uealll Jaoy 13 adlall alall gueas
lgetnns Jolug clasiell 25 (painT o Maall pa Lalizenll J:abj:.j1
Lpmns Jad g Culaimall ¢ Maall g lassall Lalsga fy 1 3llie Ylia!
Acgidaall o 2ua3 ) slgall aaygs 3V

EL"" 4_|_5L_..|1

lllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllllll

aliadl L lguals )l claadl gyd) Gesaal AadiVl o algedl La .1

e MBS

Lsaali o ! oLl atl cslasiall g it dascmall Ala 23V 5l 3l gall Lo .2

"I'r-g,-un -:1).-,=J|..r Lu-q-t-s.-n.JA‘_Ll,!l'f -..J!-S_).m.” 1I:||.1..lu.=|:..a.-u.-.-Ii aue 15

_;-.-'IJI

S W e

- ORI

ilila] =580



1.2.7
Clrcell zg 00 dacds
The Nature of Sales Promotion

OSada LeadIS Ol jaas 5 ol algall (e g5l o) dalitd ga cilascall )3
o A33a0)l slad xie aB g ouaiell ol a0 138l 13ale Siguuall i ol
Jadug giiell alazsad Gals ol Zalis 308 Siguadl o claall Salsges
OMeW g ease il peall Ll Aum g 30 31 gall g A W) e laseall 2eag 3
zaiall of BlalSall o cilascall mag s el e sue wilia Asladl cladally
dalad Lo Laslsdalad Sif allah cilagas 35 il jlad ani cos ALY
0955 pbas By wiladiell i cus Akl 31l s Llas g5
padis Lghl ks claiiall &y e GuSlgiuell andl Aala] jales cilasd!
allaiil ol pbiall o LAV (e Builas ciline e 353230l gl @)ae
Ll 8 e (gl el

|:|Lt...|..:|.-_|| ) g ) [ el sl I"'IJ"!:

[ G bt m [

e =i ¥ =8 =4 sy =g -
':._J,_a_n _I_:.....:I;'_' _J__'_.l:l..l_.l..l . ﬂ__l_'l._'l;'l _'l_‘L:

LTS TR S AR

A



PNLIPCPRu PPN [ SPR ' PINE S
The Uses and Benefits of Sales Promotion

LagalS ol MW ol il padl pa cilansall 53 (5B genall LILE auaion
SN \PS [T TOPLEFTEE SRS T PR PENTILL U | D, [ A0S ) PO TP, PO
=0 25> by el 2 Al clegaasll agpal magnll Hl S5
el gm0 Ay oS Asag AW 158y HALS ) 2 utlady 5568 ezt
OV Syl 53 e Gyuna pikel aaiiude G Silasall 293 Lusda Lalaiall
e Sl g peiall 13g) il putls

Sliga .dnlol ¢l 12 8l o AalS] jie Slavall Sabi I Slaall g5 505 A3
paniaas g ooyl Ao 38300 iy yShgnel Juionat o pill (ya ageral
Lpunas s ccnilomiiall e 35 3amil] bl clle Sudoetd Lonas cilageall s 55 g5l
Loe Bl Bl (uSlgienal! e 38 0 Lpdas Sl Cdl 5oL 3l da ge
po laall 79,3 3laal 38153 (e aSHI G Bgunall e o Lo 32 OIS Lagas
eyl s Bagaill Auitls Lgal sl pa w138 5 Aiyall Baladl Lol iaYl

Clasiall g 0 A ylo L |
Selecting a Sales-promotion Method

e o lgalaziul caldl Glacddl g @l 12 B el uie

0!y amadly sadl) mudell cilew dialiys lalae Sue dlel o (uBgeaad!
daagiieell el cilesig (plalseall g el buall g cubal azen W g A3knadl g cautlSal
Lolaily alussoll Juees 30IC QLS aBsally Joally puimllsy saall)
G1aSy gel gl A5 3ol jlas suiey inlaiial)l pu)el 2uas suas LS (Gl
Aaaiiied| 45 lall i Ll goclaiiall Lgaag L 2l 400510 9@l il

a:ll.'l._l.:.dl E_i__j_.,.] flh'l..l..:h:uui g'&q:r'l.bl.‘fﬂ*fl
Trends in the Use of Sales Promotion

e ilasiall mag 5 aluseiol 25 5uS S0 ) dusledl g W ol gl cang
,:.1_;..:.]1 o L35 I_-'.Iﬂ-jj.ﬂj_JLl.uiT! &Lﬂj.nﬂ:- ln.ﬂl#-j g pall | o yall a.ﬂ:;u..' _}.:s'r
Laiimall Sl il ol Lobaial jliny auygall Alilis 85 S 543 5 ol



Ladlall Vel alasmil ool Le€ 35520l padl Loyl 5Li3d 58T Bumeis ;5 3562
pLEY ug AN claall dum s il gl 3l (pe o e T ) Al
Loaliall conity LS an Lo Lidlass 355050 3 laall caledadl puiisy < Slaall
sl Vgaaieion o I e 0¥ e 3 pall jlat (e A jall las Lalaly 30
213 Gl e sl yall ilS 801 5.8 55 0la 1 5 cileall x50 3805 (ya
Al ilaiall zgy5 ol e 3aLanaV fpe o ball Lot callady cuyall W)

(I { PUVOR Y N -8 [FCN RN [ PUSWRRCEI Y 15 S5

S Jolad
N e
I PO [ PR PP G [ DESIPRG U, ) [ PR
pod ilaiall 2555 g (52 genall Lgaasms Lo LWLE 31 3La 23V Ls .2
Sibannall 5305 3 Silassall 793 el o) Sy caS 3
9 PO PSP PRSI - ¥ SO < [ - RS (P P Tt [ 0, [ A
95 pus Wl cl gindl s

2.2.7
Elgiuwal | Claiie a9 03 G213k

Consumer-sales-promotion Methods

e @ pand gl Sl poedS Al Gl s cllgiadl cilasis g3 351 5k
Aisas miloniia L o of Akans A5 33 pol0ia o culmiial] o] 250 Ldnstl dog

Slasiall mas 5 eaz il o dl 7 laall



el Sgie GlaS 13 Sillg 0 50V jue Silassal) zag)5 F51 LNl ol Jadiy
el gy Auadyll e 391 Mty e ladl) adlall s piall HSI5 (ye
p2lga Gl edleadl it I A8l e Lacal A cllgiad! laiie a0 )3
3 Bauas cilowiin @uad I Lagas Caugs daiiaddl cilS a0 Cllul Lol (diias
A I A Ll Sl Blall 2 g (31

o buuad |
Coupons

Ogeads Laaie (pae miied pacdl yauans o S1g0uell COupons eiluwall xis

L le gl jaaas iﬂ‘-#*—“ gy kel L, GLA! o a3y,

i 5l ey cilasall o 3305 5l (8 (e Jadlli 335050 5l s cilaiia
.;1).;]1 el 3R

P:ILI.H.HI ] P S|
The Uses of Coupons

cellall (Sgiae e Lalasnod SV cllgmicall cilais s ;3 AdE o @Sladll
adad Gl ol O 19le GSUgatl O yud ST 351,5 353 a9 cus
Ll 2 & S 0gud 5o Al cilaiiall @il Le jstall Gsadaion Y gl sa Lgalasinl
QSJ 1P| I L]i_j.:nﬂu!ld.-n.-llﬂqu_jﬁ ‘}nul.:_nﬁ_}anj| d..-..q..ﬂ_;.” qu._.L.u.dJE -...-..:-..:.u:-|
cmsaly. Lo o Lie 2 Ao el Bz g 201 2l 50l _,..ﬂi.u_qjl 3 0 5 Y als ual
u._...hjqauL-.u d.u__}.....ﬂ -ﬂ.nL:u.w‘ﬂ *HJMLFL}L:LJ.:JJ.HHH1 d.ul.ﬂJJ! P,.;L-.un.“
.l-t-.uj1,_5__;..1u_.l.!_lia.=-.|.u L;_}.:-Id.n__';..m:li.ﬂ Ll-,.u-d.n.n.n“k_}..u- "..JJll.l‘_ _;_.S.'f
Slaie wlls 2 Ly = a2yl Gugedll auiing (@bl saoaad! dlgi!
253 el aag ceiladll auhend - e s s el ¥l Lol SlSuds Jlgell
Blus ¢392t (puSlgtanall G Lgomiia 30 A il bl pal Lo Uibes @5iadl] Augad
Aap® Ja23 Y el 3 Adlac ol ol 1305933 % gl Aoyl @Sliaall (e 55U

n:.t.-.l.-.-.q.-” E..-_g-__;..!,l_q..:__pa 2.1 ooy |



| I | I PR P
L

Tl ol L SE00 S5 @ U

dulzs uBsedl o cams c@Sluall paded daple Glis )3 3lasl aie
A eantly Jolually salglly oala,na¥l a¥ieey calaally cleedl mul
pobeall Sgall moedl 8 Halsdl agdl jaliall galage sdab il 2l jo¥la
PIVEREC [ 34 PVNURPSURERS X PO & PUSO [ A ES 0 B POPIENE S 0 111
Alaall" o Aslalt Al Lasls s @bl a)ss Aabes comeal y L iloaall
AIla) palia pa el s o Shaall Gl uiail e yud g "Bassacdl A
3 i pa it ey cacliat Uy Lageilio Lganss Al @ilaatl als il Lol
eaall it o Sheall @Shod Ao sy S 2s
iLuat ! aiig
The Benefits of Coupons

@ldll ae Azgulaall G @aldy JLipall e auadl @il auss

dogalaall SliBe¥h 35 )lae & pladll Aadlally el 0l Lo Adlaal! [pa o e

&LL._n_.q_rI'l:l;_na_l;.:a- ....;-'._'Ll'l_'” ;I_|_|_1I' '}'_L...:..:_I"-
-~ = [ Gt o k==




SLal SIS . Loy LH 315 el il u:;.}.Jl 315 el Vlhan! . @3lois 030
A EV-A PN WPV S PRRO-7) B | VI S PPPL | W0 TSRS | E N | piiall caadeiie
dateaell 35 230 3 jueaad! 38 250 Lgale! e Lol eilodll aelis 381 2ilieSy
A yle alaziul spadall Caagiued! Gudl I Lglgos sas e Byl e
42250l @l e 304 50V @ileall aliieiod Ll je Lol oda olassall g
ol sgiil e B54aY ayaty cagisall sl JCI Aasd 6 R3S ulan!

ST I I L PE SLA r) L ) P A PR PPl |

(Ileuddl s gac
The Disadvantages of Coupons

4._115_}.....“‘_,.:..1..1_1.-.11,_;‘:?1_,.5:._1 Ll Lghas® uaas ;uL.....:..!lh_j.lnl_,_._-amL_..a.._-.,_;_F
OIS elgan 38l gl inas 0yas o)y aie ¢yeSlgniuall @lad uE8 tlganss daiaall
OuShgmuall il @ilisll 3eid o LeS Lol yiul o) e gl Baund (2 Bty
COnSlgionall fpe uaalla, ﬂ.&ﬂjﬁ&rﬂlﬁm1bﬁ5—ubaﬂjmlﬂ}had)ﬂ
s~ N OsaSiasg ale Lele sl S Al cladiall blas dags @SLual (a9 30
Jaalls ket Zadall paadezon muall alaaM Las s esboatl gl ) &S0
Le e LILe ggios ¥ yaliadl ol 51 @iludll cid)lSie ey Aasdll e
O S Ao caBoall s ol O (S Jg 3omad) B AeBll bt fra 2S5
il § 35 3l £

293301 359 J1 a1 218 3 iul
Money Refunds and Rebates

Jlga ¥ sla 30l
Money Refunds

3> pay snlageall Suiodt @Luall L€ Jga¥! 35 50 G38ganall aiieioy
s @ Jauyly ve ol LS| pSigienall s Money Refund J1ge¥1 s1s i
Badalie cilaiie ol p i cilidac Jygaiiaadl Cillay La3ales ogads Lo dad "ye fyine
aliall 85 el jlleall auieiody o Jlgal 313 i) sSlghoell Gatun ol i3
(el g U A2 Aol oy piiall o peedll aliceiaW) 55l Y
e 3samme Loyl il padnie Tilana) Juse Hla¥l jas 8 Ws Lels
| I |



F98uall aliatl (ya &5 Bale !
Rebates

o 13amma Glie allgiucall L3t Rebate §gdiall fleall (pa 65 Balel o
Aleall (o 12T ciloiia e Liges adiiy ol giie ol o 3udee ol ¥ Lol
e 3 3kl OyoBginall aiieion LS . Lghl 55 e ¢ Slaadl pume ST 4 t5eiSs 53 sauall
adiy chlaiiall ol o5 pamiis 3 skatll Aadall eWgll 50530 5auall fluall ya
A ieiod I3 g audl Alad 8 el jlacd!l o Jie 58SV cilaiall e culs guaiedl
Sy ! das s pheo¥l Glaniall e Buoli g gauall fliadl fpa e 3 5olel A5k
(35S0 ghenall Lgus oLy 1 28l gall 856 LS 38T ilaguniell siia o) I &sloes Y
e 65 Bakel (oS Le 3ale (s3] Auali (peg Lo punic o 28 3z cance I
,__,3.;._”:-.'!:1[5;@ S0 gogall g LW fauis 3l eslamsiall e ¢ gl alall
el i Az
§38all aliadl (e & o Balely J1ga Wl 313 )0l L gus
Disadvantages of Money Refunds and Rebates

2N Ol s panall jliadl ya e h 3alely Jga¥) als Gl cSEL gual
%40 3300 ¥ ol aan) asW LSage cdadll Fauad 318,02V Adee Ol Do
oia Jslaily .clilaiall Al 3 15lis @giY gl uSlgiuall e J8VI e
@ead e Jemoell Cllay anFilly e Slaall (B gecadl (e asiall maw ol gl
sl dauosis o Slaall il )5 a3 A Z5Ladll I Aalaedl il Les 2l 5001 e
salel ol 58 03aS3 A Galiad! (e Budes ool jgaad (puSigianal! s (5l -5 janll
O Ogaatas 238 Le ke ol 28 e Faaaal! Aliall ya e jad Aabiaadl @IS 3
€55 438 ol jgeaill os HuT @) 13]5  Adunids Lgilassa ()] ,'I_,__.:._aﬁrj.;t'._-,:mﬂ
A8l 52 2 Al g el 5 5ee j3aus Gl pBlgl B g el e padll s

O )5Sad ) (e donliunall 321 gom g (3B guiial | £ W g
Shopper Loyalty and Frequent-user Incentives

Oealieall edlaally () S0 Glabiall easiial dalne alge dag
e oW lBllay Cpienzeiinadl @5 il adl a8 Slenntn mia Lo Llle
el 3l Sildaet fpBaeiall By Silaguad mie se o Maall byl 2o oy
Loy g plovill Ladlall ¥ gll oy yiie e (piBganiall cilBllay 3355 .3 patouall
Sl 3 A plan! Aadlall Wl il yale e S5 Y 5805 B 4t cilaBlall
98 (35S0all Guadimicuall g Crigaiiall SilBlay (a a2l gpall el
cgmiage¥alallas ¢ Saall mia I (padale 10n 3amg yaioall e¥gll pumis

-;!Li._-.:..-.” E;J}:}?ﬁ&_&ﬂc,ﬂji ?J.....a.d.'ll



I‘ 1
b HeH == AE
fiads

Juanl! pesimy odalsl (oo Cpame dute ] Lo Lot g el 3t Bulee S Llze Lol
o8 Lallaiaa) (Sas 5L of Ailoma cilanie Laf (3955 i il scsilal€al (mionn
- W oW | Y A | Y B P

2 05Sobis (il e Sleall slalSal Aliles jalga @l il e sl xiad
ol sl plpdall Sl 58 auss Sl Lo Gle 580 ol 3l aililes
55105 Jhea¥l [y 1doma 130e 1yl il o Sleall Salh 3l @3l el
5383 (5 Saall senieiiall 3l g Aibmall Lilagll 5l Salio¥) 2l 3l
NS 8 Jaiadiy iiglazall GACHEN pn Acgemma gl Biuws A538T 2 Maall o,
aaliall g ol pladl pa 5 aWIS 49 ol pulaldl &l€ o5 0 e gl 10s culeazl!
(ualall oOlaadl () el easiiedl zal o GBS Adeadl alidly
ois selil eMleall fhe daiBy dage uloglan mias Ol OSas mslily algs w108,
Qs pall ¢ Saall SlEMe u 33 e Bl (@ posall cibaglent!

-;:-L.-ljl E..-:. .I-._I|_.I ._II ‘|_I_l-'-_lI -:..'E_:._._L.. [==_'._.L-|_._| |_.-1




(8 g 9y lisus

The Introduction of a Loyalty Card Scheme at a Saudi Supermarket
Chain

Cro Yo Layaliad o¥ell le LgShlee mumidd B &iagmn yalio Aidi o2 3
rol s el Ald g e 53 cllD Jailly mgudalia o lie 2 Feedll il l 521
Ogllasg @gidlac aiemd "ala SVl lBla” fyge os alMa (ya (gl g 2 W g mall
Juaall Lgis 3 3 ya JS 8 o liall 13515 LakS ogas cilBllautl ot jLina! wgia
dolas | o2l Caniing g dSallng Bl sl priaias ool 35 Al A3ULat] Jases (gl
saliall Al )3 Aaaiae Il 100 IS usby Alazi azail gl ilall s
i mgiblin 8 daloill saw ega LY il 3 5aaly 5 pa Al LgiMaal
Jsmmll Jalill o oygliss (3135 20 Lo o deall Jpama 3 pomass Alla ) 555
F2delaill sae po @iluall 308 38lgn . jaliall o Lglladl e giSe milus e
100 JS Julie L5 5 ole (yphumms ¢ aall (5 oo AoniZit] (ST s Jueal) s
eSlual) i ol Ulaa s ol fpumamtly el yads of s Agigaats gl
Ga s 30 3,80 & fygyay o aall Jamy dil LS . joattl 3m « Senll e
Alelull deuss (g1 Lgiiee po elaziell Joalgatl ola el 3 AoVl .o dlasS
dmig s Mge 3lasL Ll gl e o¥oll allay Aalaall JSLo I JSUS (pe

i Gllaiell (3g5laa 8 @g dualiell yaliall g )il dogulag

1Bl | jusas ,ga

Te¥all Wallay ali pu - plo o liadl Al o) 15kt

Tpaliydl 238 Liall dlad ¢ Slaall e a3 Le 2

Galolal 3 ams Juae J8 @l S G Slaall Lganss 30 Lalaill 3o Lol a S .3
Spelipl aas lioll Lilca e Slaall dide Licas gall Lo .4

I-:.!L!._-_I—_l-ll.!l E-’Jﬁ:gm-"-*’i'-”:_-:-ﬂ" T Laall

1
1

|

L
i L

Lot




TtllginueS wlalall il Gle aelis S il gyl LSl g L

ilow g pilil) g | pild) Al 51 g
Point-of-purchase Materials and Demonstrations

el p il alnsy 2lge
Point-of-purchase Materials

silal Point-of-purchase Materials (POP) =1, 801 Iolas slges LodS
AL Aanzdl @ilils o pall gl s W sllall g o pall Gilgalss A L]l
Lge Soaud (Allg alaall culalgn ol 250l Alagh slga Jalie o ol IS Ladsy
o ¢ LT aludl Zag )l Lapla® Caini 5008 I las paiall b paiall
al )2l ola feaiiall piy Augoe Adeldd lELE I Q5L () Slghual]
Ales Sileila o pe e Al jlas peils e eall adlely oLaW il
el pidl Aazi 3lge SLUE (pe Susis JICET 2yja S Ll 355l e T
O e rall Crag laiiall xaialy (oBadell mans AN Adelanll LESY ; fia
dou g Slaglaally ke g Aulla OIS 10] ol 801 3lad) 5 ge &5 pouill a0l aneiiw
>xiall 350 aa dailiiag Ll



Silon gyl
Demonstrations

(rasaliy OSlgiuaadl oLO sl 45,1 & Demonstrations Sl g 001
Ogaieaall Lgaad .Sl 1.1,,1 dal i il riiall Jac 3as Lﬂfu
il Hlgls¥ ol (Le i AP PIRTREL | [PARES | PR b EPTES WPES-JLa
a5 5 13080 paal 3lad e Gilong 5l 2 el ¥y Slghanall piiall Jas
olaiiall (ya Bises o153 g il Emals 55 a8y 23 5uS 05S5 1B (puaaiieall
3048 HSas SUAS Lcadail ila Jhieg o Juaaill Gl puiandiuag 3 jgadl Jia
Jlaal A | O P | S el cilavadl alsge W Gl ciljludl e Sl g 2401
SLSY L 558 (yalemall = Seal) Blind fuamill il juinminn s3puce 2t 33l
el lgalazinl s @gilaiie Wl gs

Alomalt Aamnag 52 Lol gl 5 Ailonalt Solieal
Free Samples and Premiums
atilmell liall
Free Samples

Jilie (55 (puSlganal] SIS 80 dandi piia o Free Sample dolowel | Al
zihe Lyl Lle GuSlgial! uaet] Adlall cilill (gBgenall sty (gale
Jgeaslly ipiiall 5l 3593 (pa 5 ,50all ol pall 2 Slaal! @s 5alijy oL
Aol Sl aa ¥l 2 les ciliue 136 SIS 200 (e capl pall 35l @annd
pi e bl agicd Y ues Ol ) Gl e @l Gk (e
g (o Wuilons i Ay spmndl A pall ASLe 58 i g pads ol il
35 yls 2T cilicall )95 Jadg .dia 3563 Olanid ol s Guyidiall L3 Lal e
(3 s IS5 5 Mty a3 g W Y ilasaall a0

523 -Aullas ilageall g 53 331 o ST Gua] ciliuall ga)55 05Ss 0B ll pag
Ay [n.y.:n.nl 130 Lasie fyg i @gd! Ouemiinall e %692 13 ool YLan Y A
MM%HLF#E#MML‘! Adleediic e lgua=ll
il 33 a5 Ll e e (yslommy 1538 o1 LS j5a bl 0y Slgionall manss
Slowiin ol pb W10y ol sl clilas 1S5 1 638 23 culiall s Ol 555
B pall IS a @El le dedd Agploal! Aadlall @l Jand (555
LW e ad liall alazmad ol Aibeadl cliall o358 Audas 8 A gadiall

ilaigll ﬁﬁ_rum;!.mjl&l—lﬂ T Juadd)



a2 dlocall alalall cilise 5L6€ (g La bl 2
Sda lice 5alaliin ol A10AN midedl o 38 Lo 5 Slgiasl

g csled LGN cilaciall el ot ployl M (po iyl Lo adtietonuny
daslall ..;1|-j.'r_....|."g'34;1tr._|.l.|'|

dolovaldl duoa g )1 Lilagdl
Premiums

3415, 5f Llove (o pa5 uolic o Premiums aolacall gl Liagl
Lol 335 (puSlgianall (S Auad ¢ Jliadl Jaw e e ol 5 e 1818 i
dazes sl Aoyl ;—-'ﬂj;s ppedl Bl e pase s @@Vl e caall
gl @550l Hlad e Lganisd Ll (1Sasg LgBga ol b jaiiall o 5a 15l @iilonall
305 e Liloma @l lace Jasaid 3393 Rats Alanses (6531 AN Jaiig .yl e
A3)s UiSle ol 32 ps ilons B3 @35S 4l 13534)

LLLIT_-_:AJI E:jﬁjﬁl.&lﬂ 1_?‘_,,..._;_1..“



= B B

E-;La_._a.'r iy (uealial) eMae colioed Ailomal! Lumey g3l Lilag!l aniied
dgg=ll Sye La e LI dcgilie dcgama dallsl, daslall aleaiall (pa dalizea
a3 Ll g (yplinds (uSlgianal! Ol sy cctllgionall ¢¥g judonss Aumag il
Ailaws U cypatis el spaill o ciliiall Lle Silagiadell Lle 3ileall

S dae Gubady jueill Adleall A all Llagll L3 o (g0 glauY)
J3gece]l J‘Js;‘_-‘ Ailom o) B g 530 Al Bl ] ey 31 520 ililas (e
A gan A lomall Auoms 530l Lilagll 0685 0l coamy 205wl el 335003 s giansall
Lagl ae Aula¥l e wjes Gelelan HoSlgiualle 3492 yag Lgule Bl
dujloeidl dadlall Lgeoss [__,.1" Loall ma ol Cia%o Laade (A iloeedl Bisesqg il
L?H"L‘-“:ﬂr G_"-.:.;"HSHIS d y LEE’PEM1 13.#‘:_1_55._13-1.:&;.-&

e B
) pias AL e el [

385 5all jlas o Cuatimall @il aluiind Lifje La 1 = D
Spaaiell fe Jlga¥ 313 5l Calize a8 2
$55le @ilall yaleell xal s JosicasS 3
Solasiall g it A0 pla€ il g p B alienin] jai l5led 4
Folacsall g 3l Ao b 350 plo Adilowe wiline @auis Jad 13Lad 5
G g oal! Auugl! e sl g Gl ‘E'..&.nj laats idd; Yiia Js:;l' 6

Auiloeall

-;!Lq._t._..-.” E.:J}:}g_.,ﬁ_-':-_.;ﬂ&hdi ?J.....a.d.ll



|
T TR X RN X XS TX XS LX
TSR SO SR SO SRR SIS

T @ad

Tielal 130

[1.2.7] Sbasiall g y0 ccdl alazenn) Logas poly fyalls 31
[2.2.7) . dila ] = 551 Sleguls

283 A0 pka 5l 32 8 cadl e Lgdgenimion (B guall 3l adiad L3l julaall Lo 3
RENEDYCR PIE I SHPP PRESEIFSUPOT L+ PPUITES W e I POVA |
[2.2.7]

e ISH1 Jlomally day I

el ) cilalaiall Ade e %10 Gats Loy UES jaie 3ao e dsle 1
Aty clataiall Cya g ticn 30 yadall g iolall g g S8 VL5 16 pases
Al Goliall sae @58 . Fatio IS e Tl 1 Gaads Aumn g3 dardd il
[2.2.7] Simag sl o yall 3 Jolaat) 3uaat Gie gl Lgass M i

zaiall s cilew @jliel B iy callanls wlilile g el 4,085 Loaie 33 2
OeSlgiaall Ll gl Aol s Lol sl 2 ediaadl 35,800 2 55 03 )
Gos!l o) clialdl o) e ziiell Glis Geale (LAY o681 Al
[2.2.7] . 5934l

31510y day

So ) Bl Gas @l W pmtie Gualy Aaiseall d4STgall paal |Gate canid

§f s pogl @gilisls o @ailsie slaa! odlaall Lle com i) (wlowdl

“r | st piatduiall LAl ghan Sy cslasaatl 3als 1 ooy il aSTga Fon dig 5

"/ -;Ill.n._l._l.ﬁ.ﬁ Ei}: ,_:;,JF|_}In.| _JI.SJLJ E,)Eﬂjg.i.ﬁ_di T | u.u_jLﬁ Jirld..‘llﬂgﬁg:dh
o2 S G e el 5 Laade s caugdl s Gaban! lgeusins 13
[2.2.7) .aliaS abilias Sla 81 g i) 53 Gl

' Cilescall g3 35l 3le 2.7 Lyt



Jalast|
A g
tode 15313 craian gyl 100 v e LgaiNl g e g 5] Alaell

The P ional Pla
o gyl masall Gle 395 SN RSl Asasell Jalgall 705 1,37 e Promotional Plan
'@E‘.‘!Jﬂl VEWEE Sl aﬁl-ﬂgﬂtudl Slglazll cang 2.3.7

www.ien.edu.sa

Adagud Hgal

Aodaling iiaing 353 Jolal 3agagall zueyall plail Ga sl JS eai
Audiguddlen o3 lgasan ol agyill (e dalimap! il s 3ake (y5Bgunal
CrSlgiacall M Jemrans Glizea 1590 zagsall plgil e gl s 5%
ke Jgom Lgeusd ALyl LALL Gygoids mgasan (ST Ailizen 35 play
his ABUAGEall Bl (Lgeudd Leniell o pikall :JedS dus Jalse
A sl Aalall Raidall g 1o ) gall yalgh cday)gis miial

...................................................................... i pas dos QY
piial oS e paghad ade Lgdu HLas¥l dgall (Sas A uoliall L .1

S PRES
dosloaall sie Lae¥l 8 Lgigainy a8 Cudsadl Gl amias Al Jelgall L .2
Tyl g pall

gyl g pall 51 @udll (ysBgunall Lganieion o (S At LI Lo 3

QM|EJJ;:3?M|&:.‘JH ?J—-ﬂ-ﬂ-'“



1.3.7

(ot 9 pid | 72t ] |

The Promotional Mix

Sl gl ¥l fra s ho g s 0330l e el (1805 Lumall 30000 9o LS
Al dgeosl! HsPgnall Lganziow Al Cilasad! 2955 aRldl audly dalall
syl el juolic JaSi ol o wtlld I A5LoYL L Q8ugicad) Ggedl
Qs o e pall pag cctllgionall LT3N (5350 03 Jiho ) (o0 lads L il Lguney
eyl gyl Say Auiaall Baaill ol pliall @gilpd oy (pa L3N 1ia
3 (pa o Slanll Al Jgogll s zag )il g5 (po g5 S Al 353 ylias dalainel!
OrBguinall otms Ui 0adad B genall Tumma gl CBlaal Gudad] Aalizes Lilg)
JSAI B miage 9o LaS Jalge 5us e Lgalazio Comy AN Bumagyall ol 23U
R ¥ fi

3o
el JRT
T
miial
.*U.'j...'lt
FLYW [ WE N (L] o

all jaglal Jases Las (Auzesp Bl dalazell Lo Lalgall e dgaall 5535 "2-77 5L
A3 g Audas @IOall e g 2!



N

g | Bl
Promotional Objective

Lol gl Aaus ol el g yall anziod JLaidll Alaiaa il p21 23 ilia
AMe¥ 5 las 5] eamil) padl b JEall Jusee e ilizes 330me 3l aal e
sl gin JSI 15550 039S o+l pag ccbaglaall (30 5 puS iluaS @uaiig ¢ Slaall
TURE i | FE UL, E Y e v e L R Ui Bl W e w g - e PN e

DS 2 Y e Y o a3 s
po ool 51 8 ud )3 3 500 Ay ple Ll
iyl fle Sl LS




ABag el 3 gund!
Target Market

22 e Adlie aic Baugiinall aeall HLac¥Wl 2 e8suall puis i g9 puall (e
3 5 Jsbad fldl alae V) 0% fie AT gl Iathin o) @gale . ams )
oo A5 A1 Qaugnaal Gaudl SIS 1] Fliize dgass sl Lo Sagall Jseasl
.;;EL....& @i Ol maall egll fpe da s T TR P - PON [ ERRY [CN S Y i |
25198l 031yl MW il udl Jams ¥ U3 a2 JaSa Gle Jb; 2 @uas
e Bl 2l el GISL 3 sl L Defseal plis LS anidl Aall
O35S 458 ASLaall elowil pias 83 sl Baugiinall Baudl OIS 13] (Il Juse
e A gl ya sl L2gh g jalill el

{.._,E_I__j.m:ljll E{__I}dl
Marketing Mix

08S0eng e il psall ey Bualiedl wa gl 5LiBg 10 painy pilall g 80 35
o Gunn il Y1 gl a Aaeda 3T Aumagill Jogpall (pe Aisas g5
oed (JBEI L e pmbiall ala® e jadl jadseie ziiddl diee daas
Beprial 238 39 Ol Jaiomall (o GS1 e il gl Gyl (0 dBsgaatd ulia
Slagleall (ya 1330 GeSigiall wipn i3l Busls e 53l Ggliall pu Lo
el O 3 ol 9o 1aag s Jsamall cugalontl (5 (yall] Alaal plu ol 52 L3
22 ONe¥lg e IS wu5gill Caalsy pilall 1agl 3a30le 35,0 58 ]
s 2B e gLy a8 A Silaiiall g Logead 3015 Jany o 5Y
paaniall pais AN Cagll 23 g0 Jolia ¥ e 45503
AS Sl Aol st

- . .

Company Strategy

b e flh ol lgamiie A0y e ol SlS A aa (el
Lales 45500 Al il Ll 3655 065 ua Pl L e foaboad
LMe W ol o] jaisy daguaell duatall HSLaYT 8 g piull daliitt 5k
ila gl alaiil 8 il )5 ol cella) Al el 1ia Gle BsdS A Ll
L NSAT fra KA A 00LY

damzgoill dalasell 3.7 u gl



3 3 gl
Resources

el G5 s A, AN Ll ngll s ilel pa sy 3! s W Lalal
Guiail duaya HST Lt un il pualiall wyasd dgeell Gle comg LiKa
40 juadl 3 puheall CilS SN st 5985 Y aBg AK e 24T 5L 3,50 Lalaal
Aol oy 53l il oW e alaesin¥ 3a 30U

Soaad Louans om0 330l e 3all puslic JoS3 o) Luaal Ls .1
Tlieall oena ;i g iall Gle 355 03 Al muiall Cilgs Le 2
sl mgams ha B Lga ol a1 o liall s

Laa !l AN il 3800 53 i 3855 1 5
ois dummdl il (3683 O S 13ke lgumdt i o
Jag 40




2.3.7
@qu__g‘;dl Jadas | ddes

The Promotional Planning Process

oy el el 8 Aalihes Radsg pusydll plail e i JS At

3 pusle 30013 ) Sia MY Loas 553 W1 2,30l 351 plo JuaSS dual aiei]
B 3y Ligais H3S1 Auai Sl Cilassall 35 (y3Sine Lgisa s e gl i3s3 uS
ey 81 AL N e 38 s - daladl =lablalls ._J.._sSll 44155 L:.i-ij
*_;l n_.“i“iﬂ ;w ¥ las! ?..n.ir..f'u.ﬂ c__g:,“ A9 .L;J.ij Ao LS [vas g ‘t‘.:.z._nﬁ
el 333 ! Blee aled! 4iSasg o Juanll Lol rlim Lislinl cilaglas gl yiag
a3 e 3 5o (g CruSigianall s glil! Jo¥ alasa¥ ppans 03 e il
Slasiall 35g> judnd IS (pe ilgmall Slasg x5V 35 el Cilasiall 23,3
Jasd Sommy A paamsa e Bliey mmiadll majall daddass e

et lgionstl EJL.-J)H J_..":Cn JES Ll Sla Losics Las eoliall e

.The Promotional Plan

o201 et O e
Steps in Promotional Planning

=l g0 3 I ol 801 @lame daladeiy 52 gdoma dum g 3 dlad ¢ LAG 3 pates
3 LiSH pa S aa a8 S Lo Aabintl g 330 Al et Lgalaieiond (yleuiat Loz
Osllons . oomsg il Lgams e pualatl Buclil Bdee aloa ¥l puas (pailS p il oz
B e 5ol S Ay g S Alad Gsiay @5 e pall 0958 s Balias Ll ailasl
dua gl ogalad Ls (paiiions m3llll Ggdsadl oy dlasdl WGE s e 2]l
ol dasdazeill Adae ol glas "3-7" ISEN 1o paug Adiiione]l @as g

Loz gpill dalaietl 3.7 Lyt



A g pd | Bl Y dusd

duzma g pd | did) juad ! puo g

Ulaing 538 e Aumigyi Alnd puglail dgladelli Adiasi Adae GyBgeuall 20 "3-7" Joall
Gad=ill ALLE Cal sl e 24518

Lgbdomd 9 3 gl Cmay .11
Research and Analyze the Market

B3l @gal Aflaal Sl W1 el of Bgaat] Eiloal eyl uBgunall (1S
G2 Anlial o yally mgilaiia ol anally54all dolah (ygnam g tomdl (gl @
- WV | Bl | BCA VN | PR W |

-;!Lq._t._..-.” E"Jﬁ:ﬁg"ﬂimlbhdi ?J.....a.n.ll



AB gl | (8 gudt jlis .2
Select the Target Market

0iA B diaae A3ghus Boa shasl Fawall (3Sas Faamall o yall e 2l

Jalsl e gallsdangniiedl Gelldins yll ilecdl uuad Baucell Lle cim i3 glaze]l

Azl ] (LD o) v La lhag piiall ol 25 e 80l jaz 15 Lad
3 tlens Rt 5

Ao g 01 (BIAAY dadad L3
Identify Promotional Objectives

s uiad 4iSe (Fgall Bass @g2 A0 Ggeall sl aal O w Y

a8 22l ways ! Lo s lhe ALY alls L E_g_?jr_ﬂ IS e Dy gl

ALy Auadly Ausesgyall Bl 00 O oy Fhmg 3 Llai 1o 4GS
e luall

Auna g | Al el pusg .4
Set the Promotional Budget

ol oY Gudioed 34ICT Fganall s A yall oa
oo suaD aliluall o e @iyl e Ao 3kl
azesoyd) Aolyeadl ol W oAsladl ¥ Lulud
el B 9,501 Aazel I V1 il e sms 31
gLl ugied! bl juall anzius Le Ldle .30 juall
B juadl pans B Sucliall Badgiall cilasall
Algaeall A il

Radle o 15 e il jimt 330 Jatgall L
913,50l aliadl e 3 jalndy jlas




@29 ) g adl paglad .5

Develop the Promotional Mix

LN o cenaliall g sadl Lt 5153 SLa1 300 juall paing s 5 ganall (< e
bl ailon Jalas 3aualls (ilasial) E_jjsj,,.aﬁu.ul ol g dalall uladlall
ol masadl gl 3 pmang el Gle 55 A Jelpadl e G 03151
POURES S PRSI (B U955, {1 PN (3| P Y% B\ B TR [ L. X O
i jaall s Ausmss 530 LB a S cand ¥ o ) Bilegd] Al S5 15 il mall Lag

Auona g | Al Sl .6

Implement the Promotional Plan
HLW. L}n}mﬂﬂ d...-:-_n__g}.J' -ﬁ.u1).u..l| G,JL-..:-J LA ‘h‘lj.d‘ ﬂﬁ_’,_.,.,.,ﬂ
J_g.&.:r.ﬂ daals R ;_jL...u "—'1.1'1.?5 dxla '...-.:..n_; '.'l'_g..\.:-r tun.d ,_,..h.l___g).ljl E"-—)"ﬂ
-l | f g dlazell =E duzesg | algall 1l_-.4.u D e Ausessall

=) paas .7

Evaluate the Results

2 3y Ladass Lumagydll g yall Ll Aumas il gilas gBgunall s
L cdin Lima peolic gl o pmas il g sall (3 pahs 33 3l UaVL 50501 & laa
39l doudazelll B Fuclinell 2L alasinl @gi€ar c@uadll 1aa 2515 Lle
¥ a5 3] dubadiiadl duam g 5l

3 il pad) o MW ) oomag530 22 3l (s (0 pucie 53511 L1
Lol 3 Lo o (pubganal) Recadlls . (ilascall 20533 o) Ralall cilz50a)
Sdagac s pumic ISl

A giaall Bacdl asasedl eBginall Lgasseioy Al wlaglasdl Le .2
LEPRESHPSTN

Sy Az 5301 A0 el i’ (Sey a8 3

-_!Ll.-..n-l.“ ﬁﬁ_,u.uﬂ;r.u.ujlt.-.ﬂi ?J.....a.d.ll



(A g 9yl

Luaind S| el ezl dua® ) dume il i alacedul

Using a Digital Strategy to Make Selling More Personal

Laghgn Lans Lgiloiio puions 15500 Runed ool jla) i3 38,28 il gy

Gead! il AS580 iyl Apecaddl LgilUnM s )3 aie juglal e Gils
@alacl 2330 (el LA @a s Al ol jUal dsoagiinall Fauddl auasdl
B pall AShandl 8 adipall sl dasgmall 5l il liall (e Lile 355 18
Vi ol GisBgiall jamiig caus selaas jaglall Lle (yges s (il g Ay gan!
> Ogaiaiin s el W Lol oll Sl (g 350 gadtieiie @a (Sl
dlaetl Calaal e cobaidl Wl e @golils egiliioely egual jso
dajlaedll dadlall 3500 e gll 3oL 23 S 0all Ala all slia 8 A8 J AN does g 0l
S s ol aa¥ oia Guismd) G gand] GuSigiinall (o Bladl! Lgtigs g 3
agsladll Ladall 3300 sl auiiudn Gl Ol juolic 3S,501 §igue
Eoim s e Sl pad) Gygetieioi LeS . JoW1 alaadl o sy oMl |is 5ysSa s
38,8l Aaddl il Uil o s AN (S e el B cilassall galsga Lals
Lo ey pay) lgiigag dpladll Aadlalls fylaiseall edlaall cayjyai ciliag
ALl il Sl Lgamiad ¥ Lil o egamiad Tuanadd! @gslslad ool o Sleat! £ i3l
LgGipal Aol il ixaiall Aas L3l oia JadSy Auwaddl ol jllaill o5V
5 24 Bulgl g omas il gasall 150 3 2801 Jalin (g pumnall yglaall Gy Sl
¥ @ 30150 el g 3atg andlad @it o pgll G e TN

lad s | ,u8a5 S8
G538 L5 cileiial CBugioad! jagemt! Lo .1
QAS il d o g3l CalaaY La L2

CRW.Y I_”L-_'hl |.:|Lq...|-=| ".""‘li.r“ﬂ ‘ﬁ,a‘._ﬂr_a_;..-: ;_:f‘ L.g,ar_a.l |n_:|_;._ ‘;,.,“ sualiadl La .3
"E_}.-,-L'rLl-.l-“

Tom il Lo o Lllaa 38,501 @ udin 30 4

o s sl o la ot 3.?'_?.-_]._5._“

= el



Basuit! 8 Sl 31

Adlaal) yuld
casall e jaull 3,80 FLjT e eyl e 2l B Eumg 3l g pall @line zlavi datay
2 Aaa Ul psiill fye o 3o 31 (oo Al ghune IS smaad) oo g5 il ol ol (5] A jas 5a
sl ¥ el el G ALl day U35 5l o 5 Y L] @lans i =LY g cilsl Y
Adlan pasdd 5,8k pus Jilay alaziad Gudsidl Gle Gl GlIB Gune o2ig)S (e
Sl i i Ll LS . IS Jglustl g ganiall Jol st o T3 cameall s Slomall - oomig 3l (o yall

Ao IS Bale Gygyms il el it sue jlaeWl e dsls a3l
sue o casll a2ge by plaedll Gabidl Sugas 31 5le A 2KV AN By o5k
Ol Guaabiiall Bus o ppalall I 301 Cod caB9a 1 Jgdadl Giglomens (uill ali¥N
o2 @gie IS Lguni, ! Ak 3 Baadl UIAS D S ol Il aBge A 0] S0lel Gle (g5l
Jumall g Lo oo ol 32 Gaple (yo Ggaalis uid) Caalliall Auss oo Jagadl] ci¥iaa agall

Az etyl o

471......_*--1

JaiSg Ales Lead 800 § 555 Akesd 5,000 Auegia¥l uiiw atibgul A puigs iy .1
cid! elzedN) sue @S Lgighsa ARt BN S ol Xa S AR A ]
g ganad IS 2201 3l (355 53

ol cilidlel @Sy cyuds Lags 3505 udle 10 jugd cus aden il )l) ue davigia oIS 13) .2
. Jaﬁdmsmyeimléuﬂﬁ%uf&iau@}d'uhlﬁew 29l Nl Odle!
Syt o yall 8 Lags Vgl (0 p3guall polie il 3ue @S %22

—_—

Slasiall mas 5 eaz il o dl 7 laall




' |
DS BEALBELBELBELAELDELL

XA XX A XXAXXA XA XA XXAXNA YL

ey mas

SCielal 15Le

[1.3.7] Slamuimnes all g all ¢lgil e 3,500 AdLall 55 gall 5552 1
[2.3.7] S ol Aozl La .2

o3 1SY1 Jlomally da ,

zsall B eals juaiaS ol Gl cams 23BN O pandl Jeds ssE
Letuans Sy A sl gasall alic s S 3015 U omassl
[1.3.7] .10 Loaele 5ol s Amiao (ps 150535 ST S Y1 ol el

2 yall uglad = pasbaad Conaaly dudenl A8 A Gaguddl juae oAl iyl 2
Wil un 0o gl IS8T B W) peolial pen Lo 21 Sl oeyg

: p

Oipeaie (gl O paie A0 jue Gauddd dlide Comg caalll Il cunds. B
[2.3.711.3.7] §a! SLaguniinin

&3 510y dag 511

o2 S3y caiWl yue AS AN ohs (e Gowls ilg @S Aumias AS,5 s

|§f¥ add Llglass gl Lglaiie Guged wie Lt Tialioll awg il mujell jualic
A\ L Anlall s Baume Buadlel Giluos g 15 50s Logys s dli )l
A L'nrﬂt';.;{
* UMl

% [2.3.7 .13.7]

@ Loy g i)l dalazell 3.7 gt



¢ Maall Jads 03 13kt iz p 80 L aade ) pod) edlandl fpa J0S0 o W
[1.2.7] Sacd! (yn g aidl 120a o ¢ 1250

Sigushas (pill Gilasall aligal uills dusacy audl Gass Lise L
[3.1.7]

ool 530 e Santl 85 53a3 5l e pall pn Al ilasiall g5 3k La
[2.2.7]

e e (s it | 3hat v BV e @Sld mid Le L2 LullgineS

[2.2.7] SLa pui (595 @Sboal

il gamet) 3 501 Ja3 A il guoe) LAY 1 Dgus Latie Gli€ 8 i

2293l g3 La g iiaay Boguma (3oS5 O sy (AL Cya 12 55 22V
el pd eV Sl gusel ool addyg IS 8 Auoed il ) ase (g3l
[1.3.7] .tlila | = o) Sislowiie

Lol e ol 3 ghacell Lo - pomss 3l daudaiesll o il glasell (pe ausall llia .

[2.3.7] Sasaal J5s¥

[2.3.7] §mmea 3l dadaientl dles B 3gkai IS DuaB Aueal Lo .

asaaill 7 Laall



WP PN | ] W | ] P SNV Y 9SS

Lo la ol cilgaad! Jals

el T Laall

i pall| o jLaa pllasaal
531535 ALl 55001 (on Gailige o gl g oty | bt | 2
alaal, 3 it cilatio g 8 diagas 3 ¥ il oW s Ayl
A 333k 5 adaally el
ujam Lectio (ynn miial puw piacaie’ 0p€lgtiual! duses mial o Selgpllt 2
pikall By oill 4 335,
.-s-uﬂ e 3ausay Alalas cilEde sl paniats auddl Gpa g3 -E.I dolesdie | 3
S Ao mgas ellidl Lofall 135 fre el pe Juglad!
=gl fpa Aligle 2l
..':3|_q.i.1| cild pisall clgals Rsoliel) SEES 5 pualic 5 Jlgat Ju#,:....f 4
AWl Ll Hamiiell Gale layhg Allg ey g cilgllally
Adas Sladla (B pe e 85 il Sl el 2 Slaadl jLa
.-‘_53.-.. s omigall el suslic Jae 32 ol 235000 @) el sl dtass Jlj.q. 5
cillgiall M Al ol o ilia g guinga
E...L..ﬂ Jec AL 8 (o e W:;M_l;m;mau_ja 3 dimigyidsia | 6
Sl alal dalazan T EWI BN
Loie a8, aie dllguall I Jlall fpa sass jlie Jlos) _,' ey dalel | 7
pam il a aienily 2K Y Cloiial! e Bale tasiy | al s ¢ gasall pliall
anladioll alim o) b5 e Sl
.sglﬂ_}ja.:_;,;:] cganal Gloes 0pSlgiuall ol pall daied p3ia 2| SlEMall a! | 8
wlasal @oe
el e s i el ays ) 9
A |
msgly ok gesiie o) 580 SLaS AB A o Gl i jisie g Rusesgyall adbaselt | 20 |




z2spis ol ol lgalaeiil 328 fre Sl gduilo g Ayl dadle il
Biaadl L 30l spgadl o 15055 54 136 LS Lgtlanl jugtant cilasiath
[1.2.7 .1.1.7] .28 1201 b @glac caring A Lol dadlall

e olial gl B g il -rj:*:ﬁs Loy g0l agpall £153 (pa doaall dal g 2
oo Jlie JS caial billasdle yian 8 Ales (Sly (Alial dsed (e Aa0LE
ALY
[1.1.7] a8 pa5 o) diiald (g2 omiedll ol pe Alial Guves ]
[2.2.7] e yoie 3 Az 5 g e danad

Slasiall Gy g 5 o pe e (Seims il cilailoll 28 ga e o0 AW 22l 3
dmiin o fpa Lazela (381 s 1 cpa saidl 2 3 ) cilaiialls 3l
SEW &l a5 il sus Aaniall cilasall mus 3 oy e flgdl g xiie alga S8
[2.2.7) il 7 52151380
.4713.....1.;- E_:Hq..i £
el jaSis oilmiie L2

‘.eé;:Ji T Laall



alasialy o gyl dagdasall Adac (o paials (Lg8 e Aaas ol Laiia us 4

38yl gl g Lol ey il ALY ce Conlg Lgiaas all el o paiall

Sy Y e d ol Cpe e Y B eyl g 1) Lgilad, pag I35
[2.3.7] .ogiSa pupa 8 Lgull cliags Al a5

ol ol 8l 2loadt g B guuall 3yl 5|

eéads piialls Gulaimadl odlaall aMel Bimigydll Gogjall Tege
el Jome il Sy W oo yall 451 A0 sy @) Al ghy cdn Sl
Ll clgangs pans oy el uanfall gy Ll oS i i
ok Le o5 ASLE

Alineg 433l gie o pall wliLE ol e uSls

W Sy a1 53505 Lgs )l i pall RELE Jolowd ) peliiall dus

o pall QELE fre Bugiiall jagendl Qloed @ueialll jaias 2

alall Lgeginge me oty o yall LELE 3 ymic S0 e asTs s

A jaa Ldladl 7 9 0 o pal pianeiaiSageun jg clhialadl s gl aluziuly

i Ausle SV queaill s GeldW e waall (e @liilad cll

Al seoliall puast Ualizes jabe cladall g8l c3Y Al Loyl dils

e iyl Unlazes o Bladaies Uiin) abicind s all AELE 3 oo sk

[2.2.7] . o pall AELAI Aalall C31uaY| @es a8y junic IS 550l

{L#EJ'I 7 Laall



lgio peoet Lo Loy Luoms s 330 @glalas 25180 @l M) Sageidll gjuite Loy 2

Lblanual calaa¥l slael Ll Sl 138 @adcbisy dives (So Lag
g il zadall jualic ol 3l Aeslall Sl giadl 8 Aumag )3 dalas (Ll
Ol Toea b clS By pall ulilas o (o 3l guliadl oliadll 3 4555k (2
..iu;-.Jgmmau131.4@tfuigumﬁiﬁ5ﬂj Sl S
s 55 LB 81 w520 )5 ggond Limacaieall I g 38 58 i Liiaon
510 o e 23 gs 5 5l oLl 4TS (i Vg Liomag 33 Lo 3o gl 1 g

[2.3.7] Lgacs g il 53 e planll i 58 < iliin e

ﬁ;;_'li T Laall



Joe a3 oia gus g Subeadl il e I uis L2 g3 g3l 5 pias 35 58 =l
3 paall A5 ity paall 5o lis @lane cos Lol 55 cliCas At Gabinall Suslactl 33l
lede dauazs Al Lo s ol ((Sey 83La ) 8 3515 Sga g oo 50 yall
i3in g el bl syt s lallad! el Alatl s 20 30 L
CaMlaalt Lgalalla, das x g3 A€, 811 s 158 culBlle Il olis oo’ 3] L ala 3l
1S3 At cluuliall s @ul gall s
TP L Y [ 0 PR - 5N 1S5 [ PN % [ PRNPON [ -~ SO
iy Lgie JEI WL 15 yacs oy culBllatl oye el o2 podd! e as
e 8 Gmanaiiall 455l jlas (e 55liie Acgamal clallal pu 3,001
dlas lgad) 13 aajgll Alaad! jlad (oo JulB suc alasio) (Sasy @ilall ¢l

Al 5 jlas Ak g0
il 5153 1 i gill 38 30 ooy 35 et o puglail B ya L Leall oo liege
radiat dolssil Ja

AS Al dan gl Gl el

T | [ P | U VS,

A lie 0085 o cam g e Ll i 30 S el laGe

o gyl Lgams o 8 Lo 55 (o camms 3 eslial]

SaSy Sommupnll murell lia Ahis @l 3,80 Ll cons e o
[2.3.7 .1.3.7]

e cliselicat B pad! Bilagh ansiol (dli e ulsl ) oy ul ) ISal o e

U3 2an

MEJ'I 7 Laall



e Sgimal) T plail O 3ighunal | Juas
S gt e Slacdailly oo oY)

8 Juaal

R —
(2 ) (9wl

o lial) Sl M sl |iss oy 322 g Al gs a5 A g 5N LBy o dua M LS
U5 PSS (R PO | POE SR S (IR S5 U IOV SN BB PES PTSD (PE [PRRTVN EX [ S UL EPUPIge < Frien |
A pan M Gageill gemenieioplimds Lga S015 5 3 SIS B Sl (g et 5B LAN datie ol gal o8 e )
2 8 padio 3okl B ) paiaW g @gunialio 381 g ladal wlldy eyl Ggell il aol alaeinl sk
bl yon 1S AN S0y 2S5 (5390 gl Adlideall | Gaguadll il 531 g4 aB 01 Bagell gads Ansils e Jucadl

ougll g iall e a0l Sageill 5k Slgniuall a8yl gl




= ._-IL
: g

OSas Al Gkt L
eI (o Lol 521 (3 Bpunal

ciladaill jue gl na
e cugll Silmiiaiag

":,ru...g.'ijﬂ"j.z:-




@JM!M
3_9-4339-43)3‘

rsde 15018 gSan upud! 1oa e e lgaiW! e

a3l Bagull gk g by a3 Faguiiflp Byl I gl i o
-,ll:l._l.n..l-lj

1.1.8

2.1.8

Aidogul jpal
Adiind Blal 343 Bdiged il gl Auad N el 055 Ol S
e eall ws LlEMe 5 3 Liags 3ia3 01 dadlogll Wil 33uais clS 15
dea® ! daSlegdl alasial¥y sazdl odleadl olidl caly Cpudladl
Al el Adaall juglad ) 38 001 pliss : Gagedll o Al
e eI Y B Ladml Gueedll 35 5l pe doea Ll bl 2N 0l

JAed Il daShiall

Spllacasll 118 (i ¥ aitd )l ipudl] B33 o2 1

a2l gl Loy o (S JBY e B3ama aSlgs uaies 3aSlE e 2
daadiud Al Sl Al

Lgaaieiod ANl Gugudll il oY Lgal iimionl (ySay 3l 3yl dailiagll Abial Le .3
e 3uadyl dalugl i 3 asieiuell Gigall 80 @i oS Sallanily
Sa sl Al elsl )l 3

g”'-'!'_.?jl l:“"'-.i""":'*“

E-_l....n..él.'li

www.ien.edu.sa

e el
Digital Marketing
r.t.-“lr.'.u.-..mﬂ L St v
User-generated
Content

238 Ll sla it
Media-Sharing
Applications

o g | " 35l
Podcasting

gl e Gl
Mobile Marketing

igxlgll yalic
Widgets



1.1.8

09439 (a8 I (39l Aacido
The Nature and Growth of Digital Marketing

o2 G| dacda
The Nature of Digital Marketing

a4l AXLE J..;uj_,.ﬂ Aied pall cilaglaall Lilig o 3ua3 0l dasliyll
el Al Adigedtl AW Caagl ciladlains Sue cuds legdS o cigen
Digital Marketing o8 ,J! 3 gulll adiiig Sus (duad,ll J..L.EL...._;.H alaziul
e ) pagtant e lanll ol gl g 1 gantl g N1 3 Loy 20ad ) dafliugll IS
ce Maall pa =¥alilly

I P TPV (PO
The Growth of Digital Marketing

dulelis cilEde o LASY (B gunall A3guna sl Loy i 30U Jilgl gaill Ll
Slisis w0V aud Lad 15 Ggdaall Lol Y e oSl aa
EPPPPETRS) C | PV Y PSR | Y-+ W | PP ST - PO - OO0 s WP | J | B ]
eyl Gyl jle Luah | datlgl) lle gl 5l pation) oy il Lgull Joi
dsigo pallll Sldle¥l wlid 3 Lo (Auadyll dailg)l pees ol cibuss) Sl
Ay BN asiias ¥ A Adelally Aanall dailagl e Lajuds
ol Aued ) Sl Bl peze! Lol pllaimaS a2 p]) Gagedl! mllaias (5R5ell
et ! bl HelatiaAe s ansis Jlomall 1hgh e Maall I Jaeosl! Lgigansin
Baasiall Gibaiall pie e lil) Gaged!! ciliedl 2Ll L33 HeS ol Euimy

B 1 Bagulllt Ao g2
The Benefits of Digital Marketing

cilagleatl 38 5Lie e ¢ Maatl s pBgenall 5503 a2 )| Gageil! uilys eal ye
OSans s Y Auad Il dailiglly peleal Lalgll cul€utg cugll pBlsn e
AT Eoe 5 dSpa ity ) B i€l 18 L € e Ca ] gl
Orgiaall (S S (BNl @ pglals sl Lol 5 350 3l o SN s

a_}‘lj.u*ijji &_;5;,.,‘.“ -ﬂ- ,:l.,..l,_t,I_-,.‘_L 1.3 u—-;l--ul




1;}..._1 I__11...&...” u..:L:..-......-:i J___1..:| lﬁj...l:..ﬂl E.::._g..q.::.qt.n -..'.}L:"".EL-: HH_:,S:.J ..‘,:...;_;..l::."ﬂ Ii;'_LE!;.L.J ‘-.1.5_"1[

Ogad yll Gaac bl meeni o Jhall Jois o dad 5503 j5all g Cpualagall g £ Maall agad
s Heall Asas L!ijﬁrj.-_g "i,.’*!""'ﬂ = i.;.:t; ‘_!-EL-I-'JL; e Hlenll QE}M‘ t?tl_g.ﬂ o

e 555000 W e d5act! jlad plat ;80 Lo




agan gl illsg a3 | llall as Audgudll Ll Sl il Laaad Il lS 001 Lt
Omadpll Guacloall Jia puge g e Lgalidtialy Gab )l Gagedll @il ol
JISE] aluzmiid (e Crdgenall GLes colain ¥l Jual all Sty a8 01 Gagul!
OSlgianall ps (ssima L2 8 A6 LA GUASy Slgiinall a5 )Shia Lial 53
LBl e 34518 Q}L.-_L&:gh

ol e T e el Gagedll AasS] i dal p5eiWI ) 5adaie IS 58 6 )3
Jailecgl alaseinl 3 piiall SIS 2l (Sasg Al 5 5us Lo alaxll ()9 50
Al Jgaoslls dasan 3lgad | S0 sl ibisedl yi) puglatl il 3ia S0 3uad
0¥ yae oula oGS (g, SIS A anzenin5g A8IEN Aundzeia Jluall ol gid
PV Cilall 3 Akl La ol AeSal e 21 302 Sle 335 580N Lgadl gag
bl Gaooeig b sl olS Al e5mi e 355l Hlas LS gas
S Ayl A il 1 e liall cills B3A] I el oo o plausl L2g g 8
Lalas Laall (ye Bgudll 381 pa yans cudbys LS i3V puc 455l

Sl s Al e aB ) sl puglad e claia ¥ Lol gl liadis Las
Saad alazials joliall ol 32 gl duagdl wilisall o pe e 5508 s dals]
oS s aIl Boliell gl aBlga yaw w2 jusl L elas ¥ Lolgll cliaia
7o Lo e o Saall (Sas Al Aaa | I Al Gl elain Lol ol il
45 ;80 ae Lolglly edluamll LIl 55LEYN s ddsall golSadl @iy Ayl
el s pdlale Joo

el Gageill alaiiol tie Faeall LguGp a3 Al Ao Lall (Las ¥, &1 sl
Gageaill 1 1 ms 2ua3 11 daSlgll ausiy (AuldS (35503 5LSC daa Lol ga
P g oLl Gagalll Slasedl ] juglad die dSlel pe Grdgenell e coes
el 5555 dnie (ya pBgall Juaall ¥y e 150 1580 Mt Cgll (B30 539
15805 Lgiaga g culaglaall (ggimag JRiall 53 5o 935 poeill pSli g B9 2 Allacnll
dua ) dallougtl 3uad Al cilewd! (g pBgall Jusall W5 Ggins le Lol
spSaill g Jlai¥l g Jauogll AilCal g Jalaill s 2 giall 351 codmll Gagudll e
ibecdl olus "1-8" JSE peiiogag

ﬁj":'j?":."_}'“ &_;5;,.,‘.“ -ﬂ- ,:l.,..l,_t,I_-,.‘_L 1.3 u-lj-nul



Jlie

oy e 855 sl el
cgeda e dalis ¥l cay pat culala
Silatell alim oy aiseT ol
podeiieall dasa Lo o2 padll 35 500
gl pRge | dSage e

S piaas Il 38 8 el
Lpllis e L8 ee padnlall
e pelaall Lol gl iliaia e
D e e e
o e

Szl cililas alaseiil fogo! oySa
gobill | W yacs jue gl e
e Yaall cslalaal A3 yael Lgs
I"}__._.,._-1._'._” n.;1|_|;,....'=.-|n.‘|...u.u Eﬁhﬁ-_u-a
egis-bous puslals gl mauuwg Jueall
e e |

13150 L3ge (eSlgall anza
Laiye  Jumil CabAZSY jLen ¥
o yacal]

bt ] |
s a5 le Fganall 3503
N3y o 323 e Saal

@iils s pglals e
Bl 38,5003 5 s
Az adl LeY Loy

e (tgasall 540
i;ILﬁjll.dl-E:ll'_l_Lg-.ﬂﬂl
a3yl

e pSlgiaall 5508
gl aa Lol gl
OSlgiall e OS5

ealals e o Sleall 5 5u3

Leigaabiy 30l claglaa

e
aibaglaell 1)

Jelal

Jyeagll

Sl

et

i ymiW e Liadpll dailogd! il 28" JEa2)

REGCCTIE -1 | P PY
q"gé)]i;g}u]ﬂ“éhmﬁ;qi}mgﬂ cas ya La L1

Soradganall a0 Gagudll gai Lgalal 3N o 5all Ls .2

Gupeid] aludiol aie (ysBsieall 4S5 43 g0l Falall Uazedl Le .3
Yol g ja B a2 ]!

g”'-'!'_.?'sl l-i"-.ﬂ"_':'*“

8 Laall

f
ORIy



2.1.8

iy (1 Aorad 31 dadi L g Gaguuidt g1 g3
Elgiual |

Types of Consumer-Generated Marketing and
Digital Media

Jelaall cilisyall alal 5508 Lo 38 ol 01 Goguilly 2uad )l daSlougl) can sl
Jolgll Glads dog e 3,08 HSlgdl GlllS comies (S1lgddl aa
ANl slgall 5350 Al adleYl Jilug dungs e @gi@ e 581 Lelaall
2 7Y G e el Ll sl B guail] e Lnae 15508 cllgrnadl Lganiiy
Sl (sgimall &5 505 sSiguenall S0 1S5 i @llall clanil pien 8 AT ggu I
Silime pudl g2zl B anmill gy uina cBgsl (e )31 (g pa T (yeSlghune ity
Sl Ggimall alazil L pue pdanall 800 30, L‘_;,,.-_’._.,:.;,‘:.'i 5 P |
13y &€ Loeal gt Lgacis Al cilaglaall ey Lol ooat! diil,
tlas Gl ) sl cis
Js> wgilialiog agilas | ras egil)ls eajl€al ;i gl e ail3s 1
Aad l dallgll JISAET e la il gl clisaadl jue cilasstl ol cilazia!
€ il A2 e AT W pignidtl B ] il (e 2
slasl sie @gidla)ys Ailally L) ciliagn 5.l 81t ik,
el il 2l 5l y3
20y5Y ue Opedinionall Lgi puns O Jaimmall (3o 31 (SLaYI g I35 (ya
pe Jelall shuaial sis alaziu! Hdguwall (Sa (il @ajlsal e
3ad yll dasloogll 153l Jadiy @il 1 g yill g oMUl Anelang (5 Slgiunall
slisaally celaa¥l Juolgll clais gelgiuadl s Wl ol Jaiseall
wilgll Gilafly dadlugll 38 Lhe adlgay (Luwy Jia) a)lead! cilogungss
Ll g il g3 W g calaaalanll s (yanad 1 Cpasbanall s ¥l gaudl g sl Y

sty eyl Gugeill Aayde 1.8yl



FI E l- 1 - _'_.55_!_
User-Generated Content

zali I User-Generated Content pusiuel! daacis gall (g gioad! yuda
kg g ¢ LA e 00 )3V pue 3555 o 3l Aadle po (Slgiunall Joli
313 50U AL LAY Jolaill Cygmaney ol mlaniiall (ygauis Lasic (ggima ()sSlgionall
candl @guans o Ogleliny gl (2 B pue cilasiza ol Silegaza | (g o
o gl .ol pue Radial) 383800 5l ga (595 Al o (La ke J5=
susnil) 33le ligaall Jads aoieionel] daniis 301 (Sgimall 3 pugaid] ALaY! Lo
Al alea¥Wl 2@ giid s @gilalainl s @gid s (sSigioadl Ly um el U e
(2 Y ae Lalgilly Jelaall olialinll 3 35 )L ]ls L eg Jala W L}.J__}.'EETL
Auadll gl alaaa¥l 5500 e aelid Bl o0 3 Gl S 550 L

dyylaill Aadlall Lol 220 B (geaseiinall daily g0 Soimall sebiw 43
e gesdeiiall dathy SO Sehmall B 5LES Sae o)Ll abial 3l
bl Gle clanadll Hapiiys Aalixe Slegsse Llo GsSlgaadl Yia
Silaiie G0 palgs @l O8G0 O ey laa pally ilegaiill Gg i
i AS,A0 eyl Gasadl dumdlial e Lela 165a 35,000 cleas
O sl .@i.q.jl VRTINS RRETWA L *L]:r_;.liﬂ.gj ._-a.m.b..:Lu:.J lewanll fyaSlgtouall
G5 o 0giSass s egilanidi pogs & Yeall e A a3l gall (ra cilaglaad! pas
5S35 Lnans 330 A8 pad Ludgedl] @gilons] 8 ilaglandl o0 al it

(o= leia ¥ Lol gl Olais puc G gudd!
Social Media Marketing

s e g2 +‘==..I:Ln.'i.'g-Tl dolgdll slinia e L’j.t_}a....ﬂ' e
eelaaa¥l Lalgll 388 .ilatall oha caal IS e S0l
o 323 ke L] Cussisionall AN e (Sar el alla s

sl !

DN [ P {

I
i pa e cdls L3053 (e Jes
SlCA) Al

.'I-I.J.:!

ot Bokkally cilaginall 205 O3V Gueaiiel pa Jelaill
Gapuidll ¢Sy icusgll (oM Bl Al ee iga] JICAT
Uyl magsil (pa SISHEN el fualgll cliais yue
CreBgunall Sa Saaeis Shiads jue .o 30 Hue cilioloea eLials
ANl gg gasall a eVl yue Lgul! Jgeosl o3 5wl 3l gl ol
degaiall La sl a3 Bles Jadlfs ccwdSall adle¥l s wlglaall

o2l Gael

Fi55 dejial gl cladadl
Lgaall  cilgpnilly  4S|eal
Oa gl B Npus lgaudy
o el Lalall sileale
Ul lasens Lgalasmal (1S
lamyels ip i U8 Sle JlEaS Al
oS ot Aaiall Ay oSl

E-J...a.b.'ll




&~ ottt 1 SRS 0 S 5.5 an g

St S8l ulilis jy ulilals oelaa

Sleaia e degaaall SUSeW Lol coanils st el Bl sgcile gulall
Ogaaing LeS Lalas Ja g e clidel auis s (yudganall (3Sas LaS - pelaia ¥l Lol g3l
g2 paldl Lle wlidel
o) aaull Alantl ledlall Say el Lalall ciliaie JM5 (ye
cdaalls lgimieal zaspills (38 paiall Heall clidel oLiily (Ll jedia
e dsliadl @gbilas (LA fdguall (Sa LY ads I dalaYls
elaned . yuSigiall ! il Jueo gl Lgal aimianl s Lelaia¥! Lol gl cilaia
Jlae¥ oy 33 clile puglad WIS Lgi€ass Loy duobinll cusgll a3l go ulliad oS a4l
SNLaN 1 G 3l B dals olia pelaa ¥ Lol @l cilaie class e
CyiSlgriall il jadiia fpn 3aLamu il bl oS ol il asd TN e Tudgall
welaa¥l Juolgill clais Lo qgilass d egilaiis s> Gslolgu il
Fass gl (e il syl Auad )l Agacdl dlelintl ol jpiiall olgt (Sass

¥ spais iyl Gugeill Aals 1.8 puyul!



goill 1ia 2 @S ¥ S 5l O (o @ ) e 3y sloeT Aadle o 3658 o) Aiiaa
Gl e Lsloms! Ll gl 1S 131 Bs el Lplidel uSe e cildeY!  ya
--JLA.HJJ! EJlﬁ__J

@25l (B oluala

th__i__,J'i I:I:IEJ#J

sae @l A Gaya ol egall e Gageddl 3 el Lotall aliais alusiul wie
Al ps oo castl s L lal Sl s cblelall plails eeudl ol (il el 2N
2855 yae cagll pBga 3 li€ e gl Lab Ol (Sait cusgll g8l sa pa Guauiionad| Jelis 3uaS
Sodl edgll Hludas cilmaall a8 5Lie 4.0 S A5l Bl ol bl BN fyedegiie A gama
Al g.ﬂ_ﬂj:’_”. dinz,

&ige 833 Las a5 950 Boghall Apwsitl M ading Basdall Guuliall sl 5o 313V Jaas
el aae Mleal deni 16 fiaa s -2l Sl (5 53] Amdia 2 ye (ya Vo, —
it S8 el 0B Ga0 Gulize wlling aBgadl 55 sue el Jle daZs Suslsdnin e
OSIs smaat! 38 Logud SISV Jupmll cusllaell ol 2 ¥l of gl Jugas 235 389 Amieall 3¢ LS
Catuatl 3iae Ueads  Jupadth Jutascanasns o Shuati csbagtas Mash fovosal Abss) ety ad
w2l M sae e cilel ¥ )

J.T.._.....;-.i
e | LY I | T TP RS (R |
Jadssual s dmins (ysaaliy 146 @gie 13315175 05050 cspdge
Jads 5 sl s dmiis Gygialiy 90 wgis 1551322005930 casspBan o
AN Ligastl cVoiaa s .2
el pE Alee (g ymi 57 egie 13313225 05550 cugptga
ItV cilaglan (ysli 0 163 @gie 13513225 03550 g pBsn .o

—

ety Gaedll 8 laall



Jeol g0l Sl e gl Luiminl it s Aniginal] @gdl e Judowt) 0y gBgenall rions
Juo gl ilinia al i) (ySass Audsguiil] @galinl @eat dal s elasl
daelaia ¥l Bl Cilga mgos Augioal! Baeddl 5 (paisliall 331 ot _elaaa¥
ol ¥l lolall sliale anahy (JS8 AS,A00 Lo lead Al duslamadly
Omuazially o g pall ol SOl L0 Gle S8 AN Saclis e 50800
Silaaia 5355 435 (BN el Lo Gagad)! 385 O ceomad 38,800 cilowiial
willgionall gl e g 3Nl oia e Leidy 508 1350 Lol ¥ Lol il

Jowogll Lgalazetol pe fpBainall £S5 I:,..;Lg:q."h'l Juol ol Sliaiae a5lga ~ya
Leas AVl Juog @al¥l Lo b gl Lol s 3o daagaia 3lgal I
o ALY Legd] Jpemsl) Hadguall e cmian (815 G S GG Gl
ol gl mhimia 193 foc i (Aedlall ,':.,..:L..'.;:.'.'ﬂ Jal gl mlinia d5lee
g Auallall Leleia¥l Lol Gl cilnia Cpa yiol Lag Loy dualiell e laiatl
et Ll Gl g N Jengdl Ualos e Lglel pa fpdgied! e

(pelain¥l Lalall cliaie fra degiie dogams agdll Haallidl aazu
el Lol gl ciliale Ao gandl 3 yall ASlaall 3 Gl 30lle auziig,
ol gl mleals Wley HsBgadl Wy el ¥l Lalall cilials jalal aay
O e ekl S8 g ol ol Lo A Alaliall o yall elaial!
o ALl LIS pLanidU s O3 U 5l o sl g cibaadl il il 30045
Bllad aegil oS 50 2 lias elada¥ Lolgll aliais je Gagedll Lp aid
olmaal (oo Aogemas Blugialy lgaunus Nl elaa¥ Jalal clais
IR K (A D e Al lgadl fa 125 1936S0 o e (i) Ambiaal
A plaa! Aadlall el ilS pill e las! A sl aul foe 12 3o e laas Y|

S W e AS Ll Sladas
Media-Sharing Applications

A5 llalSlaadad pue 40 e 33l plas @galS 52 Bl 38 )Lie [y Bainall (1S
Cre Cpfaunsll wlaulanll &5, (Media-Sharing Applications oo 51 e
3.__[_'-;_5_...:..11 Q'I.'Ij..l.n."j "..E"]"J'H' tIgLE.Aj IJ_}.I.ﬂ-H ;IS_JLG...A ,___L‘i..n a.d.qﬂ.nzhﬂ E_}L:.m.”
s Sl il lelal 4SS | wades Lo sgama Lgllay oS0 ;n.,g.]i;'ﬂ.h.! Ej).‘.ﬂ
LT il s Va5 S o030l @i liadaill 00 O] Bas o0paSlghanall
as Jelans ¥ ale Lgila o ypuall of gioall alalan jue Loslanial cul€,mil muyys
2 Aiad Jhad el o8yl o lssaydl gl Aan il Bl )il pue Kl
OSigiuall (o alle j3gan ) Jpaasll LilSa g3l al

ﬁj":'j?":."_}'“ &_;5;,.,‘.“ -ﬂ- ,:l.,..l,_t,I_-,.‘_L 1.3 u—-J—ul



spall &8 )i Sladas
Photo-Sharing Applications

OS5 G AuaSle¥l 3 Liall Giliudal (e £95 b sgeall 3L ciliudad
Slautaill ois yaes 2y . @llall e LgiS jlies @sjgue Juexd fpo fpuasieiiuall
1B a¥ 1y Jas 33 gl s (yanctieiunall 58l peramnall sands Lo g
e )55:3' sl A8 5L uladad plalls el 24 e i.mL:.._!ﬂ Al
3o Ry 1 Jllog ceilall elonil psan (3 aonimionall (o uedlall s
e Y I Cigleans yo 91 gt iliaada aiseions e gl 35 carenss 2051
ST Wl gl yue jgeall A 5Lk alasind 31350 Ol o pall (e RS I @il ga
Algall el gl s




SISl wledld! dads suolics jguall A8)L0a (pu pend ciliudad Gllia
o ol 35500 allsell sas Ll Geasioall (Sas oelan ¥l Lalgll
igxly oo g Al jpall e Juolgally (Hapa¥l GO S esitie
e spall oia e salel W1 ey 053 el (Sass (egililis
aong coladadll LSy Geall Cla=eWy (paadl egan daliag (pgiblus
H apall yiis oo Slapladll 008 jue Gaguill Txalill a2 )lall G {98g.uall
Slauladl) cessiie A61S] faliy JAuladll mgiadle Jid Auas dible JaB
gl Jile) puglald (1Bgiall Ao ,s 3 egilelaial jolai cilsgl ol o
egad ol Aulaall Aadlall gl paiall el pd Lle uediiiall pusdd Leswas
pLana¥l el foo JLEOU Juaal! e 58101 2028 @l ] Gulatll 100 Bugas
aadicy Asyeall ol o ilaladll gliie (8 yang a8l pts 51,3 3151 I Le il
claniel ol cilaiiall Gaged! @eiliulsd alisiul 8 Gl 1 [y Bsual

Silladt joye pie Bpomy Lgoust Gageisl oulS 380 Busya jpumll 3S Lie i3
dualle Lojlad cilade cianzeiil Agilaiiag Lgaalagel jouog ds y A0l culdlaa fya
ol Gagdll Lgdlas B jaall 5500 il @l 2 Susae 58
oW et jpeall 3 Lt cililas e jpeall Ganeds a8l Gagudl] @S 0

@i 2 wlS il oia Jalis Aslaat! ciladall aluseinl of (o e 38

alusein Let 5 sus ¥ aa Bia o pis (ysBgunall aiaig .5 5801 lS H 200 1SN ol0a
A lowall ciladhall s yall s ilaglaatl pacd jguall 3850k culiiilas
sdeealtas jlie olacdas
Video-Sharing Applications

s g gruall 3 Lie cilisdas LuaMe¥l 38 Laall cililes sgil (e
5 3uSH) S 5201 e L e Lgens )18 ol gun ¢ gtadd) alolis Juamis yaied (oY
duo pall olS A guaall 3850 cilaadad riay galadl e Y Akl gl
Judd soe Jlaoes Wy Lglatia Jes d5laglas!! guasall aloliag eV | Liandl
drand iS5 gaduall ‘-__l'.aLE.a Cra daaall Sy al ol SLESYL geaall t_bLa.n*_,.n
OF Apsnddl Sy 3 AW iy ey A poma cile gunge Ledslid s
3lSal aluznn dabiall o dll (pa OygBpunell didiiny lie diginms ulill
U PREGH P PSRN RESTN PRIPIN UV PATOF 6. ]

ﬁj":'j?":."_}'“ &_;5;,.,‘.“ -ﬂ- ,:l.,..l,_t,I_-,.‘_L 1.3 u—-J—ul



31561 a MBI ailicy AVl 9o gyudl) Bygud B duat olawil LIS Lo g

elacl LidY o ys Culaimall guigall isial yag guasall 35 Lk oilaalad
2% g () e il A (€I S 21 oL Gl 1 e gundi¥
@aiaa gulud gl e LS 5.!1..: s Cpaenbie diwma dins 51 4l dadlal
Ssimma 2 g 5l o peis el ol ke gl Akt Aedle oy (a2 W1 pLIEY
e Ll 580 e giumig Beaiell 5l gaiall gl ALl Aedall fia goaall

JaiiS Sl gl o e ol alalie aalliSG pa @S

EI._EJB""‘"I']‘ \ _l:n..n..-:lL.l.:_;]..d Iipu.r'_‘l...h..1'




(g 9l
dgadl g 381 250 ylay (uSigianall I Jguosll (pay55all al izl
Using Influencers to Reach Consumers in a More Authentic Way
eLii) 48 300 cdsla s Lgauss anall 5,8 Sluaes udle piiad drsgan a5 4
Aglons Goausinns Leawdle 300 Gutgae CLAD jealls gadll alolas
65 B N g sy 805 e laia ¥ el galt ciliae e Lgibiboos e L 5
OSlgionall Glg CBugiiiall Lo jogan pe Joolgall o clia Ll 3,80 ctaaY
wmleiiadl g0l @f mgan ool 5 el
Sleals coandminly a® ) Bagedll 2 L sl ] i 35,40 o3
2o Huddl Taussand! A sall ASlead)” 2 LS Caupadl eldla W Lealgall
15318 131 Lae egllfent @ge 385200 clails .auall 5,50 egalaial @gbiloo (o
almiil ol ol us ) L] admll 5,8 (ypuals @ag @geuit o plolie e Ll faaige
guaall 355l clauled e ola guall abolie 3S5Lde @5 (AS,80 cilaiie
o eelastios 3,50 qgmice (Blad) o pelda¥l fuslgill cliaiag
Lga ! e Al Sl ias g s s
raaieionn dae () cdas Yy LgieliS 38 pall coadd (Ao S 0l 02 3ual ey
Oga il | Lalasl ol Soguaetl gaagal) alolie aa ygleliny 15318 (uldl Gaulaall
adolie pa cyale bty 15318 (i) Gualalll et sue (pe %470 Rucis Slel 1S
3yl Lgaal N clalaall colS g L gd g sl ! 23S ! Lgsaas] 3l gusial
AUy Uolisyls Buadly 38T 3usudl gruall plolie fgum s (uSlgioaall ol oo
A S5 ol alisein] 8 38,00 o ] JEIL
148Ls | pu8a5 55
Lgilasiad Bagedll Auladh o 38 220 Lgnazenn) S0 3uaB i) daSloigll £45 Le .1
oo Wl e
F8am l datligll Lgalazenl 358 S0d5 oy 3B Lesie 3€ 80 culan 13)e .2

$2103 1 daSlougll A€ L 800 al il >l e wlly 455 1S Le 3

d_}tjjh:.ﬁ‘ﬂh&_j;uf_“l-ﬁie 1-3,_:-;#-1‘



e Auadll Wl 50 36S e (g)Tall Sidads 58 Auiadl gyl Al
13 AOISR e il g S SL 1 e A1 ey 38 liias mgilus
coas slaniall Wobass gtass il }51 o8 3558l Lgaiin 301 guaall el
ST P T R W S e Al s uSlgiall a0 LS
el ¥l lolgllolaioa s spislell sgampns. s ladll Aadlall’ 50 ee
U5 Gpladss egiladiad gl (G Ssed! I dnladll cledladl alaial fead
Oogadon Lo Lile 5 A slacll wgiadle 35500 aa (oaal g (plll [y 5%l g 343 e
o2 plalia L83 LilGe Auiloma culoaiie gl Cyslon o gl s all sl mL.A{HJ
elowil pras 3 il p 2l L 335 %22 (5555 - goutadll S Hliia Guslad e Lgas g
Sl gial e die el e y58all Gagedtl e 2 Meall QLK e iaa ol @llal
Oapalls JLas¥l Bulantl cladball (Sasy (a3 syl e Ayl
o2 Aualint) JLad¥) Lol 1S53 Al Aeganall ciliaiall alusiul 5l 5 il
el 351308 cyuatliall e1S 250 i) @gilaima colus

P guall [y gl

Podcasting

31518 At 1A KTy el 3W1 Sl Blul B Sgeall cgantl anieiul
Adgen Sligaa L35 Podcasting (Jgeall agaall Jelug 1.4.4;3..-...34 (B G
AN (e aieanall (ySay 255N (pn Lgls 335 (S A pe 51 Adigan lile o
o A0 5uytamll Clalonll gl oy 5 (32905 Gutalal e Aigem Aigikn B
508l Cpreaiiona] mied LY G o Adgeall wiligaalls . Gulaall Lle @a jo g
Ligeall ciligaall cipglal 1 geli (ol 5 e daaliia ol ggimall | plaan¥) e
Al gl g% i JEal o e A5 AN Sl ailsle e 1508 1580
¢l pd Adlaiat 3abs) M BEN joie B Waga s LS 00N (e 35900 Aigua
it cilaglaad) o2 3302V gBgius aiieiin JBy Aummis HST alid (Bl
lisael alazinl Sl Al (Sa LS RAE Lmall 18158l Giged 2028
o el pag LgiaBises ol jun il of Lgilowiio aluseni) 3 m i gnl A5guall
Ao clisgis 3auais Gpialis gl il GAD Seall fpeall LA
alazial B 5suaie ol 8 Lalss ol jaall slas¥ 1ia (pe 3alain U Lgomal 5
e ¥y o ihy Lgilailal g )dlls Ausladdl Aadlall el Glel Sseall (yigall
e Maall

?,,gjihjﬂﬁgy 8 Laall



JIsd) s (3 guud
Mobile Marketing

ety Lmglll Cigulall 5igals c¥lgnll fia Agamall 3542l maud
ol gl sl dnpnlall @ ignl s o laall g pa ¥ Algamall A gl
Le yoe 8 uaganadl (e %92 L JUall Jues Slad . 01S0e (gl (a B Il il
lga a.dﬂ.a il 38 L”_}m Yl gl 048 pran g WYl g _J;ﬁm lale 65412 'yu
gl dalailly coalat¥ A sleay claadaitl (305 ilKaly e 530¥L Jla!
ol sy
¥l goedl e Jlai¥l alasiul ga Mobile Marketing Jisad| jue Ga el
laiy lede 5L g"jﬂl‘ Bl ygBpunall Gadsg wnibasiedl ol cilaiiall Gagud
Sl gianall oL i 58 56 LiS AW gt ST uad Jlgad) s Bagul
Lasly s last Aadle S5 e (9518 Gulgianall (o 001 ol ) sl 5
g patill o Lagly of Lea 38T Jlga 53Mel
Cyasil) i3y Syt pue Gogedtl Auanl Aujlaall ciladlall wlyus ol Laud
o Lo Legad I8V M gadl se Gugeaill il 93] pag i Mol jucaall 38150
Basly A Ula; & :SMS Messages 5 pcaall doaidl Lla 31 e
eShaall I @ilozl L;L.;g Xoals Ui B5ucsal Aatt) J5loith S
Oyalaiall
Al Adsedl =lMeY! s :Mobile Advertisements Jigsdl SlLidMe! s
;i Sl SilS pma e Cjﬂ*-f-?" SlS Al Gl Lay iallgall e gl
¥ gl pie GLaP s ol gl Bl g
dacima g aBlee & Jla=ll o8l4s :Mobile Websites Jig=tl adlga o
Wl fpe Sl 30N e cilla LB aiea fpa L 55 %702 .Y gl
Joasi mal o o Namdl oilzlss (Mobile Applications Jigst! Sladay
Jhuady iunn Sima Gl Jgeasll (pa Guasiionall Sady c¥lgall e
heglaadl G aa e ) Jsm gl Gle (Sl gia]l S bl cilaa i ils A1
ol gl @eazil ol @gi€ ik fa

ﬁj":'j?":."_}'“ &_;5;,.,‘.“ -ﬂ- ,:l.,..l,_t,I_-,.‘_L 1.3 u—-J—ul



a‘.::-'lﬁ'l _J..au:,_, ‘EW'
Applications and Widgets

bt el 51 33aly i haguh 2 Bapss A i) L
Sl slagdaill s pand -illgional] Lgamiad (20l CadISal yiagig 3a 1 o8
lariall laclso pase 0)lae @5 S gun aiall oy ;01 Suo 3 e CySlginall
il cilagaad 1535 gl 53N jabiall 8 3asUana

Loalol jalss @uudll Jlsadl e Gagedl alazial LB clS st ol
O9Bganell summs sl Gudaty il Gl L jus e doboaell L il g 0pSlgunalt
alosial (Slgiall (Ses Gl Rl BlaiuNI jgay LI g8 10
Gilas yo oo Ao pdl Llano VW jaays . Ggall maall @@Wles e il jual<]
S - pmiall Gilgalys Slialally @Ml 8 Ll gl 590y auWl
Lo tle g o Ciguin Lgmocn 3 yomas yglii duiien Al le Ry peall Gylaio¥N
e il ) 5l 38 120 a3 le Bias Amiao ] gl dun 3 50ke ! JS2 Sa
e gl s el Dl V G 58 gunall aisians el ¥l Lol gl ciliaia
OSlgiaal) Silagean iq:._n.aj.:.ls_,..:ﬂ

—alugi.y (Beacon Technology) 3;Ledl 4us fpe ol lable lS W01 LanS
Jusa a8l aall @gadoe e clis mgas holgilly claulall oeasties
Gl Sy @ayalio clail pues 8 sljlie aig Bjaall jladt (<o LS
cailgll e 35 panll a5l Buudal 5 Ll dalls laaad fps Beadall Gl j581 5y as
Ol 88 5,1l Bilgall ualy daias Gumig)3 (agreg Sl Goedall SO
shldl JLauy we¥le Lle a5, Gulad cos I Gea o Slgiadl
doadiews ol jlakl Tyl Gapds fe o ladl 1o VIG5 I laga caughs 3 )Liall
S pngill 3 aBsedl e 351N AU claudal pelidi ca9,S mavals
Agidleal e @uuil 5auus 35 ol cl€ 201 3

OBguiall (Say Gum (Bgedll Ryymd Jugmd 8 Ll gl 335 selid
W3S 5 3 5 3SIW lagaaiel! b3 sl slanl 25)laad Il gaetl ciliudad al s
padl AUS oSl A8l @gdilsa e cileilall fiad a0y mels il 1l
ol 3 HLaiu¥l o il dogor Jie @S b il 1ltind 11508 s 3 Jlgall e
OliSas We=ll 515005 Las Apple Pay s Google Wallet , BN Lo e 4.5 2]
(Jemtl aluztols xaud! e Cpeaseiall

?,,3);1&,,_:,'#;1!. 8 Laall



rla g 39,50 x39s 2 5 puiuo Silimayy oo Widgets dga sl juslic
o el Sland (e Jie Ansca Tage 935 GAllg ¥ gl 5l Canalnll (I
LY (aslie (o yal Aganl gl juolic (5Bl auiioy 435 ilipadl ciliaas
SLY Tiale anxiud 3 LS .egadlps cilmin e Gl g cileladl
SlS il ool g LgsS yidiad JLa Yy gl Jly¥ Agal gl juolic Slia
Onaticicaall (ayg LAY paadgll ageill JISET (e JSAS Agalyll juolic
Bualy )3 yak mgilBaisl L Lgllaslsgalsll juaic Jujis
poiicaall 3al Al LIS mlan Gle Alemedl Agalgll jualial (S
O A3l 303a5 e aebiy s paiall 5l 38,80 (s cilagles Gasl e
o ball a8l gadl g mellaally Galiall [y TRl Lo e Leidlac g culs 0l
S i e (ye o BV AR B @gaBga e Agalgll puolic 1305 5,3l
3S 15l cilan | s it oim Agalall sualic o yady mladall LIS aladdl
suabisn . cuigll e @gadga e s pilio adaall e g3 W ciligaallgedalall
Aty s iV o poananiid A AT ¥ S RdRs Bapat A b g i)
AS AN mlaiian e gl 550438 , A0 ilaglas Eial Al h_,_....m.ﬂ

S Jolad

L]
I..fl}"l.nJJa.it.n.l.-L'n_-J
s AN el Gagudtl (cilgal) sl clS A 5,m el D
Saiane Aaui gl ziia ol Ljlad Aadle Gageadd Lgalaieinl
Aol diih 30 a3l Sgimall Lgs pians o3 Ll 5l Le 2
928yl aslad] gl a3 I ggimall e
5usieg Ao ye Asad) (Baged 3131 igall fpeutll Jams il La 3
s s oilS 50
)18k d5,Gal Jgoetl e Gageadll (Sas g1 Le 4

45 22 daneliS @ Li;...'lJ| Lag S 0aas 15le Fdgatgll jolic La .5
Tl pe 0lan)

S ' | a3ais oady !l Gugeidll Bagile 1.8 ey



S S S A TS RS TEN
.’."l.’."l".j’i".l’l.’.j r"‘* ’i.’.l'l".j'

oM muad

TCalad 13La

[1.1.8] 5 a2 ) Busedll B3ai oS .1

[1.1.8] Sa gull S 801 a3t Guguicll Lgleoms 311 (6 5 S0 3iaaWl La .2

daSlougll (3 Slganall 38 Lin ora (ygRganall Lgs dudions 0o (pSas A1 (351 platl Le .3
[2.1.8] S5 50 jue culaglaslly

(oA SN Jlonally day oI

LgiMac pa Jeal gill 3103 ) dalligll anzenns wliblaia 835 5 sus i3 la¥) 2
yila sl o=l el dallo gl Elﬂﬂ a8 28l alasiul 3elaS gua 230
plainl a8, 80l e a8 and5 50 6] 5 lS 3 A i ] B aB) Bugead

[2.1.8] - 81 5 Liy a8, s guaal

ol el pelaia¥l Jalgill clais Gle 3,50 Tuand (ye :algill 2
Jual sill cilaaie 8 3oums Akal Cpe ol g ads A cilasiiall (ye 3
s 7 5855 558 08 505 05l Auaze Ll oha L 205 AN Bl U e laia Y
[2.1.8] .Lg:Lis l=._...~..j;i R P - S

a3 a7l daa 11
duyall ASlanll” 3 A )50l mag)ill (oa3) Bugesd dlad jgas (158 eo lacl
(8S3un Lgdl AE1a Auad) ugaid il 9] &M Sus Ayguinall 48T gall aus "dus sanll
e Maall pe 3,500 @Ml Rl suss (gl Lol 1as Lle 1550 i
liie e ulafial gulibas o yel Lgalainil sie Lgbiogs mgiSas 3l Jilu il

[2.1.8)

?‘3441 &4.54-"-_‘5" 8 Laall




www.ien.edu.sa

-~e

Lol

Jiolgill cilinia aia)
Sacial Media
Monitoring

Metrics

szelall 12Ul A
Click-Through Rate
(CTR]

Sl IS ||

Analytics
A St
Predictive Analytics

Gugaaill cHlaboes
Marketing Analytics

ol 15308 1yaSas aadl i fya o Lgai¥I e
a1l 5 Sgiall gl 381 e saal aioy 1.2.8
| Slgiaall Wigles 351 0e =52 2.2.8

doda g ol
Bagios Uls 3ed; Gagad cilised! mul eLad) SIS AN adazs Y
Leie GioSigicall «Wia alasy Lo c3y,a0 oIS 15) W fSlgial
IR LA o VR | | PP PATA-AT R SUL I B ST ERE S
Sllad) Julad alld s LgiSass eyl (uSlgiuuedl wlghin 3.8 e
f ol Bl Ja ccolalons¥) Lol Ll 128 al el g de gaseal
gl sggantl 8 GSlgall (o sue 58] Led iy
oIS 0 oSa sue @k wWligh elas¥ Lolgl claie
plasial JUaS Lgiag i adpl (pSlgiead] gl 331 el Lgalasinl
5 palis Lg=Slss ._,.a._,.ﬁ, vdmaall ol aliia dae Juisd] el

Os2geaall Lal ud

------------------------------------------------------------------------------------------

f:
2 pSall el ) ALY Lag § 1
Tleaa

Sra Il Slghinall gl 381 pas Aaiga 38 2 Jan’ 3l Abaiomall LoV La .2

o rSlginall o2yl (1l 33! pal 335 gl ululeal! gl il ga¥1 Ls .3

3 Sl 533 a 2.8 s



1.2.8

Ellgiualt S glu e Aed 3 dadluwgh 2O
The Impact of Digital Media on Consumer
Behavior

il pal ilaglaadl Jlasls dseal Ao (pSlgmiuadl 5508 ol Goleadls 45515
Glanl 23 1 5Ly ccnalaglaall s g pa Sl Jedilll g Joaedl gy
Al gl aBlae dsand @giSes (pusaieioall G jsgenmd! il Al 4 e
! S siall o2 @Sadll e fudgiuall 5548 Ol tull] A gy lghsaal i
390 (088 Jaude (g g (yganiimionall 4l i als

H.:..:JL&,_LLa:JIL_?],,_.:.H gl g jlaedl Sile guigagnligaadl agdl 1.._1_5*_1“5
e el dailigll 2 lisdy L ylas ol Lgale < L3I 5l il il ket o 5!
o8 ealall 3 Ol 1538 Ly 35lin mgdillsy po caline Lolad ] (yidgenal
eloeil puan 2 S 000 @lans (313 Y W3 e @l HIlg L galanl Gagall 3 5
re pelaal Lalgll clais le GSlguadl ool jadia 34053 3 j30mn @lladl
PPOR b PR DR PO PERPE- & 1 PRPPONS i | | NONNPURIC | PR | [0 i PSR gy |
(Slgiall e cilaglasll

Silas ! pall g ilanaiils Lgmtlial cllgiuedl 598 IS 3 00 awy anzind Leiw
de s Aokows Bles g3 bVl o Saall cillasdle Lol (38520l o Al
iy G Ggimally Llad SIS0 Py abeis o (e Lo 381 2650
dealive @aliy ol Sas 13g) IS, 80 J5lay e Ulial YT guy wligial
plomal Sl plSaly oI 1 aala¥l A5 80l ddlaamadab) a5 S
Ofgenall GlSaly dllags iolaglaall o e Gl Jaeogll Guaz ]l oSl
48l pall el o] jue cllguadl e Silaglaall e Jgaml] Lpeds a3l pall ol iz
5 plall 0gs Lgale Jguasdl QS50 (S AN cilaglaadl jluda a5 e
g Sl AN (Sayy Aalsl] Gagedtl S e dule Jpuaz!l L€ Lo 35a

oabyll Gagell B Juaall



L Al Blopl do il =5 ,0Bl Sl alusinl 468 az=s dld
e rlowl adil e, alusiul WlIXS gl (S i 5ubl g Lo jsgen
sy JalSll Sus 45,k LAY e pv—“-:-d lass oo ¥ e dudigedl

Aagd s ¢l ya ¥ Aladl

3y AL e el

Sirad ! uSlgiuall abes il y 501 31,5 ) Auaal La .1

Jy> laglaall past o pall (e o hall miad A dallicgll g3 La .2
313 Lat G2a3 ) daSlewg o Bonadanll aMe ¥l Sl s 1 pSlgionall

gl 250 30 ¢ L] Lgaanss 3l cilaglaadl SilS 3201 aaieiod ca 3

§ad il Slgianal!

iy gl Jloma 3 plalall alga e i ple 30 il 520301 L
Gased Il dashogl!




2.2.8

o8 1 (Sigilunal| T glus AB1 p0 331 sl
Methods for Monitoring the Digital Media Behavior
of Consumers

elaia¥l Lol sl Olaie duo )
Social Media Monitoring

e W Ayl dalligll g IS LSS g 35l el Gobo) IS A0 (Say Y
Loasaily el Gugeslll Boe Sl ] 381 1an Lganisy 3uad Il Jailigll 431 50
weoy Jadds 858 IS Laial Al el Sl elaW) @l Alac (e 03 oo
Juas Bl ey Lo Social Media Monitoring clais¥! Jolsildl Slate
Jeol 53l ciliads o Lgandty Lgalids Loadis La 38 5580 a3 )1 Gugeadll il jolias
P PRI
e Gy Gl (531 AtV Gaaey pa E35laalls Jgew a5 Gugeddd] @i
Sl el xS0 A 5ulS AN Guslaad) Cliised 351 o aon g5 s Lganas culS 21
GlS 2l Sa alibas) Jf clily & Metrics uulaall iag 35,40
szt Guulaall S 8l coenznul 13l Agilal @ud o 33 ot Lgalaieinl
g il o131 23 5la0 (S jline LS (e (S Lgila pBgiall el aYI s5in

dsad 1 dadlugll e Bagucd! uiilie
Metrics for Digital Media Marketing

s iSlgianall g Laia¥ (e 3ua3 0 dallingll sue Gagudl! unlie Laia
(hashtag) e s Ogedisius il Laled¥ sue xd e @giladdl
pealaall 0585 ol (Sasg 38 58 Gladl gl elaia W) Lol gl ciliais e
O o Lanag (580Gl Lga @ ety A1 Sl el 3 Jlie s Jlandl 98 LaS AuaS
3is Click-Through Rate (CTR) jegdall J1 ,5001 Gl dudio g puuldad! 595G
pEpe 2 dal) e 1gpm fpadl GoSlaiel] Bugiall Al sasey S L 5
pia ol (pSlginall j3al (1o (A o sl g sl eliall Lal i
il 58 llghnall Lo 51 Ay all i agions s L

?,,3);154_:,'#;1!. 8 Laall

408



)y WA
Analytics

Analytics o Mad>tis .codldaill jic a2 30 Gaguaill zal 533 )la] LIS (<
Juloed selow a3y galall aluzinl alelan] ol Gllul Lagis Julas oa
zal 3 ol celdaW) ol gill ciluaia g cugll g3lga a3l A 15N @bl
Bz yiaul 3 Aad Jl daSlugdl Gl il 153 3laa) e ilS a0 oSl cil@dle
Jatad L8] i 35 301 cilaloa¥I Sy . Lgh Bl 3oL 3N a0 Gagaal
3 Aage ol pi3e Ailiay a3l Gagedt! Alail pilal ol il Ll
silaiel 85 jue Guuladls cdldadll | Jgiogl 30IC] 392509 s ugdlal
e Gagell o SllanaN) 3y @i o il (Ko elaa Yl Ll gl
A L 2535 Ol s 3 elaia I sl gl cliaia

Cvm S @S s (5B gnall Lggatas oo (3Sas 3l iyl Le
sl Laad| Jpems!l (Ses A1 UL




Sl dadey 13N lild) Predictive Analytics 2 50001 S3UGY ) a el
3o o)) 55 ias e @il a0 saclied Jylag clilsl e Jpmmll Ll
alaniof IV @laill oCay o JlEall Juves e . uStinall 8 dlas @gule con gl La
a2 3| Bagail] el Cpanend o8 5uteliall 3550001 7 3laill s Laeiall @il
owslia a (key Performance Indicators KPIs) Zuuss Jf <1a¥1 ol y25a .4dlal g
Sl pi3e Jadlp i lgo b muailciliaciell sauls J 20 Lge it o501 ulialialils
Slilaee¥) A, 510 _elaiaWl Lalgll cilliaie dumdl ) 3ale 308,00 o)sY
g Mgl g jaglall I G Als 38 ) Lhd] Jume s Jsosll g ilS j LI
e W 3PS LA P L[ [ SP W 0% U DO | - D0 OO0 B DY+ 0
iy B3amell Lue ) Ausmsl S W) s a0 e Lgde 38 50 2,80 g
el ¥ Lol mgith 1im e yug il (a el Bl o lganimig Lgul 3 <as
LBl ;S5 el gus 3autma Aeady dafliny Fumdl il e B9y @Musl g
Lgia tigs] J..l....ni ol Lgaads
elaat 350 1all s th:ltﬂ Marketing Analytics Gsglll S3Mlsd ansiod
Jeolaatl cibiate olal Jlo cSbdact Galads (e yuudSy Gogual! Alakil 5.1

oelaia¥l Lalall cliais oidles juslad e SIS A0 sl 43 ol
T 130 W1 Ailis uulia juglad cul€ p 2l Koy W Lulll aay ,_5_.=..a| a3 yla
Lgauzatt Lolaia ¥ Jual il ciliaie Gusil i) Coaeis 1330mma calaal Lgt
o alpaiod] jpiie Lalaty it cililac¥l sae 20eSIl Caluall Lads ol <ag
JEAN oy el Lalgll wliala e jalied jaglall I a2l dus
il (o Al selaa¥l Lalall cilbaiad 3 jualzedl 3a515 "2-8"

alall g 3N S latly A€ Lo g o paill I s Al g Lgalazend

b el (58 il Lol gl =il 515 dsmiiall =yl
Ovpay |
oAl el LaW s oAb sue ailak dala iy aigall 55l 500 5 pal 5lapdl o lg 3!
ALY TN aBgall 4! dadlall EREE
[ Oemaall 30e = S sae ol )il s Sl aelall leal alia 1) =l 5
Ledball il s / spiall Sl (ma)
Ll L)

oelan ¥ Lol gl ciluaial LS yuulaa! "2-8" Jsia!

el Gagd!l 8 aall




a9 9yl
ol 25l 3% ~iie 5)3ee puudd e Slguunedl JaB s ; A3 pa

Monitoring Consumers’ Reaction to a Steak Producer’s Image
Change

SlSpally il 558l Lgandy madll 251508 A05 Aasgan A€,0
Sl siadl 2 sl ¥ olasl s Lglacie (piiad 35,000 54 15 uaeall
2l E e lgadie @uaml a3, Gagedll alasiil 3,8 o) ,an 138N
elo¥l ol p e Bagall 45518 agl fpadogiinnd) yian ol 3 5l claiioS gl
bl s L5 Leamy Lasall Aleall alia 515 Leadl 3 30l 2050
iyl gl ulizatly S a0 Lalatn 0 lesial cfslpuf jlasal oS
- I N [ - P, I P oo |

elain ¥ ol ciliaie al sl s o 2udg0a)l Lgiles 3l il
Alecell Al S Bulins 38 20 gRoine Bl 590 guaially jauall A5 LA oilaulas,
duac lgadl; L& lagauznl Al ezl dalliighl ae foSlgtisll < Melss
eailao s elaa¥l Lolgll clais Lo egleie e adlelally al Ll
45 i Gudad e @glid Jl sl L sue GlAS, eall A5 5L cilandas e
Slhalis e gl jaazdl @l Led anzinl Al Gl yell 2ue 19281 59 cgaoall
adsiiiallsilgd @igl szl Sllaljediall wiligime e laia ¥l Lol all
ol jelidall ygilis 1 oalS Sl

gl A1 anlsoll alaziil, La 505 3,800 ciasd Jdleadl dlgh o
3ae Ols o rSlgiaell o Aacl g Ao gama Il ol SIS Lgil 38,50 ooty
LaS 53goell 355l 5)l0an cilaiia & @oulll 28l 35 fra Lgiloatia (5 0 mgia |58
T | I P S

Bl | pusas o

el il 52 38,81 35 el Alenll 3 5 W CBlaaY! Le 1
SiGguall Alamtl o Lgalienid 193 30 Auad 3 JaShigdl La .2
Yalosell "y lgtiuall ubonion) 381 0138 20 Lgmanzenid S0 unlsedl Le 3
Ydlonll :_;1:... Ls .4

o GElgeeedl gl A dl e 28 el



Ja g2 oOldad
Google Analytics

oo b Al AGilall @gd e 5018 05 Ol Led! Zla Al damiall
&l gasls calaagall e 2l Camal) (oW o 2 ules dadl Sl
N S [PINCR ISP { B FOPPLTL VX BN NS0 W S - [ VN W
eyl saludl Lses | o g culaglan dong! @usiiig cusg pBsa (igule 30 (pe 43S
ALadY o0s (e IS Liids s "3-8" ISAI| muigs

Juotgstl cbimta e dobas Lels s il elaat e d i)y e ojSatisie s sl sl slias o 3
coladll ol aadloadl qalsdlasill cilamiiall gals 3yl claISH aly WY ealy claall
gty Linl il g laleia¥ly 3l siesll pibnill Jgo clelima] jpgamll ya)l5 oo a3

2z hadl g §goull r_q.ﬂi‘l.l.ulj

ol ya ya pall EJ"LJL:'H‘;”H Lae . 31 e HJEﬁlﬁ'ﬂ]EJJ'}J' 2yl E‘p—thﬂ.'h-l
el ¥l Lol gill ilaaiag 3g KO as sl g SN

Jogugll ilmion 8l g il gima pa 5l 30 JeliB 3,88 38500 poc wlaBga Ggima elidadl s @

vokt Jad! g 3105 5| .__I.lu_gt.ijq]! 1:_;....._;3:1_#1 S

i PEILERA g AT [RCR, TTE N W (PN O O 15 P NP, IOV, SCRUP V. OO | B PP I P —
ol 28 Al JhaS] ol iKYyl e Al WL

MIENES s Mdes M3-8" S8
Ae LgaBge i aaall 9548 Iolah spumd oulS 3 Al o g bl al el s
Sl 2310 0 3 01 et 0 S L e - geill ay3 e 2S5 gl
Slnial b3l sae (S AT Aoy Aadi o deghin puds Lands yelss I
o LELiS)) A,501 g5 13 13 (o Yoy whniall 3ausd elaia¥l ool g2
E‘_&:ﬂ-‘fﬂ' dilgs Alac __._.hu:i_;l..l}.ll ae 595 Laiw E'__H"""::H 1=.'|__1'I I ol sue
dmeniea Lyt alual sluel @il (o Mgl Silaglaadang) 3 A0,
oillelis clily Judsd e s egllasl Lle Lelaia¥ Lol gl cilliaia 550535 jaal
@836 5392 ulidg Judl yreiisle udidlan 168 (yilgenat 5Sas A4S 23yl
cagll 131 231l o g Ml Slia daliny Lo 38 58 aiieiodd as Audugaalh
O PRSP I+ I RS, [P PO Ry LRWP W N [ v B Y
pig el )y cilaladl Lgidl pad 13085, L goasall cilisliieg Sypuaaseioall

?,,3);1&,,_:,'#;1!. 8 Laall

gl

nll}h_ja.'ﬂl



IV pBgall dalil e %30 ) Leay Lo 2ua Ve W1 3€ 100 50a 315 458 (35, Hlall
Lol fpe oW il

Ba9uil) DG Juol 531

i gl) Lol fe o jad
2l gall Adlain Julowdd G5 5lo paglad I Ll Cyga Liesg gl e mgadlpe ygBgunall sl
s 55V Bl Al fpas aBsall cre Aalill Cilasiall s g (Caugll) (sl 5 L Lile
a3l a5 A ceniis (gl IS w5130 e las Bite e Sl Amiaall ols] 2428
P[RR PPSRC [ PAPER | [ TR ik S X D 90 [P YO8 POIR RO P 3
Ll Ll pres 2 g pB90 (39ula 27.3 (e ST Lgaiion il g gl 1B e Lusat
AlsLall g e 1Y) pa il s il Bulaal) 38 5 Liial LumiaS g pan Lpuiwid ] (e @l I le
CrRgenall (S ang . Cpunsbia el LW allail) fim Liail aaienns 1S 800 51 W1« Loall £ 5La s
e (Sgimall Gl Wgils e cugll Amiin et 3151 oAy Wanad jagen (53 ploinl
Sl aaliie iy fyueieinell e S (A8l 12 parad| Cilaglaal! 538 jLiall yuwlbs A Jauosl!
gl LaiSe idaSledl ol jafiiag o pusaadl cldbiaaly Guuyall cilialiolls (dasndl
dasls o Slaall ol 583 131 i 3ouiall cilagiaall fpa L juds «ypeall Sl aaliiay «ipualls
lias duoliatl cdbubaatl o clilud o0 2 505 1ol gaais Ulom Whiay 3 syl e 3S 5801 435
saalie oS Asy0e (e ggimall (gpuin (S Lo gag callaiil cilagleal] pas (Sasg 35,40
guenis =l o el ¥ ool gl ciliaie ai aelony el 5l duagull cilSlas
il gt e Lgidlae cilalaia) Caigion Ggima yuglad Jle SilS 2001 Aaead
a3l | jusas 58
Jualaall cilaia e Lgbbas ol cugll e Lgataal cain 3 2580 gl 516€a o duanl La .1
Sz abact Lauelis ) (Sas oS (s cilS 201 3aa3 Lesde §eland
seleaa¥l Lol gl cilanie Sle dillon asY G ygtie oSl U e ULl o 30k 3l 2
Silassall fie (dia o il WIS s jadia JSI CBugiall j3gamll 31 @5 ¢ pngall 138 15
el aa ctlil yaiie 3 5LALS sl duegill ol jguasdl
“Google Analytics Usage Statistics.” Built With. 2019. https://trends.builtwith.com/fanalytics/ :ji.oal |

Google-Analytics; “Learn More About the People that Matter to Your Business with Facebook Audience
Iinsights.” Facebook Business. May 2014 8. https://www.facebook.com/business/news/faudience-insights

N ! G Slgiall 3l idl 2.8 s




i

"Google Analytics 360 Suite” aww i g SOLl=S [ya et Hlas! e
S koS 6l ol f10 mgifials puladzeall e Maall alagul e SIS 3 A0 Gac bl
q_,._}.,..,._[l u‘” ‘_J},I.;L,Ha.w Il_},.nL.gk_}m‘_.'l_ﬂ;, .:I,J"',,_-'l Jdoeig Lm}.fl
J gzl

pie Julowill Tobiell Ll el 13 _elaaa¥l Joolgill cilliaie cijghe LS
o pll yunilaall yaghe Lgiliaia e GliMeN pig HlSe sund Allg ol )20
kS y B0 By emimien yupld el ¥ a0 Hagis ol afaly Aatazai
Joree e 3Byl W) yuulie pglal S lascls ol (€ 358y cilil L5l
O BN | FERPG 1 ISP WS [JEA PR PN RES T b JUFISICH BES SO LA Rt Popeg | b
(o 25K 281 sue i g 3l LElidle! ! LelaaaW ol ) il 5,
el guo alusmel fpdaimall = Slaall

15y as) e ALY S wlilila] 25
+ = b R
Socbaan¥l Lolgll ciliniadal ya Joll 150 .1
telidall 1ameal La G agtall 1 4301300 s
L) SOl SlS Al anmns Al wlyial plel Le .3
Glallaesy
d..-:..ﬂj.._l..-_1||.. piaad | .1.||=;1|.L.n.||....,..|_ Il La .

.
| —

II':,..r.L«...n-"i'i' L...:-' I-ﬂl-.ﬁ.l.ﬂ;l_d

LS .




| |
"0&‘l""&"&'O&W'O&"&'ﬂ"&"’&‘l"&‘&'&
TR SR SR SO SRR SO SR IS

oy g @

Gielas 130

OSlgioall sl 38y e 281 8l 02080 (e S AN (€05 (g0 Le 2
[1.2.8] § =2 !

[2.2.8] . Gagedll Lty g5uinl) il o518 2

i Jeat 28 GelaaW Lalgll cilals Lyl Al Jdadtl cilgal L 3
" [2.2.8] Szl g2

a3 1SY1 Jlomalls das )

Aol Lgans 8l 53 Auund ol Liiin | g3ung 1 358 8 Jas! :OYLaGYI 1
ATnten Laiie ol (Zuss of Jilawlagia 0eSa a3y (peleaa ¥l Lol gl cilinis
58305 aiiadl et Leiganimiage Al elaan¥l Lofgll cilaais |gaas
Jiolgill ciliaia e @Sblid xe culeliall sue @S558 Bl oS
[2.2.8] .zl @uziy el

Siea¥l 5uul 3ia Aukiged 3la1 Lalaa ¥ ol gill ciliaio comal @ il 2
bl il Adla 35,0 do s (Jls e Sl oY sl
OSlgiinall 3l 35 pag elaia¥l Lol gl cilinie alasiol Lussguall
[2.2.8] .cliaisoia Lle qgas

&30 571 da I

= dalles cul€ a0 o Camd puanell J02€a 3€,5 gl Jgo gl e puuatll 3a

\ =27\ olans Colaial Wlls ok 55 .co,BW Hue Aol oladall (las| g Lile aail
./; ) gl e LgaBaa fra daia ol Aty Jalaitl o) Gulall el |
P N Sanl clalEsl o ogl cam e Lgalgn e Jatos Wl Jists lgasai 3€, 8

AR gy djm;_;h RrPpTeS: £ 50T PILA K Ry | l:;l CpR .JSE_! A8 pal) a3ga e

3jgemn Lgauan jlglal 3 A8 A A2 55 il Juass B Lueadl 325 o G5l
[1.2.8] .dulol

. ot Sl gl 33 e 208 Lyl



Ao | yotiw|

- &

gﬂzﬁi@yi

e 15018 gSan upud! 1oia e e lgaiW! e
Bmi) il pa g W1 gl s pall il e eniS53a8 70k 1.3.8
-,?qi PO e |

Wi gus ygal
el a2l Baguill aladiul 550 agdl clS A0 @laee (g5
35300 5laS SlS 80 (ans Jaady lgule dilindl gl Ggudl 3 Lgias
ST i Bpeitl B Aubail] aliall 33 Cp 8 v T e
ilassall s pasedl (e 73 gaill s ol Auialiadl 35lais 3o Lol
cshall rigel mub Bgpee cop ¥ e clagadly il 15l
OV gay ol giall sose el F3ge ol (bricks and clicks) <l ,2it s
Sleiabude Il adllall @ellas fpa le s Busie clS 12 aasla
Asgedl il F3gel 2SOl cilS RN pha pliad () 35 el
4B aglmall lel po s s e W) Bugedl) B il ] s (cod

@3l Gugadd] aluziil Jom aaadl

puc g soiedl Jada -lu;'ILl._!._I.ll.u i._l.u-.UL_r por e Y |:.,:|.H ,I:.‘,.;.I__j.n.u:l." E__}.-“ J.n..n’l.:.: La .1
G I

s o2 1 Lasie Lea 31 A€ 80 2limiin Al LGsgudll madall jualic Le 2
PO [V P PRES I PL

dailogtl alideiol Je Gulitl (ams g0 095 U3 a1 MY Caglindl Le 3
Gesleaztl of clamiall Gagad! 4uad I

!T_,,:.,le Gageaill 8 Ladl)

www.ien.edu.sa

AUl LlGe aall
Pay-per-click (PPC)

O rgadls Bagusdl
Influencer Marketing



1.3.8
A | ot W (8 guiticld | 2 o | eSS
(o2 ) B39

Adapting the Marketing Mix for a Digital
Marketing Strategy

=¥l alumnl¥ I T el Gasedd) A il il mllaas iy
Ay ptrions (Hullgiuall dme Slaus gl Slaiia 390l duad | dailogll
sal a2yl sk a e Jines Luwadll olis gadis e 0¥ @il (S (10 %64.4
Oaadl OISl fgumsll Allas dued ) Al Y] puglall SlS 320 oo gl 350 wll
sae ayl ea iian) hE'l dao a3l olS L0 343 n:d_‘rL_Il.l.ﬂij S i ¥l mgalaial ol 35
O Laga S, 8l Gle el Las fl piliall oo 21 e gt (] (8geiall
o Lgilaniin gl 3ol Aua® 0l dadlogll o il alueio¥ 3uaS @lal Lgaces
duoalall o luall Badai Bua s o 5Kl )3 1l o LS| il sl 2 Lt Lgtlanss
o2l Bl e gl ms sallBasaalls

el O Hlde !

Product Considerations

ey Sl giinell il Lo a5 (yBgunall e G gl Gagat]
il Bagad e disn pall Galadis ol ladl sl Al e gilails @ueali @l
aas ALY dioys Aued l dalliigll mliad Soo Auedyll oSl alamnul
W Leall Joumgll Sas ¥ B cilaiie oLiily Apuidmtl claciall | daail
ool Glatly Cpaatigall 3ad )M duaiall xiad B Jlall Juww e oW e
duasdll ciguladl 3540y goudll Glatl e Y il e I (a1l
ol @Il 2 V! Lgule jgtall (as ¥ cilamiiie Jia3 o g cilla 3 3615
2153 e 1508 153550 e sl Jgor ilaglaadl I Jgengll e 3508l 5355 A3
Aadgadl) Lgdhes oW1 3 I IS il 33w wls pag el pi0l (g yadiall
34355 8 59 e SIS B dand Aad ) A Helad 8 5 laadl 32l aas
Ooilmiie GgBgeadl g bonie (Sl cilals 300 @gilaiie Gogse
Jslis ol g cllgninadl Lgitdy (a0l Ausloetll Aedlall anac® ) 15600 ol mgal!

a2l Gugeatl! Qs B 0] 3.8




sae DY) Hags Juadll s o LEBU LS 0580 5 500 001315 aiiall 3352
pelby pslauadl ol e sl 33 el fBgiall 0 8

BV e LMY clibadly @dlam!l OV @IS, as sl
eaall (po ISl psand Sl Josw e o buinidl ilaiia Huglad 8 Fucliall
SIS gl odleall 3acld aluziul Sasasll claiidll Je ducles 3550
OF I 5latg .5 )Sha g 5t s culaiin puglad Lle 35 plall 00gs A8 50 e biw Suuus
Oa peadl salis duelan ¥l wgilaie e @glaiio jIal 48l o Slg!
Leu Jous 30 Aebivall Janls 3uplall Lodlalls gl ala 3 ALl g 150N
uasait 2el i fos a8 a8

aal 58 3las! e 38 s suckicad ol W) pue ISl daalicall bt G s
Lola Al ol i Ll Leas @l 131 $5as clas of cilniia juglad




e e 3t
g 538 Auall ( Slgiunall (o ISl piacs
Crowdsourcing ldeas for a New Video Game from Consumers

O 3ogu alaf¥ IS pas gl Glall puglad e Jand 300 38 55 ) 53
Jais gty jseall 45 5Lk Slaudady el Lol gl claada Lo Lpuslis
Lailigh sue 38 2201 das LuolsB paied gl Olamals o i T Lo Lgadge
aaima Ol iadiel Lol ga Glis Jals 338 5A01 153 ol 5s JeV) el s .2ud3 )
3agcon 3 35S0 Cilatiia ISl Las g Lgilaiin of 13 e cpasbiaad! e SUS
3S 2l o e 51 El I o) Lady o5kt Rl 049 aLezadll 5 puta
cidelu LS eyl e bl Ledle pa Jelinlly alaa¥l 5,61 el )l
on;lSal 3515y @uE e Adigedll 3)sliadl sla 2 Sl 38 5Lia
e ol patizma (s B lontll RSl e gl 3215 e Bzl el Lt
asazmill 5y0la pae Gaulasll ALLAN 5 55 10aal) SISEYI aay 38 A0 ol ol BY
ol il s sasly Aual eLESY Aakitea |01 Sue Conan g SISO clenll
Lo s Lo Aoty LgisSlen 1gjmd @@ (Slgiall (5 3 3 Biad 5ogtonl| Al
e Aala colS caal cdlad g oliaied g la g slin cuiass

181 i3 s

8500l 5 jaleall alis 2005 gruall Clal @ian3 A€ 18 oy 53 ol Ls
95 3Ll ol alazionl 38y il o) ,a 15lal 2

iz b il 3 5aliall o) 3 0 e ye oS .3

Sleiiodall B dosla jiline a5 50kia ) iS5 5 an 38 580 o aaia s 4
wlalal

a2l Gl Ll 308 Lyl



J—_I--H-I:l-ri q:iiJHl:nn:l

Pricing Considerations

daad | daSlisod! e Gagwndll lguwis agecd] el
O el e ASLEN pdg yadd) e 3SlEN 3ialia
O e ol Jgeesd] Guflginall s <0 3300 e 32 geudl!

WlﬁhM'JLuuljﬂwl Ja> cilaglasll Lgal cierion) ils p2ll oy 30! L AN L
Sladiall e cdlall gads @il it dradtly 3Ll 61 e Lgilass o Loslasia sl gl

Asagy llas aBlga L | (605 Lea t pandl Lnania
Slalad¥hs fpuadieionedl 2 e oelaal e 28l gall 008 s
ilall oild adlgalls Asladll e Malls Lglas s (Aisedl Fa Gaams ¥l o
3l sacadl csas Lol @gions Al GlIs das isiiiiall (Sas Sl s
e @l o el 200 3l ge Wil (yiBigune e piion (5550 sules con
eglaiie (o5 Sle sl il sl Adbaedl ciliall o o2
598 liall miiall pacw 33 pms 3 e dlanll Tua )l SYLAWY! delud o (Sas
el aeld o (Sass slall cilaglan caugll a2l90 53935 . pucidlio uc (ya
= o=slall s M Sas LaS e 31 e jgiall 3 e Slaall gl
Sl # e yaw (3] LY @@Waa aluziuls 385l e jalie 3 Guaill
o2 Lgr GeSlginal! phain E""’"l o Bagisell 3,050 0aga Lol p AN Alas iulec oLl
o2 Dbl Gle alss L g puia Lg 1y ug! otuin slasl) cilaglon M Jouas!
Cilasdl e 55500 Ao o Haall 18623 plas @ailoniia Susads ductlioll @gds yla
el fpa Yo Wil gall
e A9 2SIV 3 lmill jalia yuglad 3 W cuboncfally 86 5ot s Ty
Lgists s Al Clomiiall el 35 e e Dlaall (St o elada ¥ Lol @l iliade
el . LalSGl o fpe Jaall Lol Gledladl paa coslaiul 5 c@gia 3 50lis
Loy Ladyll Gapuddl mgmias padl Glo aalill 3 o s U clS i

dddloed el

?,,3);154_:1#;4!. 8 Laall

Faiad i dalligl!



Sl O yldat

Place Considerations

cealiall aBgell B @3e codg a claiiddl Aall 3 ainll Hes P
el 3o 2365 5LB &l e ol Gugeal] ) el Sasg Bl luaSIl g
Aoy 32bl)s Lig S clidlall dadlas e 55080l g LiS 23 e wils )2
de poudl 5als) pa ) <0l g B IS g jqumnll do gl S5 03N e cNLATY)
i o3 Laga |TLiel aaulSsy cymll 5s comial s - agail] 3L3 o Lol aes 3
Lmiiia i €S g uae il s o I allh (ool 1By LKl
el e eyl Gagudtl Loas LaS . L agutl 3 @ulotl Zaus gl ySlguauall
JUPE LIPS S IR CCOUING LN [0 PO PR 15, 0.5 O PLA | b VNP 1~ I U2
Juoss ilidee o augi o LusSleall Lt AL 2l pus oy pae ol 0
aatl @llatl 8 13 g g 20 e 36 3amall 5l oy el L] L 5lialt L2
o2 -Aulaill @giadlas e gll w85 @ganis¥ (53La 3939 £ Lkl Vg1 )l @gi¥ (ot
¢ aall (Sas Sy dadn o ye @Vl Lolall Siliall 2as 055 eVl o
alaiinl egalas Al @uuds = Staall 3151 151 .daz Les jsadily culaiiall | yual
SISl g aiall IS o il A Jlgal madl! Tia g (IS oY
R-R O, | RPN b N PP POR- 1 A L | -0 B |
33k A 5 Bla 3 5m 5 Cypenahe ) Y1 e 385001 s ol o
i A1 a0k 5 3l ) 9o olai¥H 2y Shais (SN s HniLial
3uoSall g Alainadl A8 oty padl (S hal 33l By pout o Dlaall 35 jmill lans i
cilaiie GOLEET @ud I Olie Bjaill Ll o uaall Gug Al
Germall Jaaald (Sas g o ¥ Aslee Jeguat! Lindl s @il 533 prann (oo e jlan s
S5l oty 2518 panad oL pantall S Baeilly oo Y jue ol p4 Alae e
dasd a3 Ll g%l die B jadll Bl Guad (re Aauedd alaziul @3 o yaiall
piay 108 cedleall &pad 3 cilgdall saaie & 5adlls audl ealius mhiall
Y el dpsilie e 0 el b Sudd O Ses Aadis §gua By yand Juaal! 05000
130 sall (o eShaall (653 O e all (30 oitimall G gil] s (paitions
Im oy el ol Alac ol jo) 12 051 yue cilaiiall e Sl | gl
A SIS 8l s 0 g 153550 ) (S gl (gae B i) 5las o (]

H.LH | aa 1:-_1_1:_1*45

a2l Gugeatl! Qs B 0] 3.8



e ity pyt (13 () g (R) (el ey
| I, ..-.I_-; :ﬂl:dl.lm- phﬂsphﬂmﬂl hﬂfﬂlﬁﬂﬂdhg

Saudadl) joliall 3 ol e S jue sgudll Liads ol
Sboaaedl s Jalge Les Maan e il 2318 131

4%‘& i Ay
5
o et |

e \
 * *_ #.h

.y




E.:J_;.'HI :.:I;I..ﬁ.nl
Promotion Considerations

sagaa 35 play s 3l ma Jaladlls (pdguiall claia ¥l Lol gl Sslialie mads
h:,,-i 245 Yo dazn e 3V pue Lgilaiie 38,00 pad 03 JUal) e e 1550000
splad (gl el W1 Gy udtall ot s 1 ¢S ctllS cpn Yotsy - Astal s i)
O 24 puesed s s Maall Gds G oS 80 sha Luads ?.4:'4_)_” Gagedt] e
35l ol guanall 4S5l cilaadaly elaia ¥l Jalsill elais Sle (yualiall
A plall oags Jaall Rua yd fya 5oLl Haslizey Huddl (5dganall (Salag 4 jguall
@3S il & jloeill Aadladl 1o paS ja a5 e

GlI3 L Les i3 ygeaal) UMW 1ol e paall @300 e oMW (s
dal po gisall jauall ol gaasall ol 35 ol @ ge 1 gl Sl Laldl of o geaddl ol
o 20N e e Al I 3 jualle ilaga | (s (oo 53l g3 gl
duadll SN ca%5s cegidlel Dlebian] A fpa (19iSa (pBsiall G daas
sl i 5ol ) 6 Adelss 5 huee Silhendn e A 0l AL
UMWl 45| je (ye digelain Lo alazeiol (pdgeell (S LeS o Slgasll (yu
B3 2 (sgall DU oo o g SOLe] L egilancin 3a® (add o5 S¥ e
Lo Pay-Per-Click (PPC) 3 Julis adalts o3 yay Lo of o 0¥ e o 3e Y
a2gall Cinsuiniuiad Liins Lila ilia pialy 39580 aBga ol Bdle] 3S i) puss
Laotss a2l cslidle ¥l ilal yul cndisl g LeS .o e asisionall daiiay Lasie
LY B peaibede e jeall 35510 miladats elaal Lol gl cilala
e paadl Lidsy 5 UMY JLasls 5508 3apul Legaie 1Y gadll 5l<s
Llis peadll @liblely ouilaall (po 1508 13ue colial Jilly a3lsall ola
Commssal Al s a1 G gall Bl YL 3 5lae Al Ladieia LY (puilaall
e

ool psen (po @BV e magyall KA alasa¥l (e @i e
i e Ao gl UMY S8 Wl HLES Y5 !l auls J A0 Gla ke il
el il s 1A . saeal Lolal e Y cduwdl 3 5l oS 520 28 LE jus
S U Aad slal 488 oo 5 puacall SIS A0 pa Lalgill Gl 3le A2 ]l
Algaall

et Gagedll e 3l 0] 308 Ll



sae 3l3s (ol al SIS AN xuesat Lya Lol 2ud il dasligll als
oA Tnladl 2ty L o aByl Eaguill il il coatel S s A
el 3305 e ) Aumyg )3l g pall e Joloaly . Lundl Aual) Jslo g il
ST yae g il Ao L (piShganall Bt ol e Bageay ulanll A BLally
Sl Sgimall Hgipds S i By ! (e )Ll ST §eSigiall pusl
sl pue 0130 jud HeBeadng el p A0 l)l )5 SLaSl 18 peaseiiuall iy
a3 (yBgenall e camag (Byda llgiunadl WG dolal iy i,y
Bagasll doladW ol 3uls) dusesg i)l @a3ga

L Mo Ladas el 24 ay oolada W Lol gl ciliadie &l jpida oy a0
s.;"‘ 80 lS A ) ST 2 s iie ddea dualel! of 35 LA }?—j—ﬂ?:ﬂup.i-:.'l"
Jeol il ciliaia e geioeal! 45 3k 53 Lacie dial et camy Spadandill |y
§elanny!




Saay Jolad E

s oA e el [ 1
e Cppenad) 26 0N ilaw aluiia) (pageall (Sas vaS 1 ""D
590l @gadl 3o 2 miiall
gl Aualins e elaia¥l Luolsil) wilinia )55 o Caia 2

el B Al paie Gle el Gasedll silens 55 28 3
ggiu_s....ﬂl

e Abhal dacl Soilaiiall yuand e 3iad M dalligll il a8 4
S paaldll 00 ¢ e B (5B genall Lggal s Al liazeillg o a0

-

2.3.8
(08 01 (B9l Ly Alaional ) A DS 1 LiLSES

Ethical Issues Surrounding a Digital Marketing

st alodiols cilagled) pasd Gsgacall Lgansiog 3l ol 5

Gaad ot LaS . 2MAT 5 A58 Liliad Sue — dasls ) 0,3 jue slge -
dams piill Al O B 5 Bas ) Ao e puge Bllad e delazialy i Y
G B ga Coced Auallall duy 2350 AalaiWs LgiS19n (pa (ST @ Asallall
S2LE cagdll Sis el W jue Bsgianll Ll fa T @UIBY jaw @ig
o, Ala kil e 355 Ol OSas Gl (il @llall eloedl puas B @Sl

a2l Gugeatl! Qs B 0] 3.8



O 23y G gl

Influencer Marketing

Cigadiiun (ya ypgiin Lial s Influencer Marketing [y »5 5000 33 gl Lk
il (a0 TV e sgima pie cilans ol cilaiia (e Ggiany o) Ggan a5l
saall pa 5S1 e agliy 5581 a8yl Gaguitl SIS 35laa L apas 43l
Ol cagline ol ¥ jans sl (185 . 30500 5 LBV olidiall (ya dasgiall
S 8 o 192880 @ G yisall i ol paitias @l dga3ill i Sl
Alall o2is s Las ¥ Hlats Ladales . Led ygm g 5m o3 A plaall cileSlalls eglas y3 ki
yemna &jlotll dadlall dadis compal bt I B3LLYL pals o3kel @l le
e Ole 3 @Sl (ya e Hgalllan (uddl 205N e Guilaall ol e 1B
g€ ta Sgima o i ) L LSke! 5l ol 5801 335 ¥y - egiliShe]
olataill f olaaa¥l ol gill cilliais e Jusll 50 gl 4

ARV TS




) g

Privacy

@Saxill Lgiuoguns dyles Jolond Al lS il o uSlgiaall Sas ¥ CanSU
llgiall Slily alazinl dgess 38,080 @5 e da gl Sue 0,00 &y B
Jilie Jigal il ol 33,0l Gulical) abal Goplall Gogedt) cidldads Al yal!
O el cillia e il o pas M il cilB g i (355 0 (g ilalal!
A Bglazell 5o Lghlen a8 s Dpgllandl lldl dyaams 0 slasll uesiioel!
paad Akl Ly 8 3o )3l g cslilod! il s iy o pSlgiinall Lilen!
el Lalgll cilliaia je Gagudtl 23S liall ciligell g @le e
O Al il s suglads loliall @gd e uSigiwall Bolex Adgiine
8 Ll M aila i 35150 51 (o5l ghe Alai M bl pues liads i3SI
LT b L - PE LI 1 | P

Lgaeas il Loz il milaglaell aliiin) duagiasnll Llas eal gusd Jois
idery . aa! Agls ¢ Maadl cilBMe ujadl Lasega 3 aBsall 5l 85 (pe ilS yil
e c,—"}n-" adiiae (ya duaxlll -—t\-ﬂjluﬂ e Ol (e pand
wiril ggll cls 5 c__LL.... .:.».L.-., pgale (190 wlls G Lasde L.:h. R RE SN |
oadeddl ks el I Jposll macs Gl e x| 39S 2S5 Lie LS

Syaddiiineal) e ko) Soa FANERLL I s 0 5 i niadl i o s Bl e
el Lalall cliais a8ss Gaus 03 JU) L e @gililo pea (1s
LiaS (ya gl e AL Holl Fudal Sy 4B ol ieDlaall lile pomy W dil d5.2a
iSpall ol Sy gassl adalies Bla i salus Lo Al o deadl wlily
Al Aeliall il jles Lol "4-8" JSAN Caaygy . puanieionad! Eileat LalSIL
ol Gagudll cidles 33] L Lalel po (el 1y Bguall e Cos

a2l Gugeatl! Qs B 0] 3.8



5 8

Auge | Uall qualiall puiog dlo o I35 Luageniel! Gules
oilagludt! past Aauimocall Tl paml detadl pies ppe 2 ECH

oLt Tl g il s Lt 5] A s L1 L] Lat ol ULl pan (paniaty (il o
1 aN LY ansiiall 33 ke e LgSles fas bl alasnl @K
A ya il jlad] e e 2KV syl e sl o gl 3

gt SIS 151 Aleal P LS 3a llh I8 13| paadl et yianimiiiall G5

R el @5all a5 e Aalll s sonomall 0ol con a8l o LS gana JLELSU

Al gl

38,40 Ak pa UL pas gl Al Aadi] paas kel ae ya 51

i Y yae s geniells A5kl

cilagles Aabes Comigyuatinioall (e pend ibib (6¥ kel s sl
Aggl! Ly pant ALIB LIS 13| 2als Aty

Ol Aeliall cilada] dolsay 080a) cillal 28V poaa Ll s le oS
oad | Gugesdl

a2l Gageill Loatl ol jlaall Ll a-

B" st

Eaa] ol

RIS R PO B PR

Jilial) Amtlaat 318 cilapa5 52 g aual Gudyl ! Le 1
Sasall a8yl Gagedll Ao ol Auigilall

J3Lod e Lahs () 3a dinsdas (4 p5%atls Gagaadll 3l uiias Ja .2
il 330 8205

pan Al Slaadadll 5l cugll a3l ge olad 3o I jgad suia Le 3
pial elyal @l 325 s Sed a0V wlasl (LS ulie clily
Tl Eaguis

ey B | Bugetlls da it B 5 300315 5l ABMST Bind s 4
et il le ooy dil UES S G pi5ally Gogeall Aund
3l ol Asilas @llall ¢l pias B bl Lailas

=
&
=0

o2l Gael

E-J.....a.b.'ll



!’.‘,“l’."‘!‘l’."“"’""‘l’."‘l‘l"."‘l"“.‘!‘F. A
TR SO SR SRR SRR SRR SRS "o.l

oy g @

Gielas 130

Sl Gagadl! cidlasd L Fugeill el S Lgleldy Al ciliaall 58106 1
[1.3.8]

[1.3.8] §1akats § a0l Gagudll Lgaluieio juds Al cilS 22l gl Lo 2

[2.3.8] . Lgelal s p 200 e camy 301 a2l Bageatloli slagll Lnsl oaxt 3

a3 SY1 Jlonally oy 11

Al &5l AaSle a3 Lt Aa Dat 1355 0585 () il calls WET 1 fuol g3l 1
Loas gl Latie jusl @F (deolall &jlaal) wliadle 5250 ol (Lo yuty Louns
Sasly 433y dide juad gud alade Saily Ljladll Aedlall sia Lgeuss
ols  aiiual daiell | zaiall 1agl gl Lelaia¥l Jolall olalal
238l Bagedlls daas 20 335 Lladll fjliel 3 as ccilialall
Jusen e AENST A ke Lyl ) Baiell o gaiell g 301 1 Coighy
[1.3.8] . jol Lulie Louss ol el gyt ol 3 alattl yue gLtk

A pall ASLaall" 8 Bagagall filadll e ol o SV alienal sy galaN) 2
Callan Sa (30 - Bugell ol 32N Auad | daSlugll aladeiol @laial "Ausgacd
s 3all g lalaial 5 )3 hos Ugilh s @3 . 0puil 31 el il i Le g
[2.3.8] .ilauo e Lpo el Hgolall 1aa Jgo cilaglaall (10

231 5103 day 531

rageaill Antlas by of e mW e Glicil 5ls) assmil (Gays Cres lec

= egizmas ¥ Lag (gl s Lo bl 3L B Lo gt ylusii] palat
&]' lee¥l cabizes e 1BV e Lozt 15 Lle oloao #3994 220l Gagull o
g‘*‘-: R PP e PO P EN R e P 5 b+ PN ES- RO e~ S PR RO W e L
[1.3.8] ALY fpe Bla M sai g ilan le cagiSell 4l

o ' ot Gageil @ 5l 5] 3.8 gyl



Lo S3aaall dailigll fye 2.a3,0 daSligh g cablins ot @il 0l La
[1.1.8] Slagiu dglaaadl 351 Jlall

ElENA e a8yl Gaguall ailias Tl Gudgall (So 2K .

[2.1.8] S 50Laall —

Sasaa¥l 3l 35e Audigesd 3] Lelaia¥l Lol gl cilais conual 13l .

[2.1.8]

S5ionall o Yoty anizocall 4ty A (ggiomal) aliieind 3 3ue Lo ilily o

[2.1.8] Soclaia ¥l Jol gl ciliaia e 0158 ganal| il (g2

[2.1.8] ey 1 3hads Faumgads Al 3 "l ol JLASNI" day 15Ls .
Sl s yo yall Le Sellgiel! @l sugamtl aSa¥l Blug cipus S

[1.2.8] S,LaaW o IS pussg pa (puBgenall anlgs A

el Lz 5l 52V land alid Lo pue (pBgenall (S A 351 a0l oo

[2.2.8]

i pa B ¥ SRygeill s sl juslic (oSO [ Bgmall [Sas a8 75!

[1.3.8] S 01 Sagail

Bkl Cipgla Al Al A5 2EMAN) LLadl aoy @a

[2.3.8] SLLaaall o2 damtlas claakiaadl plival Lauh oSy e 3

;t.ﬂilu B laall



Ads gu| LAY sl

i L | Slay el L Sloallacael! Lo

w2 panll

s

llaaat

e Jpemnll LSlaa ! cliian, L )10l Bl aluzsal e P (S
Le Joa iyl pBaien e o=l Wl Gaclical fala s slilsd
dig o Sl e sgima gl D yspiie Lals] Jads Al pEias | 2
wslaas ol saladia fye fyghaay ol fipuie sas ol Ggeuiiiy syetal
Al T e Lgh 35 8 A pe ol Adpe wilile e Ll et Gagadtl | 3
EEC TSI CTIO- PR S P PL (RWPES S LR o |
o gl C58a plac of 39y aBga 85 pdie ilinayy -3 Bl Gagunll | 4
ol ¥l Hlacd yose Ja lasin Raga 5335 Al g 2l ganl
aabi sl calisass
o A3 et Lgal adeinl cilS 3800 iCas cilsbias! ol by gl - Gused)! 3llas | W5
-.LE:!.'Ii iﬁ._n_._n..lfh
Jaol 53l B gaseall 3 5! 48 auieind Gogudll g lgil papsi -9 ALt clals | .6
CrSgienadl oLl i gelanzt! gl cilaiiall Gagedls Sy PO
Joo! gl iliaia e Le 38 300 a3 0! Gaguidl ol polaa Jads L) eilaedl |7
ey LLLE Ly i elaa Yl
pEsa e Ldlel a5, 8l i e o OLEY! Gagudll 2 e Gaged] | o8
Latie pdgall Capitinel Uins te Lilis piausy 3y 500 Jl gl
quﬂﬁ?1 ulr.:ln..l_t.u.-f ¥ | doan,
ol Al pat Lgalaseinl eulS 2l 0 alebias! 5l clily gl o paill Lilzagaall | 9
'L!.Fll.‘lli {l._i_._nd.lf'
aga Ala ) 5o Li€ yuiing lal 380 el gl gl Al s Seiall Fupal |20
o Ll et | 12

saadll alelBayg jguall 38 jLia e (yBgiell 50y Bailad
g Fllad el s Lgicly mgileiial maigillangall ciliaiall
S gnall pn S 5 Jolis LudS paivs Lo

el 8 Jaall




e 3555 o Apla3 Tade pa p€lghuall el il .p dais Sgima | 13
placaiWly miiel @gecdts goiome < LA La o 0¥ k|

Ja= mgie L Jelanh o o0 0 e cilasizs of cile pasal

.El.i-ﬂl

e dasl 5 e gtain (sl Loghall Al sy S k3 0
72335 a3ga

dalaiionl (o bl (e 550 K055 Jagala JSE TN aludial L
s JadSy (3,0 5 lall alasial JaclS il el i sue asg
g e TR JONEH) LIEWE SWRCREL) LIPANE o CH A IR Y
iSlaall” 55 3eiatl ol W e cilasiall s Jgo bl e Hlilus cusl!
Febi alazinbss. u.;.u.n-_tlj.l.....j.mul:uj_n..l Ags gl M"As gand] A yall
st B Sre b g Wit s B MRk g B s

-|T|.l.|.ﬂ." Jpe d..:l e ) P u—l.lﬂj..l‘ u_l.-l-ul.'lll_l..lj1 uJLI:E u' L!"""""'“ Cyae
[1.1.8] S oW fpe 3580 wlily Ll Joaxdl

a8 Laall




Lel dazs <y e 38,5 (35S0 Sums 3150 Liniang B S any 2
Lids pasinl L dagad lasas (a8 ﬁ@”dﬂiﬁw@jﬁﬁﬁ' Ly
A il 58 13S0 ol (K Ll 0aias S 18 e s i lmall JLesY
SIS 558 Jand ol s Ll 3 (650 QIS8 uadeg idadis o0 SV pue
tlidhe ) e bl |y el )13 A5 8 IS1 L) e - 5l g Ada
[1.1.8]

Juol gl cliaia Gle Slgiadl po Lol gll 3315k Fae SlS,E0 g 3
A lonill sliadle Lo sus Lgale @anga s yushad o LSl @gl 3 liall elaaa
Ledall Lgatiins all @51 phall Qayael 0,50 adiial @ $dladall
alaziod 2 a8 pall 5 LS (e (AL Aol dedlall SlgTia s Ay yLal
[2.1.8] il o)t CodluN a5a

{n#ail 8 Jlaall



2 3aebicall 35 o 3o Al il Auad 1 oSl sl aludul s 50 ey 4

Joolall cibialie ciaansnl L] WP LW WE S EP| B Waith U ST |

48 il bgouanins A Aued ) dadligll cang ducl] A5 s e laia Y

Lgalauan® JSua pungl Lgaunnod Leil uma 3l clwsl muW 230,

o2 ol eV Lgi€es 38,801 o) amad Ja . pelaa! lalgll claid

;1 Laslall clgiadl b 3yl daslugll L‘.nl'.!_:-:......‘!i mgill s alusal
[2.1.8] -ctisla] 55 Sl i ¢ oY 2t Lgil

Lese)ls 2 conly uleg Al ela¥l Lolgll cliais gual Sa0 5

L nal A LeleiaWl ol il daia (e dialad Lo aniinl Lgalaziul s

@galazinl LBl fSlgaadl wsle dsl pat selas 35kl 581 usd
[2.2.8] .l liasl 550 0ia el Lol il Zuall

;._:,_,_1;:_!‘ BJ,....:.:.'H



iyl pal) 3Lowa1 g B guusd! 55021

aiga ol Sudad Lo Vit 258y Auas ) daShoagll cye gl BB Carmy ouw 2
gl lis alusemn ols 120 M08 oS Lol Jeal g5 daia gl s
Lga yas Lidpacs AS 55 B S8 @b (gagedl] sl )2 ¥ 3ua3) 0l dailigll (ya
AN Aad 1 daSliigl) ¢l gl (o pad IS alaiein (pe s of Ao
433,01 ailougll ¢ 51 dralio Luclaial Aiaie 5l g pBga o Lilas Gollo
[2.1.8] .38 Al ciluo gl (pe Ae gama IS) g (A8 3i IS we a3l (g0

i8S Gle sl Gl bl Gagdll Gle Gagudll g Hucl 2

S dailugll 3851 wilandads Lelaia¥l Jual ol daaial wlalasi

e 43385 Lo e 5,085 I @5 closail Gagedll clibisil il B 3335

dlouil a S e g e ¥l W jpeal uB 2 g at Aatinadl wBliles

g Ay lanatl 3aall Gl S dSoe ] o Maall o) aZTaT a8 A LT A HaS

Ol Capaigdadag e Jomellctlay anziie ol Luies W1 Sl oy 5t

oelain ¥l Joolgill cliaia e aliblio aal e Jaimall Jaall ool

G jloetll A dlall @uus BuaS Joo Ligi€a 150,80 g Tla s liSy 28

dailgl 3 5Lie o Lelaia¥l Jualgll cilaia e oliblio e "esl”
[2.1.8]

{n#ail 8 Jlaall



A el Aadall o2s alani) 388 e 8 5adgulizea Ayl Aadle 55 3
bl 3ina i€ V5] Jadin 13ke  Lglilosy Ja 3 e lain ¥ Lol silf cilaial
35l gall (Sgen clid (3S5 @l g Ay slanill Aadlall ) Lo laia ¥l Lol g3l dinia
Laiall yial Selam ¥ fual gl ciliaial aal s Bacis alusna 243508
Shilaiol @uats Bl nu a8y gt Wplaa] e 7 380 g syl A
Jslasdl slael (e JST5 Buaiall o2a e il B3 510y (Slgiael
O3S s Jgon lizea @aad B Wliacbiced 30Ludl age il g cillalazalls
clalad 1305 ¥l Ll ga Lgpasl Sl elaaa¥l Juolsill daia
[2.2.8] . eleaa¥l Jool gl cillinio Bl auiiod (a8 s d)loill uliedle

4t 5 Lia (y3Sanng 1Aloms i pus Aumend il 3l pand Ldlan Ul e @ik
=LYl o gl Jgia g hin IS adais Aledll 3 ol veg
sasladl 333 Cpeuis Jeall o8 iliage Admall &yl cilisamlleile o€ Lel<IL
o211 Gaguiall o ) il uaiy Ay pait] Blaill 00l (a3 5 Gagd Lumsdl 3]
Lgiullad @ud o Lgaadl yagois
Lgal e 3 0la 58V @ad 01 daSligl plg) 3l3liat plasal udas gl
Gl Bsamall clagbill ol Tl daaiVWls Adleall Gogeall
Wilius 8 puby cililal 331 5 culaidliae oLl Llgde Lgeniioin
g5 il all Auad Il daSluugll cya Adbizeal! ¢l gi¥ as wliSas oS Liad
ASldia Saal g aB) Bagadd Tuze ]yl B
e Julnis 18] pal Lgal ozl wlile comss wlies Il puwlaad! 220 .o
S et a8 s 3 yiaall byl Gygaa!! Bumel i) 3 0La

andll 8 Laall



piie Lal oSt (ki Lajlast 3l Buadyl dadlogtl glgil cann le
55 Al daSlagll Ualias Lo 5l 4 oclaa¥l Juolgill ciluaia e
(3,352 Auuminds 42033 plaie Jio) puacd o plaied L f (La s
Gn gl o zpai Y ) Sigiiall pa b)) Jelanll ge saT Lo g

eMel 5580 ullall

A

by degeme LAY o Alazill 3 Lgadel (Al unlBedl anzzll s
e Ll aaplo pe T s e bl olia s @ Lgia K131
liles 2las (gua A2BLLT clldad aniiol oillhlaies [ A gasc)
Lealad Joa cla Bl ) Jesall s daa )l A0l

whideboal & pa | Blagh ansinl . dliis o o3 )l Gagedll dliles 1 e

[228.2.1.8] .l 325t

{n#ail 8 Jlaall



A3l A i)

Push Policy

z2all SIS A0 gy 2530 L ) ol
3 Y1 ALY Ao pall s La il
o Wantl Hals e Adsgenl! 5L
A5yl jals

&S TN S e W

Reminder Advertising

Ladle ol (uSigionall yuzey y3e!
sagagacdl)le lealliaallady,las
dana ilalaziul g padilins @
Ll e

52540 SMle N
Reinforcement Advertising
3250 I Bag UM e s
3kl 2adlall LulasV1 3 50a
dgic e el Lia; ($90uuas

L e N
Competitive Advertising

e lladl il | g (el
Lalsl pad g il Biian 3y 5lavdadMe
¢l 2l pue Ll jraes Lglaluanl o
R WA [ 30 VA [ UF-CH Y -8 |
Aaliadl & ylaeall csladlal!

=Ll
R R
= e

Ul alhig

OIS 3201 Jve & Shaal! 21 gusl
Business Markets

Sl Al Slungall g uls 00
Hhas¥ o Slae¥ sl cileaiadl
Jlee¥! dlaiil

E__'.I-.:H'I

Management

e G el 5 paiinell bl gl
fld_;l.;j Mﬂ' EJLI!J ety L | l.]'""
AS 2 ala il

B gl | la glaa 5 515
Marketing Information
Management

4iS e cilagles e Jpanll

JS wllas g slauzedl g caladial! (B
cilaglaall ol 3515l g Gagat! Alasil
.5.‘.4|..1.$Il-.u1j

Bt peiaacld | A1 s}

Marketing Strategy

",_...._J_ " it"’_;.u....l_" il S P _uu.n:
s pall! dnS !

Positioning Strategy

O -7 (LT RO [
gl alel Lgleas 5 Lglatie
ﬂE___;..EJl ':_qu.j...uil ?au...ll_"l.':-...u oy
.3.‘1..‘...&.:11..1..15-3-:1'.{..‘..1: ,'ﬁ-:l-d_-ll.!-.n“

el 0 | P | e



Liladl) 5 puolidd! SN Y
Advocacy Advertising

e LgaRaal 38, A0 dia g 5 e
':'.'_":'1.5'”'J el oW e dalall LLSSY
Adpadl Ay lantl clatlactl )

28 guad 1 OLLSCal

Market Potential

oo Leis DS Al ol ¥ s |
gl oilella®

ELT.?_'E"I

Production

ol cilamia cLaS) 3adagll pha Lot
Lgan! Ui 2 ol Lgawd cilauss

Jeaally J5 Ladom W

Customer Retention

dligle SlaMe e Jolowell 4l ol
3¢l A e e aadl ps gl
il A glowe (o Vot @ g’ By g 3|
c3d e Mas

Jlpa¥1 ata Sl
Money Refund

il HaSlghuuall alBla 3 )i LaBge
ol 2Bl SLEY egasadS s fuas
‘.,.a.iuﬂdl ;;.L_L:JI

Press Release

4l 300 e 2l 4930 Soinl g Amiis
S 32l xiia gl Aullas Laals

Al oW1 Sl

Primary Data

JE’M] jhemall fya daszeas ilils
(Ohagat s g1 g M

Calmellainall 34515

TS S 7S

Pioneer Advertising

Al e il Gaiat Lo S 5 0y Sel
(Fisne 355ln3 Bade (y0 Vi) i
Lije e bl G Slgiiadl sl
cdailiog dilalaziod g malall

s 3all 31

Institutional Advertising

Gttt SICHNI 5 jpall g 311 LY
LMELIE .1-3_5 qa.._u.uL_u.u.” QL-.E.E.U_I}
dangall gaall LIS fia Alalill 5 jgunt!
f“i“!'ﬂjr.,.'r-_"“hj*” A3 _gi

headt 53N

Native Advertising

a *"1""'=""E"‘:fr‘__‘-l"":".u'*J:| Iv..-"::ﬂ"":h:ﬂIII o EJ'-'
daiall e 2 ggimall e dsliall
LGillane pglay Jlie Lgude yglas 01
A La VL pe Llal dulia
,4:,31).'.5'.1?1 E_).fdi E_j.d. Ll

Salaalt 55le

Comparative Advertising

Lol dadlall 0y @55lh0 aGay )l
A las Aade s MY dagas Al
e el s @adle o ST ol Aiilie
dels e 81 gl dals Ll
.E;..I..AJ.}I_ i

RS {

Product Advertising

.L&n'dl_'uhj L&hl_}_ﬂj



'), I |

Analytics

clebias! o Gl omgie Jula
RO EN | YIS

Y P ), LI E

Marketing Analytics

W - < PO [PYCH TS (PN S
JJ___&.J.JJ' M'i EFL:E _l;u._t..l.uﬁj_j
Ry [, T

Predictive Analytics

caladai A 1 ULl al oz
alilal e Jpanll 3ilas
ti.mu.'l.:.:EJ...':Jl daclid Jel=o
o2 dlad mgile gl La Jga il ) 52
B P |

o peall g il

Podcasting

(San A pa o) Agen culila e LESH
DS Al 5 20,0 yn Lgl 535
-:-33,41 ..__;5 Lg.ltlu.-lu'm (et e tsal]
oA (ol ya (lSiag

eyl

Encoding

Ay ) Jow pall 5,500 Ligoed s
-LM. -'M- d I-}L-I‘

294!

Promotion

Slaglaall s Loiteiinadl 3 Lol

el p 2 e o Maall aume Z21 314l a5l
3 e ‘_.,J.n J.-.l."j n.llLl.I_:r_"_g -LL',E:.LJ!
Al A e g pad g malis;

Al Sl

Secondary Data

s33aga cilaglas e Qaems lily
Jlia) il lSa S5 jgdiiag
Jealgill cilbimie e ulatl ol )
(el

iamI att
Personal Selling

s Jelin do gt Lo g ! gl
s L3 Hasatall cslassall galsge
ceilalos @aSsSa Lol s Slanll ps
szl adie Raaw jujads

SLAMaT o aatt

Relationship Selling

Sl3dle oL e pudl (1e g s

— L].I_j.tﬂ.“ |_|_.,"...'I..q-” 'L.!"L: Sdliaag HJL‘J.H.
plaiiall ol gl IS fre = Maall

l:.&jﬂd_qab_th;nu:d._:;d.ﬁul:ﬁ-.q

Aulan

Endorsement

Cee Ay 3 el 48 jglas f)e]
ol giial aluesd (ye 4 (lay LB gigall
-dLa o

Juaall da youd

Customer Experience

Stad yods ba pdie alazind fpa ey
ziial illgiona ol aziul 2alsS ol 1 4S5
Agaas Lo gl

Siloellainadl 30515



S b el 2o gl

Mass Marketing

g 2 pa ¢ LA Lald e 5l 0
(o degiiagd o€ A0 Llize] mesae
Sl

5 [ epWi |

Word-of-Mouth Marketing
alaiiadl cileglasd Sauds LA
e el o Erds Laazeldl
el gginedd agilislas
pasasiall 5 guad!

Niche Marketing

Fllad Lalogl 1-..1..-‘-5.....5 EWESA
Cyaill s gaad] B pmniill
Legill wllliadl sl latl Lle
duadydad el Eagud!
Cause-Related Marketing
il 0 aebias Gageail g3l (1n g 53
JacgSlaiiall el j5 (o day )
UV JC P [P BISES | as_,::n
8] ol sl g

w23

Product Marketing

JalS Blad le Bacdl ilaiiall 75k
Jlons o Wiglate clS p s ol L
YIS 99 AU lS 58 5 el g Al
Asle !

Calmellainall 34515

ot mlial (&doigad! g )l
New Introductory Promotion
Cralaizeall e Sanll puses G2 a3l
O5SeaSgga b i mida e
S Ol (pa g dal i) iy plo g
o858

laiall g )

Sales Promotion

FUE N (W 5 31 PR A
O3 gl o) latl of gl
ol Aaliias A @i (ke (ye il
1 abuall safgall fia yal g g3
s

Pricing

e Szl Lgade dS oS0 Lalais dlec
Lglass ol Lgslostia pu

(B2 ] |

Marketing

okt JaLs lBMlal gea 535 pasaals
> (o dniall /A5 20N fu i
O Lglans o Lgilaiia el padi yas
So3l A e SIS o 513l

o d ) Fagudli

Digital Marketing

AR 1._..__;1..34_;';1 LJSL..ujr.14£....l
Ao Lantl ol giatl g ) goudl g o3 ;5N
ce el pa = Wslas Bl usladl



= B B

SO e ASjlliall Olasdal
Media Sharing Applications

A5 5L8e (e (eBgenadl (Sas B

Sl sall s guadll xlolieg ;guall

o LSty mgilanial gl bl
Jelis 4as Lam Lo s gazs 3l
Ol grienall ps culs 21

A

Packing

5l o Al il bl 4 15
Shelzedl Lais s cculaaiall Lg._.atL.J:'
BTV | PP TP LA PP | PRS0y I |
by DL |

2o OB (563

Bundling

<l 3 degiie oilaas 3ic prend ulac
el g e plo Cums Al

Bdginall Hsgan]!

Target Audience

e L
Rl )

wlEHEN]

Needs

aasd GLas ¥ @l ol ¢k g

Jcaalt Sl

Customer Needs

A3 g Ll Lﬁ.1Hg:J1 ;L_.l..‘."-:ﬂ
sl

S 301 (s gl
Influencer Marketing

4 (et gl ¢lg3f Cra g3
-I-p:.ILH.l...I..d Gaall o saldag T | N ,‘“]L:,
Saimall o lgie &iiaill s cilaaial)
.4;5.,._,,‘ A ;_.. q,_jil-“ |.__.-r:"5 :"_"'5!?11

i gaal Lell G guult

Omnichannel Marketing

|;1i_-u_|_|.q_1h-. 14.___._‘._I;L.:-,:h'| Ej_u:..qli.l___,l:
EG.EEL'-:-J = aall ‘JJ! l;]Ll:I._l_;I.”j-
Slaiall ol Gagudl Blan p5isa

JIadl e Gagudd!

Mobile Marketing

4d i gl §lgil (e g gl
Bageiily Jool 3ill Ugarmall 3 g2Vl
ol Llo s culanzedl ol culmiiall
oS hginall

Ziiall ALSLS

Product Assortment

ANl cilemiiall fye AlalSH Ac gazeall
A Jaad ol ol 35,5 Lgauss

Slamliad ! Lalial
Product Classification

Alne Cloviia B piiell doyy dulec

Siloellainadl 30515



SN Aas
Advertising Plan

1,.}1:, g:'-” Al SV Sl el i s
L2V 459 uall 3l gall s Laluain
O

LI;'_,5._'L.-_+,|_|.,:I'l &!I..L'I'l

Emotional Motive
duiia ulads 3'1 Salseiia ;I*,.igl._mi

gﬁm' F"‘"‘"

Rational Motive
L’iﬁuﬁaﬂ_ﬁhj‘! Zila al;ﬁhﬁl-f-'-*i
295 M A latl i 3laiag 3L5s
Sgima e Jpuaxll ol Ll g cag
(piio B gm

Aule alts

Publicity

Jy> Al pouad JS8 o Sl
@ e F

Jaiis lagdS o) Lgilatiia ol diaial!

Rccayall oM Blona Bga el Ay sue

SR Julde paaly

Pay-Per-Click (PPC)

s S o Y Gagedll 2

33 in) =] gga ole el 25,

g2gall Caatinal Lisna Gt Ll oe

el Lo assiiall dadiay Leie

Cillla a0l 34515

;.“ui,.ndl P ||

Market Share

2245 Al Bgall e (re Ll
~I:_.,.;'n\_"L',L:._.g. Lgile 3lgmi W3S 5 IS

AdSe W1 dlasd!
Advertising Campaign

Lguay Ao pall LW (40 Aleales

JEEN il 3uadS Al el

r—

Fta Ja> jamaiig E_'l'-‘;“}"jlj réaally

3aamma B)lad Ladle o Taus o

ol Jase
Product Line

Lds paadl 31 s pasdl Lga
.qujj.n..nj

Auadle Y1 Alad
Media Plan

Opideedl aghin 53ama Jilag 3ga
Joo g2l iliaia 1 e Lgalaseanls
wall3 M Log camuall s e laia Yl

L lBLeW jpgls ikl g sl g3

Ay il A

The Promotional Plan

oobic Joe LA Lel¥ 2540l
Eaasa Jo> Las ey il sl
aillgmiaadl M Al Juogil & sidie



Al 0
Want

st Al @i lows Ll a2 5
o @gaalas 93050 gall el gLz
Lo Ol

aliall dau

Channel Capacity

aliz <1 ey Sl ilagleall @
e laS o Hlabl Lggallas Jleas!

grvm|

Price

lghonall Lgatag A dpuall doual!
Aaas ol xiia LlaeS

o pid | T gl

Buying Behavior

bl Lglal fpa 5 y5 Al LN
Silaiie e fomsell 30030 3llie als

.E_'r;ru.a &Lﬂ.d-}

L ey

Consumer Behavior

e 555 A Jalgall 3l 5

CH PWE N | PICH ER0 | g | ) 0.4
Ngalaznil s

0 gl

Market

Oalaimall o Slaall (ya dlkas degame
soall Jia Jalge Bus pue (158 puig
A AV Kl Jag il g
A sles 488 Lgigan sla

Juaaill a2l ga

Patronage Motives

3 a0 llgaal a3 b

3 jlond Ladlad SV g auisn ol muia sl pi
Lginns 38,5

A0 pLd ail gt

Buying Motives

das el 320 )2 e o ddes 1aiD

s liall TIN5l slac] Al 5

g3ddall aliall va o o Sale)
Rebate

Al dedl e dama jlis Sl )l
Mot g Lo a8 58 e el giauall
S8V ailxiiad! Lle sale Jlasds
Sl giinall puom il o iiudy AAISS
Sileiiall pia el 25 e

A0 Y ATl W

Advertising Message
dalaiamlagles e ggha OMe]
_’i LJ.ﬂ:L:n clalnis (daas I-'}-L-l.;.ﬂ._l
cn®

-

e ladaW1 Lol il Sliala o
Social Media Monitoring

3S b8 a3 Gugestl il jalin Lo
gelaa¥ Jolallalais e Le
Leas Lulas L Vil

Jaaall Lo

Customer Satisfaction

elpd s e Maall Lgin paes 2 ATk
A2 Al 3,0 ‘;,.41;.’..4.1..-'...;'1 ilaiie
edlals g egiladle cod

Siloellainadl 30515



BT

Captioned Photo

Tt Jpa auog Sil 3 3 j9ea
Agbgime

..,.Hrl.m‘h"l ifdh’l

Primary Demand

Lgians L5l Aade

A laoW Ldiall

Selective Demand

elis Laas .5 Ly Jalad ) Al
del pad e dlai dadlal Ll

Aalall SLENall

Public Relations

e LESY J:L_l;a.u..rij'_!.mqjﬁ J3g>
Adall G Al clEde

e Lol ps danbiaadl Cloaal s
aoalaslall s

PR P (- PRI |
Brand

dh{ﬂim_ﬂ.i-a.ﬂlsji j-ﬂ_;lji fﬁ--u‘
,EJ..E..-_J da i ji E"m

duas pa dosld dedle

Licensed Brand

dasiig 3 58 dunn$ pugd o) 5l el
T IEFEN B LA I PPN RES W YT
Lgilaeiigl

Calmellainall 34515

St W (39w

Test Market

448 A8 80 L 2ol Aume i 0]

e jadl Galaly i uas mile (pa 3g0ma
gl (o pitis 2 oo Glo SR
edagxiiall laa >l cue e cagdgll

A g da L]

li..l.p".udl :l_,u_,.nuh
Target Market
T3 33 lall J_§j......'f'| Sile llas _1_-.‘[

W R - LA | PO PR TR T

el 23

Consumer Market

125 8 polx iVl (e Alns Aegana
Silaus ol colaiia (s 500 (yiaa
ool egalazny

ASliiualt LS L0

Business Consumers
Ladas Al 5l el adadideac
J.m-;t'll‘;....ai (e Lﬁ.l_‘l:l:l Ln_g diglu.m.”
.|;1|.ﬁ.,.l='r_"j |;||;_£|.i.q.'|| I=-1_J.||:|
il g 5t

Demonstrations

-'!-IS-LE-“"J_ i ) #L_ll'l! l._1;1_'|-.T ';.EIJH)-IH
Sl ‘-.Lni dal azil

B gl [pa oy pil

Market Segment

| sy LadS L2



aglgll palic

Widgets

o 9, pBga 85 puiio cilima o
il g eV 3ol ol igeuloell i€ pelau
sha o ye Jiadla i Aaga 535
-;IE!_!:..I.‘." &ue.i_'lu' ji H...u:h“

deloms dls

Free Sample

Blana (puSlgiucald cilS pa01 doniai xiie
Silasiall @ama 3alu)g 4yl @gana
S 3l ALE jud

Perishable

dasa} 3 108 ‘paun R [q.T FERES

s ol S gl 3ed (e W s Alas
5 yiall ais e Liazil

Juasll ALLS s
Inseparable

Awilie jui
Heterogeneous

L e paevery- B E SRR PE A |
laian s olaazll fyeduas ﬂ?:'i
S5ius B @gin Leid (3aliea (igalaga
cogleal Gulazdl g3 lgal!

Augale sui

Intangible

ol 4205 ol ai) of duned (Sas Vo8
wlaszed! e ids wlas Y o A
ol JC8 Lgl g Vs

Alsmas Ao sload dadle
Trademark

3amidles o 2aKC gl LBg50e S,
Gigile amdydaus ol Lima Liiic
Y ST aaaiedl o puiall I dsga
S (ya 5N il il (K

all Jeall
Artwork

oYl dalazeas h.'_IL‘h_!_}-'If;'

—lalaal!

Operations

35 o s lentl ALV ) 5t
2L Jie ) ALl Lgnaitig @el

-..Ld-'l-hl.l—l-l__‘ Y

A g 1 1 yAN pie Adlas
Routine Decision Making

il_'\.n.'n.” l;ll_;.).:}jlﬂ_i_"l':l.ua.ﬁjl l_lll.ﬂ.“
‘L“!__MJMEE;&T?UFEEJJSZLJF

Adaalel! 5l HAN aliio duilec
Extensive Decision Making
SORIOLERREOSERETM
=gl agoell fye S80SO s diay
Aabizel! J5laddl Ol 3

33 gudomall 31 Al alio dulec

Limited Decision Making

ASaall Ada) 5o jlacd A5 5aa

Siloellainadl 30515



SN Alasd alaa¥1 1 diel!

The Premise of an Advertising
Campaign

il gl dola ol 2un W Ll
iles 3 Lghuaias 3 laadl a2
T P

FAliall

Receiver

b )l @l dgagall Lulill 5 Gzl
Al yall Ul Il gy paied gl 4

dian palt Sile gasnal

Reference Groups

Slinnhall gl 31,89 o cile gases
e abaly (ol Lga hms Al
e 1852 89S0 O B Gl s
gl 5 Assulomalt

Accounting and Finance

sockis Aulias L1535 300 a5 510

S Momd| dnioaty A lall 3 2501 5 )l g
45 A Cyaids dialiell cilaglaall
ALl

A dninal| Aoy (§ yioms
User-Generated Content

dadle pa HSlgiall odlela 2510
S iz NNy 3 5 ol Auskans
ie] ey sgima o L2
reSladizs ol Silegamal alaaiVl,
s> e Lasd Jelint) 5 o,y

.H

Calmellainall 34515

Bt dio 3
Market Opportunity

el Ej..... L,g.i...aj:n AN T
Gl el e 35l clilal
Gumll

aadl 32,2

Team Selling

(aalsge ps cilagiall Ldlsgs @uay
Laewtigh 5,10W s AL 5,101 (e
pt oA Diagas 53V il 1Yl

3 aaaell g Opaill Alaals 35 800 cilaiie
sl E..E:ui.l’nj

e pal| Sl

Decoding

el Lo pue Laball e 3l 3daall

] o pall Lglos s 311 350510
.EJL.....JJl rn.g.ﬂ A Eimm

aibluat

Coupons

e paadied (Sl ghonall dia e
ol 4259 yg0ais Latic (yuna il
e PUL P PICH

oY Lad% 3LA

Communications Channel

Jaw pall (o 3l p 01 B a5 Asuss
Akl

gﬁ’ﬂnﬂ]‘ _rl;idi

Press Conference

Orec2ugs adle ¥l Bilusaaplaal
cldlas fe oMW I Laas L5 atia

HKensiy Jlisls



A AT Sl it
Discretionary Purchases

5a Aalad i cilads ol ciliis

Jua S Ol dne
Operating Equipment

345 3V 5 Haua V! il iaal!

PR PCACSEA NI P T PRECIN |
(Lie cileazell gladiall pug ~150)
s 2 5.3 paeall cLiShall 5 il gaY!

AdLawd 311 Sl daad

Capital Equipment

okl o W i Rk jusliall
il anadl o Lgsiles ol 35,800,
daid 53S0 sale (gS5 Al Aunll
38 3201 danls

it panid | 2 ggael!

Marketing Concept

g pa3 V) ks Aol )

o2 Sl E )5 es Sl
Bz il yTl ains @3 i ugd Lgiloetiia au
Cilaiiall s S5 (e 38,801 (S5
Sl (WSa ..:.:LLL:,'_!.L Al

duasuall Al a1

Feature Article

ia®] i€ AaIE 3,000 [pn (35853 dllia
i

oyttt _}}..u el Jad

Metrics
Sl 580 (e il e ias | ol ilily 4

OMe Y aadee
Advertising Appropriation

B genall duaiaze, k:.;;1..!'| L_,,.I'L..a..:f.‘?‘:.fi &L*.,..ll
. Aigna duia) 5 040 O Me S

syl

Source

‘_]jll_-:luu..._'}n ji E'-':-H"ji.,_.rﬁ-"-':‘

miiall Lot 1a
Product Feature
e P | L PUPTS T BT | T

@ el

The Promotional Mix

Lgud e G S il Lgonzeind 35, yla
Jlsi¥! cilibas 3,15Y Risna 351 5l
@Aagudll g jall

The Marketing Mix

Ralitee Ldiged polic dayl peo
A el glazell 53y 4p jLata b sl
Sl lo e liss ;Y Lalslas! a8 50 (S
Anagiad Ggudl

e

Consumer

ol Slaiiall ayale (il pelaid)
ol s malis) Lt cleuz)

o b | Elglial)

Final Consumer

o laniall (g ymdu cpaadl Sulill
(s Ll ia.i,a:u...w Zilasetl

Siloellainadl 30515



33 gdomal! Auualiol

Limited Competition

e Las 45 4.5 @E.-ﬁ adge
ouslia (e danl ja 090 Aeas ol piis
Aatliall fpe yus ials o 2l

3 pdilialt pud Audliol!

Indirect Competition

SN ol s 55 L o a3 AL

o2 OlS p A Less of ol (20,580
C1eSe ey A8Me il s cilella®

o cilaiiall aadalmll e gl cllia
Legld pa danzell cilaasdl

miiall

L=

Product

Bgen 58 Lo 38 58 da plad ¢ 5 o
Cilowiiall el3 Ladug dile o) 30
SN 5 cilanze! g Aualall

el gl Aladi 21 ga
Point-of-Purchase (POP) Materials
Silgal e dis jlaell clamdIl e pnlic
L yuil g ¥ llall o Kl 9301 2l 3 iyl
! pmiiall 3ale La yag Al
il pummdp & Maadl Lt g oLioY!
Aies mlaiie (o e e 38520
A B aus el

Market Position

2 dans ol il 3 yall 55 geall

L 5lae digeuis ca s ullgionall Spal
Aguil cilaiiall g

Calmellainall 34515

SiSal

Place

3 e Jam! dstisions Gl 5o g g8l 5a
e eall Lz 1}:1 da i

u.ullud'l

Competitor

Leazell ol miiall il g3 301 3S 001
Leggelin Le

A ST W At
Monopolistic Competition

Oa el dampudgall iyl ga
Lgs! 3 mlaazed! o cilaiiall GilS L2800
SlS pidl ela Jalods Lgtuns Boun 3
A5 e Lgleus ol Lailoniie juues
Juliy ells s Lgpualins sl
LaLad

AWt dudalial

Pure Competition

81 5 Ol 52 s oy aBgs
ol Agaline cilaus ol ciliia

- | P | clas G

il ddaliel)

Intense Competition

983555 Lggal 5 31 B gl Consal
7 al 5y 38 5k pa ualics Lasic
Aslalldglie oilwtia

3 pdiliadl duialial

Direct Competition

Selliia IS, 5 500 48 o saiaBga
Agliiaalaas j'F



N

2elal Y| L3N A
Click-Through Rates (CTR)

Craald L__g.';.a." EI | .'l..aa._ng.qs'u...l."&
3 g e e glain

FENA

Copy

e el (po cagiSall ol Ladlll ¢ sl
A il s 11 Gpasliall Jad 01

udiall 73 gadd)

Prototype

48 il i jske sy s (ye 3 g
A4S @l ol piiell 3aga jLaaY

Allone Aoyl dads

Premium

A5 335, of Llona a 120 yomie
Ja1s aingie La miia of yad slalSes
ida:_ﬂ.“h ji -.;||_9._m.!l

2 5Ll AeSlall o ¥ ol

Brand Loyalty

La ey dad 3 miies wllgiosall al 3l
o1 215 Loy 0993 Liswa Bl

Siloellanall 34518



- NATIONAL
. GEOGRAPHIC

LEARNING

Mational Geographic Leaming,
g Cengage Company

£ 2023 Cengage Learning, Inc.

ALL RIGHTS RESERVED. Mo part of this work covered by the copyright herain
may be reproduced ar distributed in any form or by any means, except a5
permitted by LS. copyright law, without the pnor written permission of the
capyright cwner,

“Mational Geographic®, "Mational Geographic Society”™ and the Yellow Border

Design are registered trademarks of the Mational Geographic Soclety
® Marcas Reglstradas

Marketing Campaign Planning

Frogram Diractor: Sharon Jervis
Serior Program Manager: Claire Merchzant
Mimstry Program Marager: Anna Missa

Lead Project Manzger. Jemma Hillyer

Froject Manzger, Eve Thould

Business Administration Pathways Series Editor:
Felix Rowe

Development Editor: Claire Hart

Editors Celia Bingham, Shaza Fardous

Serior Production Manager: Sue Pavey

For permission to use material from this text or product,
submit all requests online at cengage.com/permissions
Further permissions questions can be emailed to

permissionrequest{@cengage.com

Student Echition:
ISEN: 978-403-514-025-3

Cesignen jorathan Bangus

Saudi Arabian Review Team: Dr. Mzhmoud Fallatah,

Dr. Hayam Alnakhll, Dr. Mohammed Alzanbagi
Mational Geographic Learning

The publisher kas made every ellart to trace and

contact copyright holders before publication. If sry
have been inadvertently overlooked, the publisher

Cheriton Mouse, North Way,
Andover, Hampshire, 50 SBE
United Kingdom

will be pleased to rectify zny errors or omissiors 2t the

edrliest opportunity, Lacate your local office 2t international.cengage.com/

region

Visit Mational Geographic Learning online at ELTHMGL.com
Visit our corporate website at www.cengage.com

Credits:

16 Amold Q. A. Pinto/Shutterstock; 22 Arzbsstock.com; 25 Slobodan Kunevski/Shutterstock; 30 Masha Ankuda/Shutterstock; 33 Arzbsstock,
com; 35 sorendls/Getty. 37 Avigator Fortuner/Shutterstock, 42 Tamlikho Tam/Shutterstock. 55 Georgian Bay Boudoir, /Shutterstock: 66 Crystsl
Eye Studio/Shuttersiock; 71 Rimma Bondarenko/Shutterstock; 73 LohnnyGreig/Getty, 79 ECLIPSE PRGOUCTION/Shutterstock; B0 Arabsstock.
com; 86 Sagittanius_15/5huttarstock; 90 Arabsstock . com;, 94 Shy Al BritanniSrabisnbEys; 96 Ksaenia Maksrovis /Shutterstock, 103 Arabsstock.com,
105 Patrick Eckersley/arabianEye; 108 Arabsstock.com; 112 Arabsstock com; 117 Sebastiar Douda/Shutterstock, 126 Ziad Alangri / Eyetm/Gathy,
129 DigitalGenetice /Shutterstock; 132 stockeraations/Shutterstock; 137 Dean Drobot /Shuttarstock: 139 Leo Morgan fShutterstock, 141 5ony
Herdizgna /Shuttersiock; 142 designerd%1/Alamy; 150 Gecko Studia/Shutterstock; 151 Arabsstock.com, 154 Arsbsstock.com; 164 Annz Efstovs/
Getty: 167 Mew Africa/Shutterstock; 170 Arsbsstock.com) 173 kvasilevy/Shutterstock; 175 Kabachki photo/Shutterstock; 1776 William Thomas
Cain/Stringer/Getty, 180 ShotPrime Studio/Shutterstock; 182 Oleksandra Maumenko/Shutterstock; 184 Guas/Shutterstock; 188 PM Images/
Getty, 191 Arabsstock.com; 194 Kathrin Ziegler/Getty; 198 Arabsstock.com; 200 Arabssteck.com; 201 rgoc tran/Shutterstock; 207 Victor Jiang/
Shutterctock; 210 Favesean/Shuttarstock; 211 Arabsstock com; 224 KARIM SAHIB/Getty; 231 Arabsstock com; 233 SzudiArzbiaFhotography/
Shutterstock; 235 Arsbsstock.com; 237 Arsbsstock.com; 261 Friemann/Alamy Stock Photo; 246 Lee Chadie/Shutterstock; 249 Tatians Bralning/
Shutterstock; 250 Hsn King / 500px/Getty; 259 Arabsstock.com; 280 allstars/Shutterstock, 264 SERGEY STRELKOV/Alamy Stock Fhoto; 265
Associsted Press/alamy Stock Photo; 278 Tutatamafilm/Shutterstock; 2871 Matthias Rembarter/Shutterstock; 283 Dena Wendlova/Shutterstock;
284 Scharfsinn /Shutterstock: 291 Arzbsstock.com; 293 Arsbsstock com; 298 Tero Vesalainen/Shutterstock: 307 sirirak ksewgorn/Shutterstock,
304 Photo Boak Pro/Shutterstock; 310 Fremanr /Shutterstock, 312 The Stock SA; 313 lostbear/Shutterstock: 314 Arabsstock.com; 318 Miyaze/
Shutterstock; 330 TommL/Getty; 333 TY Lim/Shutterstock, 336 Arcbsstock com; 339 Arrold O A, Pinto/Shutterstock; 342 Arsbsstock.com; 346
The Stock 5A; 348 Magy-Bagoly Arpad/Shutterstock; 352 Arabsstock com; 354 zhu difeng/Shutterstock; 359 Arabsstock com; 380 Arabsstock.
- com: 361 Hongat Zhang [ Alemy, 363 ako photogrephy/Shutterstock, 368 Arabsstock . com; 370 smolaw/Shutterstock; 373 Darny Smythef
ot . ’. Shqttgas!‘%ﬂ; 75 Bekir Vahit Telli/Shutterstock; 384 ITTIGallerny/Skutterstock: 388 Arabsstock . com;, 393 Arabsstock.com; 396 Arabestock.
L E:!n ' 398 ArkBostock com; 399 DmytroPerov/Shutterstock: 407 Arabsstock com; 409 Minerva Studio/Shutterstock; 411 YARUNIV Studig/
Shutterstock; 414 Arabsstock.com; 418 John nyGreig/istock; 419 Tenagorn Theryphukio/Shutterstock; 420 Touzest designer/Shutterstock; 422
il AMbatassemShutterstock; 424 Viktor Kochetkov/Shutterstock; 428 The Stock SA



